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#5384674528 : COMMUNICATION ARTS

KEYWORDS : CUSTOMER EXPERIENCE MANAGEMENT/ THAI GERMENT/JASPAL

/ CPS CHAPS/ CC DOUBLE O
NUNTIYA SUTTIPONGGAIWON : CUSTOMER EXPERIENCE MANAGEMENT OF
THAI  GARMENT OF JASPAL CO., LTD . ADVISOR : SUTHILUCK
VUNGSUNTITUM Ph.D.,151pp.

The objective of this research aims to study the process of customer experience
management in Thai Garment business and its communication tools with their using
objective. The qualitative and quantitative method are used. Firstly, in-depth interview
with JASPAL and CPS CHAPS Marketing and Sales Managers, including non-participant
observation. Then, survey is conducted among 400 samples in Bangkok, aged between
18-45 years old.

The research reveals that the process of customer experience management of
JASPAL, CPS CHAPS and CC DOUBLE O have to be managed under the principals of
JASPAL CO.,Ltd. The process should be created by concerning about their brand
identity and also target group. The survey’s result shows that customer satisfaction in
the experience management is in high-leveled and they have a medium-leveled in brand
loyalty. The satisfaction towards customer experience management has a low-leveled
correlates with buying with 0.05 statistically significant. The satisfaction towards
customer experience management has a medium-leveled correlates with brand loyalty

with 0.05 statistically significant.

Field of Study : ... Communication . Arts....... Student’s Signature..................coeeveenn,

Academic Year: ............. 2000 Advisor's Signature..................c.ccoeeee...
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11: Schmitt B. Experitential Marketing. Journal of Marketing Management,15(1) p.58 1999.
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2w fleavign Anilusenaz0.8
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2.3 HANISILATIZRANUANNNIND LAfalssaUNITIN LASUAINNISUS NS
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A1919714.8 LAAIALARLLAZAIULLENILIUNIATFIUILUNANANNNINE lasia
UszAUNTUMUMSNAUAUTRINANAIRENTINAATIRUAY  JASPAL, CPS CHAPS
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NDILAY SD.| uda | x¥ |SD.| wida | x [SD.| uila
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N N WA
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nN3aANABAIN e 1

1
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DOUBLE O agluszauiswalanin dAafasinny 3.57 waziefansaunlneaziasn
fadafunisaanuuuaneianIe g N1suLiaNaAYyazn19aReAuAINT s

o 4 Y v . . ] % 1 o =K
NN9IAALARNABANTNGIY  (Window Display) BATN1sUsNN18289ning g luseAung

Nalanin




96

A1919714.9 LAAIALARALAZAIULLIENILIUNIATFIUIIUUNANANNNINE lasia
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kaz CC DOUBLE O
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A1919714.10 UAAIANLRRLLAZRIULTEULUNIATTIUIILUNANANNNINE LAsa
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gﬂLLUU‘H@QLg;ﬂﬁ’]Lﬂd’jl‘ﬂ\‘i 355093 | un | 3.48 | 1.04 | win |3.44|0.97 | 1N
MefinsefupLFednis
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