unn 2
)

apdmszdhaganenmnineIves

o 1 v a o o A dy 9 & ' £ T Y
lumsnanszvussaaauladmsumsiaenideduasssuasnme laslduis 1daaos
aay Yo = a @ 1 = ° 99 Yy ¥ ' S| v 9
1@ ladnmstnymguguaznanmsasgiaunsmiwilszgnaly 1a Tasutsesnidluiade
v
@199 Aane 1il
2.1 malulaguns 1daaasdia
2.2 ¢ wRauazNquRneITUNgANIsHdLT Ina
[ y
23 wwnaneNUMsuNIFoaumMveninAny
24 uwrdaililonszquniansaaia
2.5 nguQusele
2.6 szvumivayumsaaduly

@ g g 9 :’
2.7 ﬂizU'JUﬂ'ﬁwmu1°vﬂwﬂlnﬂlu°l.li]’]aﬂ\3u"mﬂ

2.1 malulatinilAaaeiin (Two-Dimensional Barcode)

Fon1a Wneunyy (2549) 1dna1291 maluladusida 2 6@ (Two-Dimensional
k4 [

Barcode) 115 e wiuluilagiuduiiiounin lugsAsuazgammnssuaiey iWumsizanu
g 9 1o = 3 ] 0’: =] v a g A Y a vy Y
570131 RABY UG mzsauAaUAUIIY ATansanswsiadudmSedoyadud1a
J 1 o a o o v ' g @
s Ifadalidmlumehldifedasazmshanlugliuulnifuansanniu 1§ luilagiiu
9y ° 9 Iy Y X2 Yo @ 4? a o a
wazalsANuazANaUeh Idg Idads ldsumssansuuniuluaaa uaziSuiiniufa

22 4 o ava - y & 4 o o 1 <
v diuansaneznudeyaldnniu wudadnes 1&uniu wazannsofisegn

PR o o

v ] v .
naneoni lagldnunlunsiuindesas duiuluiaanuwneuivziiulsnamsiiy
v ] IS 9 ) 4 ' a a Ya IS Y v 2
Yoyalaglynsldaldunniu wu anunnswizmuduayidiegluus 1daldunau
A a ° I Y @ o " @ £y 1 @ g o a
w3 ANWNLIRIRIS ldanaisg duiniSsaren iWuduudnsdiuljeidnaia
1 . = a 9 I Y @ vy 4 3 o 9
Pymangaw wu mswnowivzmnlduns lRamunsaussyduay 1dnavuiui i
ITY A = Ta A o IT Y ~ " @ q’: o vy a Y
s lAatinnaninginull nie msthuisTIRauSesdeduiuilddesiinirads
'& N 1 o =) = = aa
ssvumsaunulmigeds limmnsamdidsz@nsamld v1§1da 2 fdmusoussydoya

9 1 IS Y aasf 1 a 9 o "W ya K% A W
TmnaninsTda 1 {dta 100 wwazsiavesdoyaithildtfswdduavniosnusnimn



o dy aa g 1 A 1 @ a n’: @ y 9 IS Y ' =
ﬂﬂﬂq‘ﬂiuwu‘ﬂﬂLaﬂﬂﬂ]ﬁi@lﬂTﬂUﬂlﬂQLﬂn ﬂﬂ'ﬂQfT'liJ']iﬂﬂf)ﬂiWﬁ'lﬂLL?Jﬂ']W‘UﬁIﬂﬂU'Nﬁ'JUlJ

v '
aaa A A

s sa ' o o o 1 4 ' Saa
msideve ginsalnldeuuazoeasiauilaa 2 NATAWANTDIBIMUVDTFANIBIATOA

aa & 9 a g 4

J o =} [ IS 9 1 9 Iy Y ada a =
DIUUVVLAEDTINUBUN VLT IAA 1 UA 33d9Walvin1s 19U D15 190 2 HANNININYY
I

[l
A a4

t4
venviniinsian Tsunsudwmsu Insdwidedeniindesniogiludrliamsonsaswe

v
' v 2

aa 1 J aa dy ] a :/’ a y
115 1@ 2 A 14 dawalduns 1A 2 Ganeuii lildldundansasuududuiogsnuniiu
4 [ J o aa =
ansodszgnd 1 lududug 188nnainnatedie dnvaziauveanilaa 2 dafeiigluuy
#um (Finder Pattern) Yimthindludidrededwmislumssunazoeasiadoya 1201w

oy Y < ' ISY WY Y I5Y A 4 o oW
mumaga"lﬂiamsmazmmmmumﬂﬂﬂ"lmmmﬂﬂmam YU 1INaunn

= I Y y 9 [} ° 1 ' a gy Y o
maTulagus Ialddunasdnasanuazainludiudieg 01 dumsi lavih
s Y a o owv.oa v a o g & 9/ v o & o a g A
115 1AAINAANUAITUAHAAN UNA1LE) WO 1 IUMSIAUNUFD SHA 11251 1V0IAUAT 1130
[ a (] ° a ] <]
madumsianisadendudm elunmsasnasuiwiudusinande ldedesiasuas
1 o :,' yc: o o 1 (] aa o ' wada ]
wiud Nadiimaing e ldedaumsnarsuaziflufiionduuin ni quautianiegues
Iy Y ang v (] Y 9 yq ¢ 9 VoA [
s Wauuy 1 dadu dehisessuanudesmsvesdldaulduinmiinnis wu msussy
9/ llli/ﬁl 9/ 9/ [ =< {] 9 [ z Q2 o Y o Iy Y aa
Yoyaldos nazmsldgudeyalumsdany Wuau Aniudsi viiniswaug lda 2 64
é’ é’ Y [ d a o ] a
yun sawieluilagiiuma TuTad InsAnnilede Idudasuwlasldanednedraunisudae
o d o d o s a 1 @ a
TnsAnsiiledonievddRauuiundoed indesaiogylud awiseflanauazing
y A Y A a Y A Y o Yy a ¢ Y 1
18 wourodunTeanauiunes 14 nSoudnsziudrdlandumesiialdediaiwais Usynen

o A v A A 1 a sy v a @
ﬂ‘lﬁ'lﬂ'llﬂ?ﬂQIﬂiﬁWﬂNﬂﬂﬂllﬂ$ﬂ1U5ﬂ1iﬂvlﬂ!l‘w\uﬂuvlﬂuﬂ

' k4 £ 4 [
Aldi ldeansomde Bldau ] dutuusnmsifinnuulanlmitsgnwaunesnin

' VoA A o U R a
DYNADIUDY m’oﬂ?J‘U’du?Nﬂ‘Uﬂ’3111ﬁ’llﬂiﬂ‘llﬂﬁiﬂiﬁﬂﬂuﬁ]ﬂﬂmwuﬂlu LLﬁ:ﬂﬁtﬂUIGﬁl’ﬂﬂ

