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Abstract

The objectives of this research were to study 1 ) awareness of people living in
communities near the Electricity Generating Authority of Thailand (EGAT) regarding the TV
advertisement “Because Life has Two Sides to Think About” and 2) their attitudes towards the
advertisement.

This was a quantitative research. The sample population consisted of 400 residents of
Bang Plad District, chosen through multi-level sampling. The data collection tool was a
questionnaire. Statistical analysis used the methods of frequency, percentage, mean, and standard
deviation, as well as t-test, f-test and LSD.

The results showed that 1) In the series: “Because Life has Two Sides to Think
About”, the samples were most aware of the topic: “electric power is necessary for all people.” 2)
The samples had positive attitudes toward every aspect of the EGAT’s advertisement series
“Because Life has Two Sides to Think About.” There was a statistically significant difference
(p<0.05) in awareness of the EGAT’s advertisement series “Because Life has Two Sides to Think
About” between males and females. The demographic factors of educational level and occupation
had a statistically significant effect at the 0.05 level on the samples’ attitudes toward the EGAT’s

advertisement series “Because Life has Two Sides to Think About.”
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