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# # 5184695528 : MAJOR PUBLIC RELATIONS
KEYWORDS : PERCEPTION / BUSINESS ORGANIZATION IMAGE /
SOCIAL NETWORKING

BENYAPHA TITAWATTANAKHUN : BUSINESS ORGANIZATION IMAGE
PERCEPTION THROUGH SOCIAL NETWORKING. THESIS ADVISOR : ASST.
PROF. WORAWAN ONGKRUTRAKSA, Ph.D:; 121 pp.

The purposes of this research were 1) to study how people in different
demographics were axpusud to social networking media 2) to study the cormrelation
between the exposure uf social networking media and business image perception
and 3) to compare the effectiveness between image of businesses which use and do
not use social networking media. The gquantitative research method (questionnaire)
was used. Respondents were 416 social networking media users age 15 years old
up.

The research findings were as follows: people’s exposure to social
networking media was no statistically significant difference in gender, age, social
status and education level. But there was a statistically significant difference
(p<0.05) in occupalions and revenues.

There was a statistically significant correlation (p<0.05) between people's
exposure to social networking and business image perception.

Furthermore, the results showed that the image of business that uses social
networking media was more positive than the one that does not use social
networking media.
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4.2 Selective Perception and Distortion
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