[ o o { o o ° g = £ a
Sl Insdwndedoludszme Ineiiviudisou nnvudundgu nialuusans

v
° 9y

suuulmifgnindunldauludsemelnodeiinanldden  wihiife “asliusnig
fAoaduusifa 2 §id (Two-Dimensional  Barcode)” Fannsariuntiaus sy
Tnsfnvidedefiindosmog uazsesiumaluladn sufludosiihauluiiuedisbeiie
vieuna Tulagurs 14a 2 §iA (2 Dimension Barcode) uilszgnd 1dvugsie liezidlud

NNINAIA ﬁ%‘ﬂﬁl’luﬂ'ﬁ%’ﬂﬂ'ﬁ



2.1.1 paimniaveailinaesiia (2 Dimensional Barcode)

2.1.1. Lannsaussydeya laTulSumge

Iy Y 3 Y Y = @ 0 )
mﬂﬂmmmssumuu mmsamsqﬂmna"lﬂqaqmwm 20 (AU UIURYT 20

U

9 U

v
@ 1 aa o o 1w
#2) uaus Inadesdaiuansaussydoyalduinnil 115 IAasITNAIMAIMIGT LAz

v v
aa o d o 1 o W (=1 Y Y 1o
ussyveyaus lnaaesdaiu  Afeluldddaegiivaus dmumniu uadianisoussy

[
2 Y o

b4 v
fionusiay Adnusnmdijudadnusl dravgiuaearsvaddndl lassiavuadl

v 3 v

awrsavzussy B ldluasrudeady

ABCOEFGH 1 HLWNOPORSTUYNXYZASCD
EFGH 1ML WNOPORSTUVNIY ZABCOEF GY
| FLRHOPQRSTUIWVHXYZ(1 2345678901
2345678901 23456 78301 23455 TEY01
LG TRIABCOLF GHI JRLWIOPLRS TUY
VXY ZABCOEF GHI L YNOPCRSTUYIXYZ
ABCOE I GH | XL WNOPCRS TUVIY 701 22
453750012345373501 234567890123
456 18901 23456 19GA8COEF G T JKLHN
CPORSTUVIAYZABCILE GH I JKLRNTPOR

31N 2.1 uanai18619015U55990Yav0 Alphanumeric $1u2u 300 62 131115 Innaeiia

(Two-Dimension Barcode) 1N 1 AW

2112910180
IS Y aa v KX Y ya’f g o Y
1§ Idaaeiaamnsafuiindeya ldnslunuduwazuuiueu sildanuanselu
vy 4 = o @ I Y o ° v a4 1o d‘é’ o
msussyveyalenlToumsuiuus laauuusssuaniy (udwiudeyaiminu) dwunns

o Sy

[ 1 3 LY o ] [ dy
unnnteonieguniu ldda durunIWNAILa1Ni

23465 6

71l 2.2 yamuFeuiieunisussyteyase nanwIs IRAUULESTUA M@ LIS InAaealA

1

4

v

2.1.1.3. ANuaNsa lumsussgdisny s Mugu
vy

a

A IS Y
199910115 IAAdBINA

[ @ o

fiflumsiauimsdydnvallasdszmadiu e

ANNANITAIUAITUITIRIONY 1Y

q

4 Y
utignussyegluquauidies Audis  uazdae



va t:ly o Y
1

auauiatiesir i IRaaedid 185 unSeunsgiugamvnssuvelsamag)

E4
o o T aada [

Fuydnvalueniiuis aaeaddtiannsoldldlufvnssugamunssulutlsamadiuidens

udady

UsﬁwanaiuanymwmanyimﬂuiummusﬂuuvuumsTﬂﬂammmmmm"lﬁ Qg ﬂﬁa

Q

13 bits( 26 ﬂ'!l’t’]ﬂ‘]eli) cmmnmwmﬂﬂﬂﬁmummuauna 20 %

QRIO— FILEF - % 3ng
MEEMEE  RH ‘ S ﬂ:
TECENTEET. e

o 3UA 23 uamamsvssydeyaludnyaizdasnysdifu
\

2.1.1.4. i’]aaﬁuﬂsmﬁnﬂinuazmsﬁﬂmﬂ

y
aa o = 1 9 A

Iy VY vy ¢ Y 9 = = A A
mﬂﬂﬂaemﬁuummm‘nﬂzmumagamanmaga"lﬂumm:nmmnmmmau

V

A3 andsniesunediu Tasawnsadaulduiniiga 30% ¥89 CODEWORD (1 codeword=

. A v £ 9y 9y = YA d? (5% = s a g
8 bits 1139 16 ADNYT) Q‘HQﬂ'J']'lJiJ']ﬂ‘uﬂﬁlﬂlf)ﬁﬂli’)y‘ﬁ‘l’li‘]ﬂQﬂu"l]Z‘UN'FJQﬂUﬂ'JHJLfTEJﬁ1UVILﬂﬂ‘Uu

Ui 2.4 uaasgamnmsi@emieve s Inaaesiian luiinansenuasvoya

v

2.1.1.5. asoe1uvaua 1@ 360 09m

Y

aad

i Tdaaesiafinnuaiusaluniserudoya 360 samdrsanuisags law
[l v =
anuamnsadina1 Mldlasdugduuuvesnmsasisaeudumus fiegia 3 yuveq
¥ @ & ' dya Y A J =) a A <
dydnvalasgluuumsanageumariivhldinsessuiianuaios luFesvesnnudaly

