MITIRVUMIFWINAGIUTIND (JISB) T 5 a1un 3 16ou nINgIAN-NUsn 2562 Wil 31

T2 aNRANaAa AN 1D 1bN1T LT UANDSNITEITARINAVDIRHILIN

¥ >
amas1snllnaniasy

#3737 dunlann*

mMIUszduaTnas
*Correspondence: natural.nation@hotmail.com doi: XXXXX
IMATLLNANY: 15 W.A. 2562 LA UNANY: 29 W.A. 2562 INADLIVUNANNN: 3 4.8, 2562

N GGER]

mu’mzmm@qﬂ‘smaﬁl,ﬁaﬁﬂmﬁa{ﬂﬁaﬁfuagulﬁﬂswwuﬁmwmﬂ‘laﬁa:lﬁmuuawmammmmﬁ
lruinsduamsgdlnaniasy nadassnsduanudulelumalulafsasmiresugliuing any
mL%aﬁamammm’m;ﬂﬁﬁmi Sninave9Ra ANSWanIRIAY ﬂ'ﬁ%’ﬂjﬂsﬂmﬁ mﬁ'ufmmdmlum‘ﬂ"ﬁ
N LL&:ﬂﬁ)iﬁ'ﬂﬂN@Tﬁummaa@ﬂﬁaoﬁu@fmu wdspiiunuisoigesinm IFuuusaunuineissde
LﬁmamawﬁagamﬂmjuéﬁazhaﬁLf]mJ‘imwuﬁlavlﬂluLWﬂEamwLLa:ﬂ?wmma lavnsltuanvasnmsdszin
WATHRADI UaeMTINFNIRATHAIIN O NATBINUITIWLIN BNSnauasde Sﬂﬁwamdﬁoﬂwmnﬁjuﬁwﬁa
myiuidselosd masuianuielunsldng LLa:mmaaﬂﬂé’aoﬁ'ﬂJt;j’lﬁmudwmiamm@fﬂalumﬂﬁl,awu’%

o @

missawnazasmibonuduamIgllnaniaizadedisday

ardany : wwuineinmavaniuimalulad wanwuinsssswnasasmisnuduanigllnanaig anw

adbalumshran



MITIRVUAIFUINAGIUTIND (JISB) T 5 a1UN 3 160U nIngIaN-nuen 2562 Wi 32

Factors Influencing Intention to use Public Utility Mobile Application

Sorawan Inthasoatthi*

Metropolitan Waterworks Authority

*Correspondence: natural_nation@hotmail.com doi: XXXXX
Received: 15 May 2019 Revised: 29 May 2019 Accepted: 3 June 2019
Abstract

The objective of this research is to study factors influencing people' intention to use the public utility
mobile apps. The factors include trust in technology, perceived organizational trustworthiness, media
influence, social influence, perceived usefulness, perceived ease of use, and compatibility. This research is a
quantitative research using questionnaires as the collection method. Samples are people who have never
used the mobile app of MWA and MEA in Bangkok and surrounding areas. The result shows that media
influence, social influence, perceived usefulness, perceived ease of use, and compatibility have impacts on

the intention to use the public utility mobile apps.

Keywords: technology acceptance model, public utility mobile application, usage intention
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Model T Sig.
B Std. Error N1A3311 (Beta)

(Constant) -0.727 0.305 -1.795 | 0.004
Trust in Technology -0.323 0.063 -0.214 -2.362 (0.018*
Perceived Organization Trust

-0.012 0.042 -0.011 -0.278 | 0.701
\Worthiness
Media Influence 0.331 0.056 0.290 5.960 |0.000*
Social Influence 0.241 0.063 0.209 3.803 |0.000*
Perceived Usefulness 0.593 0.061 0.505 9.707 |0.000*
Perceived Ease of use 0.328 0.049 0.222 4.558 |0.002*
Compatibility 0.234 0.059 0.331 3.695 |0.008*

* p-value < 0.05
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