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Abstract

This research aims to study 1) the general characteristic of consumer using non-life insurance services, 2)
opinions towards factors affecting the selection of non-life insurance services, 3) factors determining the use non-life
insurance service according to the premium payment, and 4) problems and obstacles regarding the use of non-life
insurance services of consumers in Bangkok.

The population in this study included the consumers using non-life insurance services comprising auto
insurance services, the use of fire insurance service, and miscellaneous service. The six hundreds samples were selected
through stratified random sampling method. The statistics used for data analysis were frequency, percentage, mean,
standard deviation, t-test, f-test, and multiple regression model.

The results showed that: 1) most consumer using nonlife-insurance services were female, aged between 41-
45 years, undergraduate degree, private companies’ employees, had monthly income between 10001-20000 baht, 3
family members, and used auto insurance service with premium payment between 10001-15000 baht, and used fire
insurance and miscellaneous insurance services and insurance in each category with the value less than or equal to 5,000
baht. 2) Consumers’ opinions towards factors affecting the selection of non-life insurance service, including credibility
and reliability, quick response, consumer care, warranty, and service image are at high levels.3) Factor
determining the use nonr-life insurance service according to the premium payment are statistically significant at the level
of 0. 05, for all types of insurance was monthly income, however the factors for fire and miscellaneous insurance services
were and education level at graduate level and over, and private companies’ employees respectively. 4 ) Problems and
obstacles regarding the use of non-life insurance services of consumers comprised an increase in demand for the service,
administration, unsystematic and unclear administration, and competition of entrepreneurs in markets, especially the

competition without business development or effective adaptation in norrlife insurance business.

Keywords: Non-life Insurance Service, Factors affecting the Selection of Norrlife Insurance service, The use of

Auto Insurance Services, The use of Fire Insurance service, The use of Miscellaneous Insurance Service