4
3o uaziduditlesdunissunIuuesiungsngae



Position detection patterns

Ok0

- Data area
Madule

o b 1 7 Y

-d' o/ o o d’ U I ~
gl]‘i’l 2.5 uaeiaey nymcmgl/uuumsmoimaummum?mmawmummmnas

2.1.1.6. guauiia lumsniusu

@ L4 o 1Y o

Js Y aa Ty o & o Y
V13 Iadesiamuisontsdeyanniadydnvalaslunaegdydnval la ozl

o o

@ 9y y

v o o @ o U g a 2
ﬂﬂlzlaﬂ'JﬂUﬂfan'liﬂﬂzu‘]ﬁﬂ]uaﬂyﬂfﬂQﬂﬁW?uunTﬂQﬂﬂﬂullﬁ?ﬂ]u ﬂﬂy‘aﬂﬂﬂu“ﬂucﬁu

- o @ 4

a [ 9 ] 9y =< o/ = S [
woaru'ld Tao 1 dydnuaiawnsoutisld gegads 16 dydnuel Suiludselomisdraninde

o

[

v 4 d,
mi“lﬂmu“luwummﬂ

EAE ERE

2
[=] . [w] : a
EyE EpE

ol

JUn 2.6 uaasgipuanalumsaivsiu

2.2 IIRANRT NN INUNGAnTINGU31an (Consumer Behavior Definition)

o

USey dndauun (2544 nidh 54) 1&na1adn “wgdnssudusTna nuneds msnszi

k4 t 4
a d o

2 & 4 o o o =1
voayanalaynnanils Funerdeslasasstumsianuazms ldwaadua nefinuesiuda

-7 = A = ¥ U ’ 1 o = o
nszurumsaadulagunavuneu uazidulumsdmualdimsnsysie

e

ATasTanasiad (2538 wi110) 1dna1ad weAnssuvesdde (Buyer Behavior)

Y
Y

= ° L A4 9 o = A a g a %
UUIya ﬂ1iﬂixw1ﬂlaquﬂﬂa1ﬂuﬂﬂaﬁua ﬂlﬂﬂ')mﬂﬁﬂUﬂ'ﬁ!lﬂﬂlﬂﬁﬂﬂ“ﬁ@ﬂﬂﬂ’lllazﬂﬁﬂ'\iﬂjﬂ
= q’/’ U = é QU o I o a 4 g dv
Rusausisnszuaumsdaduls FuudidmualdinisaszdmSongAnssuvesdae Wil
yd 4

v k4
vuwswdgFefiugaainnssu (Industrial  buyer) w3ehilunsdevesuiniy

U



10

vy Y e

gaavnssunsedaaiivevisae Aendmiudududnildviededfuilan nienganssu

9

du3laaseonalimirtandudndu “Ugisuvesyanaiineideslasassiuns Idiuuas

9
a = 04 1 v a lé a ' Ld Q
mslFFudunzusmasuianszuiumsdig veamsdadulegufadeunazniiudimua
UAsenae”

a a a ” o I~ 9
mnmswﬁwqmmsmﬁfuﬂﬂﬂ (Analyzing consumer Behavior) WunsAunInioe

[ a

av a dy 9 Y a Q’l’ a ‘i‘_l ' A L4 & Y
'J%ULﬂU'Jﬂ‘UWi]ﬂﬂi'iHﬂ"li*lfﬂlm%ﬂ'liahfﬂﬂ\]@ﬂiIﬂﬂ‘VNVIL Hynnanqy vioelnnis el

2 o

¥
NIIUAIBNYULANVUABING HATNgANTTUMIHD 7151F msifenuSms uulfia n3o

9/ []

Uszaumsainziligus Tnafanelodiney @ldvzaaoldiinnsaanausadanagns
nsaa1a(Marketing Strategies) fiaunsaaussnnuitewelivesdus Inaldedramuza
fowiilfienmfumdnumznganssuduilon fio 6Ws uag 1H Falsznoudis Who,
What, Why, Where, When, Who uaz How efumsiaey 7 dszmisfie 70°s @
Usznoudiy Occupants, Objects, Objectives, Organizations, Outlets, Occasion uaz
Operations M3ldam 7 Mamiiommaey 7 Uszmsierduduslnadswazdon
&awio'lui

1. Insegluamaitlmang (Who is in the target market?) ifiusiauiteri ldns
fednumzaguithinine (Occupants) msduiszansemans gilnans Inanen uaz
noAnTIUMANT

2. éu?Tnﬂc‘?’ae:"ls (What does the consumer buy?) iflufiaiierildns i

' va

b4 ' ]
dnvaznguius Inadeansde (Objects) Aaiifus Inadeanisainnandium ldun aasau

A J a o d [ a A (B " W
n3003A1sznauveINannmg (Product component) LAZANUUANAIINNIIBNNPUUITU
(Competitive differentiation)

3 ﬁw'lmﬁuﬁnﬂﬁa%a (Why does the consumer buy?) usiamuiiterilinsinds
Saquszaedlumisde (Objective differentiation)
3.1 Yadumulu vseiledvduiainn
3.2 edumouen Usznoudeiledonsdenn Jausssu
3.3 lesumwizynna
4. nsfidanswlumsdadulado (Who participates in the buying?) i{usia

A' o 9 < 1 ' . " aa a v a dy
o IinsudiunuInyeanguaeg  (Organizations) Niansnalumsaadulede

