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Abstract

The objective of this research was to study the communication of local politicians
to build up popularity among voters, in the aspects of 1) characteristics of leaders; 2) the communication
process; 3) communication strategies; and 4) approaches for developing communication to
build popularity of local politicians.

This research used mixed methods. The qualitative part was undertaken through
in-depth interviews with 10 key informants chosen through purposive sampling, consisting of
provincial administrative organization chairmen, mayors, and sub-district administrative
organization chairmen. The research tool was an in-depth interview form and the data were
analyzed through descriptive analysis. For the quantitative part, a survey was made of a 1,200
sample selected by multi-stage sampling from citizens of the sub-districts, municipalities, and
provinces where the key informants were elected. The research tool was a questionnaire and
the data were analyzed statistically to find frequency, mean and percentage.

The results showed that 1) the characteristics of local political leaders are a history
of continuous public service, credibility, dressing appropriately, a development mindset,
“talking the talk and walking the walk,” a sense of humor, approachability, good communication
skills, and a willingness to listen to public concerns. 2) The communication process consisted
of (1) jointly planning all communication activities by holding meetings with groups in the
network, appointing a team of credible people to disseminate messages, selecting message
content that meets the needs of the electorate, using local dialect, choosing concise messages
that are easy to understand, using primarily personal media supplemented with signs,
emphasizing news that people can relate to, and setting the target audience based on groups in
geographical areas; (2) implementing the communications plans by managing organizational
structure, distributing resources evenly among different areas, communicating in ways that
reach the public, directing and coordinating communication activities mainly via mobile
phone, monitoring and controlling communication activities by the local politicians
themselves and the leaders and members of groups in their network; and (3) evaluating public
perception by observing people’s behavior and responses, getting feedback from members of
the groups in the network, evaluating based on the number of people who attended the
activities, and surveying public satisfaction following activities. 3) communication strategies
consisted of building up the network by frequently going to meet with people in many groups
to create a feeling of closeness, building relationships with a sense of fraternity and being
neighbors who look after one another, organizing local activities often, especially activities
related to the local culture, and constantly creating awareness of the politician’s work results.
4) Approaches for developing the communications of local politicians are (1) developing their
communication style by learning to speak the truth and act according to what they have said,
learning to speak more concisely and clearly, learning to talk with a sense of humor while
still be informative, and continuously building relationships with many groups through
activities and simultaneously raising awareness of the politician’s work results; and (2) developing
their communications management by learning about communications planning, how to create
greater awareness among communities by using personal media and other supplementary
media, being consistent, and using the results of evaluation to improve communications
management in the future.
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