* k4 k4
Usznoudsisu Alianiwa Adadulede ae uazdly



11

3y [l '
5. fu3Tnadeiiiola (When does the consumer buy?) Wuaierildnsiuds
oy
Tomalunmsde (Occasions) wu Frudoulavesi eiulaveudou vraarlavosiu
TomanynIomen IadIAYAIee)
Y v .
6. U3 Tandod lnu (Where does the consumer buy?) iusiaivesilinswis
) U d' a o 8 ] a I'd
Foaniansounas (Outlets) NFU5 Inaliiimsdou Meassndud vie Huuusuamy
4 v
¥R
a g ' ° 4 o <2
7. fu3Tnndeed1als (How does the consumer buy?) iWudiomiverhlinsiud
cg v a d" o Yy o Y 9y Y
Junoulunisdadulede (Operations) Uszneuatsmsiviilyr msauniveya ms

¥ 14
Usziunamadon msaadulidouazngAnssunonainmsye

[
\

o 4 o 1 a 1 a o 2
2.3 nfamefumilsunIdedufveninanm
Aoy (Value) Wuanudenauludiauldsudu (Shared Beliefs) mangiuves

nqu (Group Norms) umsigniluthgiyaa vsfianuenseussiagiudnaid o
gn1lSuuasliihe arllonvesiausssunientouvesdeny (Caltural Values or Social
Values) ims 145udulunquynaana livarongu smiisuuesdiyana (Personal Values)
v
o1 lufimssauldfunnauniennngu udhalisinivez 185u8ninasinaseunss maur
AN o a a v d 4 9y Y a

wazilszmandeduda@odiuiny egad 11gseana (2543 1 372-375) Isusamunife
d' o T a 4" a 9 Yy a 1 Y o ay
efumHsymMIFeduivedus Inaunsdiu 1 ideil

lumsiaine miiisufio n1suaasesnnIANuiinAaveInYL “Aoens” Huanu
9/ o = Y ‘i‘_] a 4 [ o o 1 L i a
apsmsnsumalasulasliitluanuesansensudululanfisioiduey anluniisaiion
fio aAnuAa (Idias) ¥ouus1 1Teedsiisdssout Ateudl 2 UYsvian

] vy v

1. Terminal (or end-state) Values uithmineisausunaravnmseadesvum
U AUy AR udu

2. Instiumental (or means) Values iJu3anunsifiaauiiislsisauuiess

i 4 [

‘lﬁ'mmiqn’lmmammu (Terminal Values) 4 ﬂizwqﬁcﬁaﬁﬂﬁ 89UTUANUNATOL

demsuunsiuausssudoy awsidamunnludauiiiudroduiudina
wreiuna1n Jausssuiudilgadlemiionlfundiyanauaznqy) Fesfiuandradufo

v

mtsuudazdulinnuddgiiesla ludIauaziriunazanufavesyana auulsnuiug

lumdeuusednauaaudunauiumtiondu 1wy vsauriumiisuiigiuzfreuriomaony



12

o Y 1

A a a a ya ~ ' A @ a4 g
3%} ummsuw%auimmumw %au“l‘naumﬂmﬁaﬂmmmwa uanudunauaule N

Q
[

USygnFiailinnumjanuedumsiios idanadeulfihegilududegiii 2.7

v - v oyd o o 4 -
fAtiounaghou ATMIHUYBITIAUITO gUlnau3lnn
v v ¢ ' >
(Other-Oriented Values) ANUAUAUTICHINYANA
' - ' \ ] 4 &
mtisnjigaanadoy ANUALYOITIANITON R m3ve
o ‘v a
(Environment-Oriented Values) nmwduiuiuanaioy
L
\
LY s mIgdeas
Aiouagauio TaquszmnAtms dedin
(Self - Oriented Values) dnummiion

JUN 2.7 uaaaunugians wavesmlyunengans sy

a v

1T a d' dly a b3 a d' 9 v oa dy
muumzazmmwaiumivm'cmm Lﬂuﬁﬂﬂﬂﬁ1ﬂﬂu1"]§ﬂ5$ﬂ’ﬂuﬂ1iﬂﬂﬂu1‘ﬂ°ﬁﬂﬁuﬂ1

v &K v o a

1 @ [~ ' 1 (=) A dy Yya 9 a
pv13 Isilagtiuszmuinindny ez Sohaudiulngiinsifendgouaz 19dus lusimiinu

anuduilu Taghidrilesieldvesau msrzailsuuazaiuaeiiligndes ieq ngu

y a a o KR 1 Qo ga a (] d'd'vqyd' =
AusTaafudhuindny daulngddalditudannsaey anuyeidudiisinumauazdl
y

Y
v A a 1 9

[ ] E4
asonesulszAuinidlududiiiquamgs sfianudAamanriin 1dgnde el dud

v L'}

' a v aa M 1ag Y o v g 9y
1JN'E]U'I\iwaﬂﬂ'wﬂ'ﬁﬂi511'J‘ﬁlﬂﬂii“llmulllllUﬂﬂiﬂﬂi$ﬂ‘uﬂ’f]'l"ilQﬂiJfNﬂl'liﬂUﬁ'lﬂﬂ'l‘Uﬂﬂiﬂi

LY c#' Ay a 9 U qy " Y a
r“algq au AHBUUAZANTO 1UN1T¥OTUAT Brand name ﬂlﬂﬂﬂﬂﬂt]ﬂ’l«l’f)'l%ﬂﬁ]')vlﬂ'ﬂlﬂﬂ

a ) -:' Y é‘ d'i = g a Q [ a ]
nnngaAnssuveInguitadsiu ivenaastans1933aludnuvesnguan vinaudn sl
Ufiiaawazddndeon uaz liaunsaeglunquld

Yy a

ﬂ' QS 4” a Y l:” 1 ' v a .
TuiFeangAnssumsyedudiil auisauianquius Inamuiauad (Attitude

Vv

b 4
Segmentation) lunudende il 4 nqu fe
1. wounNungns1 (Be wealth) WudusTanfiveududisiniuns vu vouso
4 a o 3§ VoA ~ = 4
wud, nAm1sand, e esewuy, Aumdnesuil 2edines, Wos lauudy, mseeld udh

Tasil Sudu



13

9y a

@ a [ ~ 1Y)
2. wouanuiludues (Be myself) #uf1 Brandname Sailuiidesmsuduiing

Y

@

' dy "y ;] a y 4 9/ ﬂ @ Y = Y ' @ '
nquil uadesdlududnazfeunnuiluduesde Tuvaznsaides luuwannn wu 4y
{ 1 ¢ /e o A o <
sodtju, idoduawwes, Audesden, inToald Tndhduas udu

=) " 3y a 1 dya d? A @ :/I '
3. wouvednImgn (Be sufficient) @miﬂﬂﬂquumﬂmmmsam HUAILLR

=

a o A dy [} 1o Y Y
wsbgnanna1 dondevegn liuwuadagalyaulda

Y

Yy a = a yay

vy
1 o 1 Y (] @ I~ [
4. youuana s (Be different) nquilind luunniiniludus Inan luidendudovie

G

o
R.

Y )

v v
fiflon udidenmszanurTendudnivduazuand1s dudensa Alluddesny nie qun

200N

€

a a 4 a A Yy 39y a da = & v
u,wawwammnmﬂiuiawmmsamu WINAMMAINABINUNDAA Jan WuAY
@ 9 d 9y a Y < A ) a 9 1
uagmsvuussniiuivedus Tnnluiligtiu AduiSesvevirund mszdlnguiny
a 9y o 1 o w ] = 9 9 d‘d A A Yy Y [
gouluduiTogu visauid liaugiue I51oldunn dvesiinmgn nieiselatesus

Fupariaums msnanauwunsaaadsaasuudaslinms lavandeuddsinuaives

g

A o d ay
ANUYITALADAIIYTHD

s Y

= Y o Y a A v o ° ' J o” 0
ﬂ'ﬁliUuzﬂ"iﬂlﬂﬂﬂﬁ’]u“ﬁ@ﬁﬂﬂﬂﬂﬂi10“@ ua:m"lﬂqmicmcm  AIUITDLUN

& 4 3y a

< 1 14 y o & o d a9y a
ponitludiu q 14 laslsunuvesnnudedadvosdus 1an msizanusodndnons 0H ol
=

9
Ay

1 v

wawszay auyAnluaaiaiidud s8re Ao A B C D uay E FefddoersusIdiilu 4 nqu

v
Aaid

Yy a & 4 S a
1. Hard-core loyals qu3 Inndonsiniiannniine AAAAAA
4

Split loyals uuuununIs¥oao AA BB AB

Shifting loyals tuuusumssono AAABBB

AW

} 4
Swicher HuUUHUMIF¥0AD ABCDE ij900nii)u
4.1 Deal prone fis As1NIANAY

. v " H i & [ v
42 Variety prone fisaainsueedisiuanae llvinauinedo

£ A [] a Y a d' v d = vy 9y a A o d
l{]”lﬁll”lﬂ“llﬂﬂﬂ'lﬁﬂﬁ'lﬂﬂa ﬂ\‘ll’diniﬂlﬂﬂﬂ']']ll“lf?)f’fﬂﬂﬂﬁ]ﬂﬂfjﬁﬂ N‘Uiiﬂﬂ‘ﬂ"ﬁﬂﬁﬂﬂ@l@

u

' Y
asgielu Wanisaaraen lifundnluniswauidiuasesnaia aanu 2135 uay

a a - 4'1 o g :iy ] [ a o LY = LY % a A
l‘ﬂifgm‘ﬂiﬂ ANUFDAAY ﬂG\ﬂﬂJ‘H811]1‘11“14’)?]’3111?1@11’1010 INITUUNYINUNUNAUAAYITD

o

d g o a
woAnssumsgUdundenazdud (eqad 919590, 2543, Wi 36) LazINEAAITE19BA
Y

oy

v
il ldnandeasioviel?

o

=
3U

Wi d!dkm oL

i T I

s |17

0ane nmu ...........................
mwmrmuaﬁa .........................

fNUTAE RTINS I IR

-------




14

'
o av a =

1. msadaazinvianugedaiaonsigvie 14 1inddetounqu Instrumental

o

Yy a o g

conditioning o nanudedadinensidieiiasnminaassldndadusiuduiannunely
Y o a é ) 1 g :‘ Y 9/ Y v aw d'a B e .
uaz IdsumsaSuuse Fuhlugmsdedi assduduiuinisenioy Cognitive Learning
2 o o A a } 4
FuruaNudAYNUNUIMYBINTZUIUMINIANNAA (Mental Process) Tumsadiany
A v d g & 1T 9 a 1 a Y (] Y
Fodnonons 1N e WINWUFeRUs Inanowganssunisud lailyriedianiieuig
(Extensive Problem solving behavior) igafuasigidenaziimsilsouieuanyazaieg
a o L4 Q’l’ o o 1 { ] a =
voswdanaaiianats suthliganureuluasioie (Brand Preference) iluatnsda uazii

= 4 Jada oy
NOHANTIUNTTBDFUNAVYUDNAIY

' '
a9 A a9

2. anudeuveinnudedadaensitve Juualdudieeiinisfounsitve

- . G‘i 3 ) A 9 a a d' (] (] a Y

(Brand switchirfg) tWuuNYUNAN (KA ﬂa@usiﬂmﬂﬂﬂ’Jmmawuw"luwa“la'luaum bV
a ' ' ° Y 4 4 o d = v a a
auﬁ'ﬂnm’hqﬂmﬂﬂszm UeNNINLANMUTBNNANNT o TAIADAT IR BT UNAINNITLNY
v v

$uauTuvaSouiioy nsmuthmusaaiadiudesdmivaaiaduauaizesdoe
. - Q’ ‘3 @ 1 d’d 1 o a' J d' =)
(Specialty Niche) MSIWNYUUBIUNTIYUBINUAIUUANANAU LATNITINNYUVDILATBIND

TumsaduaSuvoINIS VoY a9 Lan won uol (udu

2.4 mnAatldenszqumamsnaia (Marketing Stimuli)
gAva udiuesa (2546) lenarid Pesomamsamia Aie daudsnenmsaaianaaugu
18 iwoaussnnuiane luunnguithvune waasusindasust vineds Judazuimsi

a o d [

ansoneUauBInNUABINISILazANYITauIvedys Inald wiadusutsnndnyus

v
o Y

. (] a o d 1 = a

Manwnw (physical product) ¥unoda dIunauvsHanius 1A Hniln 3519 @ nau

A Q va o Y
UMW FaanyugnnennIzlsznoudlsguauliansi fe

. a o d - [ 4 (K%

1. AU (quality) waadusvzligunmszauladusgiuaiudesnisvesnain

- 9y a 4:’ 9 a Yy a o I aa o 9 [
uazs1INAUS lnaansadeld mswdnldndadusiiguamangaansamlduaersue
118 mszlismnguiuninngus lnaezsuld

=) - ; o g - 1

2. MIeenuUuLasd (design and color) ¥uegiviladvasssznis Ao qualu

oS o ] @ ) a a
Usz Tomin 1 (beneficial value) Wy anudasasvainmsld anuaanuaing Yszansom
Tums1d Ysznda uazamamiale (aesthetic value)su juuuuuatio nduvew satonga

= a o 1 ‘g 1 o

nyn adrennugiile msesnuuundaiusiudazlszinnleluegiuanudeanisues

Auslnn



15

(%

Y
3. 9w (size) Iuagniuguuy anvazainluns 1y Taguszasdns 19 uazaa

9y Yy a
ABINMIVOIRVT 1A

a o Jd

[ d' 9 . A [ ‘3 "o Y 1 Y P
4. Jeaqnld (material) nisidendszinnyssiagiuagiudInaaiuy gam 1Mt

a @ 4 a o d @ a 1 @ [
yoHaanam wansumu1lsznnlddunaradnliuld vatsaanldiues il
o P a o o o a o o Yy a o dA 1 @ oA
5. ONANEAVINAAN MM (feature) AINAANUMNITADINBNANHAUNIAUTAIND
AT A 1IN INANYD! 1ALz NeaoN159AT
& a 9 < @ 4 o (.g' = 2 ™
6. ¥on31duUM (brand name) LAAIDADNANH A MWANYA FoLA9 AN U
naafaal A3 eReMIIRT IS AU UUTHINNYDIHAAS N
o & = @ P o A A O Aopar . &
7. MSUITPAUN LaaIdueNANYal Mwanyal Ferdus anuyeiulundanum

L9

a d Y o Y o K& &K Y a a o d A ¢ o
uﬂﬂﬂ']ﬂﬁ\‘l'ﬂﬂﬁ']'nnlm'JUQﬂ@QﬂTUQﬂQﬁu1ﬂﬂl@QNaﬂﬂm°ﬂiuﬁaQNaﬂSZIU%uﬁﬁﬂ‘ﬂ

SII vlyq.l {IQ' AyaI o a o d 1 wacly- ul Y
&fl_li AN ATV L Uﬁﬂﬁﬂﬂfﬂﬂi AAATAN WINNHAANUN NOUAATU LIBD LHU NI INT ADI

a @ g £

@ <! o w a o 4 [l
audansza1uvIa 1Wudu anudidavesnandiuy waasaaiduniisludiudszan

3

a a o o

A Y v Y. a9
asaaia iuasesiielunisaeuauesnnudesnisvesfuslnn wanduaiiududuay
a a o ) o @ < 1 1Y dy
vims wannumlanuddyludsziauaisg el
Y Yy a o vy a a
*  WIIABUAUBIANUABINITHAZANUYS1TaUIvedYS Inah lHADT Inaiia
anunele
= 1 @ @ ' a o daa Y
* yaastinmal AUNN ANURUETY daulszneuveINARf U NTIANUATURIY
4
auysol
a 'sl a [~ d a @
o HudsidusTnndesmsuaziiluils: Temidedus Inanunnumanis
<2 a @ 9yq 9
o uaadeailon iy Uszian gudnyuz el 1y
o v o cu’ { o o @ o U v a 4
o WuilatedAgiinlavandesldnnuddgiinsdnuinoudaduludonldde

Tuns Tuwan

25 nqu?juﬂg»ﬂﬁ (Theories of Motivation)
aunugeRy Mesarsna (2548) Tana1a ngumsanuinalszinnanudesns
v a Y a a [ a o g
aquesyanafiiiuussgalalfifangdnssuaisqeenu  Uszianussgalaimfuiniu
d o o v - @ 4 o w :/’
PszlemidmSunmsaaia 1dun  usegaleimnaladldwauniulugddrduduaiuna

9 o v v [ o 1 I~ a a a [ Yy
AINIA M TULAASYAA] LWi1$ﬂ’311!ﬁ’Eaniﬂ\‘iﬂﬁnlﬂuﬁ&‘gﬂ%iﬁkﬂﬂ‘t"li}ﬂﬂﬁu ﬂﬂ‘ﬁ



16

aa

' v £ 4
24.1. aududatiiianudesmsegirueuas hifiiidugavmziianudosnsla i
Runsaevauouds anudsamsotdussdiunud Sinssuaumsiesdududiie
N5zt
Y A Yo 9 ] a a =
242. anwdeanisladildasumsaeuauswda whifludsgelivengdnssudn
[ v [ '
ae lnawdesnsi i ldsunsaevauswiniufidludsgelevesngins sy
o o v :: o g 4 &
2.43. anudesamsvesaudadudrduduvesnnudidyld Weaiudeanisnils
v
lasumsiinialavdrduduliinaladlddmuadiduduaouniudssns 13dsi
Y Y i1
I ANUABINITNUTIUNIII WABANNABINTHABINMIBT 1T A 1AUA 8113
NogoifunIoajavy e15nulsn
' t4 .
2. ansdeymsanulasafuuazanuiung Anudesmsmaidiumnfedes
[ @ ' v da
AunNulaeaieunIsIIne NSWIduLarMINY
3. anwdesmsifudwesazlunnusnlas Wuanudesmsniz lidenunse
ous wnugensuauduiuauiFnuiedesmsidmygidmaniigiug lunguuaziidiugu
TunInssuA1eY
v 1 a Y Y a Y 2 A o
4. anudesnisanuendesassasaiiuanudesnisifinaniuiFayesiuly
v 2 Yt o & o Y 1 ' a o Yo A =
autes uazddnauilugifnans 1dun anusndesassaSyniauldiunnaudu i
o [l J Y
fumnisgaluesdng dudu
v =] aa 1 Y a Y o
5. anudesmsdszauanudiuiogagaludia wu anvdesmsifaainms ldi

& o < { a ° a T ) @ =
Tudsidsamnduia anudesnmisiifaninaruaunsaimndmnedidladusafegld 2.8

5. AN mmn‘u'nmlu‘m

4 mnﬁmmimumw

3. mm;’uammmmmn

. WA WA unlaa ARy

4 l ﬂ] Nﬁﬁ NTMAT1INY

o oo o‘y Y = s
37_]1’1 2.8 uﬁmnszmummmwummmmmmwwqymmmﬂm



17

2.6 ssvumivayunsiadule (Decision Support System)
. v v a | & 4 v

szvvmiveyumsdaduly dussuvdesniicluszuumsmumeienisians 1a
a Y v a ] y v a o a a a '
fszvumivayumsdaduleszslusensdadulslumgmissiniensnssuniagsion b
I Y ' ) vy v v a Y v = A
filaseadhaniveu nisnalaseade ssuvadvayumsaadulienszldfuyanatoinse

Y )

remivayumsdaduluilunqu uennimiu defiszuvmiveayudusmsmesioduinislu

v a a 4
msaaduluynagns

1 b4 v
a & =

szvuaiuayumsaadule 1R5uaulugae Y a.a. 1970 Tastinaeusinisuniay
% a' d’ ] v a d' (=) 9 d’ ] =1 é
Wanszuumsaumsienszsrolunisaaduleilgmnluil Taseadsiuiveu niens

] % a P 2 a dq ¥ o
Tassadnlagdeyaiinisnldsumlainaea Feszvvmsaumedunlyludnvuzszuums

£

szurawasions (Transaction processing system) Liawisansgiinla uenvninriudad
[ ¢ & Y 9 o & a J 9y o
Tagiszasamonnus 11y Aunuidanazdirisluiesnsunsizimsaiedunuy
(Model) tioasuoilyvazdaduleilymiaie sunsenstl a.a. 1980 aAnuwerowlunisld

dy 4 ' Y v a ' @ ' J 1
szupiimeriolumsaivayumsanduls ldunsoenly denguuazesanmiseaig

9 (] 1

a ¢ @ v a g u’/’ = a
3510300 Aumndi 2546) 18nandi msdaduladeidluduaeuiidusInansouss

o A a 9 13

asgimsaaduladimsumadienild dmuaudninmsidendansg lasmadeniiien

' '
s ) v Y

o A { A q’/’ [ o’;/ A A a d? q’: dydd
ﬂi3‘Vl'lﬂ6'3'1!.{]141’]'NLa@ﬂﬂﬂﬂﬂﬂﬁ1ﬂ5ﬂﬂ1illﬂqﬂlﬂq‘1ﬁTuu fariu dennadu luduiinfe au

q

Y a

q’/’ P o dy a £ A £ g g d’l fo Y
ﬁ]\ﬂ%‘ﬂ%ZﬂiZ‘Vnﬂ'li“]ﬁ]ﬁuﬂ1%uﬂﬁu0ﬂiﬂﬂi11ﬂﬂ51ﬁu\1 mmm“lwau"lmnﬂu%mm

9 . . [l v
nolvinanmsdetaue ly msrzdalitltsduqgitunerdestumsdaduleinecdodnse lu

s n’: 9 =1 o [l v a dy [ :,’ v a 4” a ! A [
3n saunsaamanundsunzii lamsaadulede aaiu msaaduladeszinaiunse ly

< 3 "o @ 1 (4 dy
vvuegruilatueg q Al

v 4 ' [
1. anudslede (Purchase Intention) ilussiiduilan wdeuiezidonmaidon

' ] [
A A =

< y_ o y o q 4 = 4 a
lafmuianganvzaeandestumsud lvilymvean anwdclsdeiduifissTomaiiozina
4" a ] q’;’ Ay a 9 Yy a (] aldy v a 9 1 = [~ dv
MsgeasumtumsFeduaivesduslna luldgedrdudrediudoamnuaidunisde
/a o g a o‘: ﬂ’l’ q’/‘ g A o o a o 1
watlsz Tomine 18svonmsdedudniudis aniu anwudlidesuiludsdidniivziilig
Y Y
M3%0939 lageziimsinsandefvesnsidud quam uazwailss Tomivanuavesdud
A o 1jd a o ﬂ - a y o 9 A a é’
wehmaTounsuiunazaglifumadennaesandesiuanuasenisinadiy
o A o v a . .
2. anumssl luvazihinisdadula (Situational Influences) @n1unisal fe
£ 4 [ [
higiianarslagmmizluknawazaomnninanmsdaunan luldinannanudves

' ] k4
yanamnifasndinszquiiiiumaden Afinadenganssuluiligiumsidendedudinn



18

a vy ‘i‘_l 1 a o v a dy [] dy ; A v a 9y
Fusduriavesnmisiansanaarumsallunsaadulade wuzdaiionsonna 1Wudu
dd;o Y a v a -qy = L] A
anwmsanildifamsaaduladeiiog 5 Uszms fie
. vV '
®  AMWNARDUNINMINN WU AN MIanuaaniely nau Jee waznsia
9
$u
@ Y] :i d' Y d 4 @ a
* dnvuzvewIyanaliNeIteINUANINMIEINIFeUsTnouAUdwIAd NN
any
& 4 L — i ey y A V& '
e QoulumsFeain Mfvatunal wu Feassgameiio lns Felugiauiateyls

vy v v
o anulalUdugaduanudaslaazdesnsde

&I (K'Y d a [ [}
®  YUDYNUANIWUDIDITUN Nuﬁﬂ‘ﬁﬁ ﬁﬂ’lWﬂ'ﬂilW%JmJ‘V]NiNﬂ'lU WU U

U

1 3 [ A g U a o 9
SNﬂ'lUu‘INLLNHSﬂL%‘Uﬂ’JU Qf“llﬂTWi)ﬂﬂLﬂuﬂ‘u

h.

Yy v

3. szoznalddmiudadule (Decision Time) advdndinifoitesiums

b4 v

g A v a

a g 4 P o o v a a =
dadulidonde Focvesnminiz 1 ldmiy amsdadule Wudegaiendesdadule ms

v

v
a =1 v a Y] o o a
aengodudioadlunislFnandull viedunmsaadulvudensonundunld Undszozia

P

a9 9 a 9y [ ] a o Yy
‘Vlcl‘lf %zgﬂwmmnmui‘]mm«vummnuﬂmmzumammﬂy‘a

s v a =
syumivayumsnaaule Aserls

=

@ v a g v a = @ @
szvvmivayumsaaduly duserirsngislumsaadulufoadumssanis ns
v a ¢y Y o 4oy y s da o
$IU5WV0YA MIVATITRVOYA wazmsadawmvundudou meldeeaursifeinu
vy
wenamiu szuvmivayumsaadulsduiiunmsiszaunsiinuszninyaainsduy
= s o o 4 =
maluTadnedugenannd Taoflunsnszildaoudu mouddaymiuuy il lassahs
' y veye 1A g o & & - ' v
wazegn1eldnisnluguuesdlFauaisuAudIdugatunounissisnainldii szuy
@ v a a Y Y 9 a ¢ A o a
afvayumsaaduluduszuuildaoudulasldneuiiunes ilomidineunidie azain

=1 q' (=) 9 :i ]
saasnnilymin hiti Tassadwiuiveu

2.7 nszvaumanannaerdnsuuusiaesiian (Waterfall Model)

=

vy = o : Y Q’Il 0o a o
WIND  MIA1ANA (2552) uuumammﬂﬂﬂiznau'lﬂmwuﬂaumsmmmmm [N

d 2

-éwﬁowz ' 2 9 o a y v v ' v
aotlosnuiud vy Junsuae lazisududuiiums 1dwdesselidunsunountuadod
1 3 -4 o a @ 4 o :’

Aou Tasduasuiugiulumsduidunuiaunsenans lunuuiasniwnlsznevudae s
14

Jumouldun msfmuan1udens (Requirement Definition) mseenuuuaendilsiay

5¥UU (System and Software Design) miaaﬁeﬁmumazmﬁau‘luizﬁmﬂﬁw



19

(Implementation and Unit Testing) msdszauszuunaznaaeuszuy (Integration and

System Testing) M3111 1 19uaz1i1395n11 (Operation and Maintenance) fa31l# 8

Requirements §
definition :
System and

software design

implementation
and unit testing

W)
R

Operation and
maintenance

gay

- @ 4 4 o cy
7UN 2.9 uamansguaums W ye Wa s Uy U 18091190

° ey b4 o’: dy o a @ o &
suuraenian dszneu lidrsduasuiug i lumsduiuauwannaenduls Fil
5 AsEUIUMS lauA
1. Mm3fmuanudesns (Requirement Definition) (unszuiumslumsdimua
inguszaed mehausazveuwavesszuy nmstszqusudldsuy wdninnetuely
swavidoa Meauiuenmsdeimuaniudesnsvesszuy
2. msoonuuuweAISIasTuY (System and Software Design) iilunszuauns
Tumsihinaudesmisvesszuy inesuegluvvaniilasnssuuazaziduadiaq ez
ausznouvesszuy msefuemstinusudennuduiusvesduaeeg udradradu
4 4 vy o ¥ o
(PAFITNTODALVUTEUY tNo TS IHAWA i leas ey
3. myasiloWanuaznageulusgdumite (Implementation and Unit Testing)
& s od y v Yo Yy a . \
Tunszuaumsil gerauaingneenuuuly szgradieldmanldsssluudazdan awanu
¥ [ 9y
dosns wienanadeuluudardiuuendu e liinilahinmsiauluuaazdiuiu asady
ANUABINSUINTA
4. Mm3dszaussuunaznagaUsTTUY (Integration and System Testing) ©Ha4910%

Wannluuaazdau Wawsaiaul@awaudesnisudl fvzdeaiudasdiuuiins



20

] vy
Uszauiuiluszuy uagnageuiielfiiiszuu Tassawisnue aunsavhaus wdusiig
4 @ = o dy ] '
UTU wazaseiuANUABINTINNTIgA nAINAsEUIUMsTugT verduasandourzgnds
woulvidldnely
o ) o o . [<f Ao
5. m31i1 114 uagii1ge5nu (Operation and Maintenance) (unszUIUNI AT
= aa s ¢ o ' o o s s v
ITULOANNIUNGAV1IIFIAre AT AquamisaaaIsanands 1315y uaznis
o @ v ° Y 1 & ' P s o v =
Mgesnuszuy Wansadhinuldediesuiu aasasranaifiwenauasgnldam souds
o P o sq Y @ ) ' a - v
msdsunlasuwenauns TMasvaussduanudesmslvi awgluvugsdmsenisldau
vosfldnn/aeunasly
v & A ° 1 =
Taonng nszuaumsazdes ldwadns o lU1¥lunszuaunseell uaziinaney

aau wedenay 1ddsnszuaunmsidesnisae 1y

v t4
v A

Y () I
Tuunillduaasdoyamszdidy vnena1sa1eg Mneadesiunisisensail ¥ald
o = Yy a 4 q9 Y % = o
MmmsAnywaze v meliussgauingisyasduazvouwavesmsanyt Minausluun
' ) o Yy a o y 4 aa =< av o
Aeuntl Fanaeninladeyaiinervesuds Nzesnuuuismsanyiitelaverdy
@ L4 4 :’ £ a ad aw
AITVIMIMINATBNAITHUVYEIAN Fe951azBeansoonuuVITnsAny1Itely

nszuIUMIAeY 9z ldgnnanluundalyl





