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# # 5384678028 : MAJOR COMMUNICATION ARTS
KEYWORDS : MESSAGE DESIGN / FACEBOOK FAN PAGE / PREMIUM BRAND
COSMETICS

PARNMOOK BOONYAPICHEST: MESSAGE DESIGN FOR MARKETING PUBLIC
RELATIONS THROUGH FACEBOOK FAN PAGE OF PREMIUM BRAND COSMETICS.
ADVISOR: ASST. PROF. PHNOM KLEECHAYA, Ph.D., 211 pp.

This is a qualitative research of which objectives are to explain the purpose, using and
message design for marketing public relations through facebook fan pages of premium brand
cosmetics. The data is collected by in-depth interview with public relations manager and
administration of three premium brand cosmetics (Shu Uemura, Bobbi Brown and The Balm) ,and
by analyzing facebook fan pages of the three selected brands during December 2011 to
February 2012.

The results show that the purpose of marketing public relations through facebook fan
pages are: 1) To create awareness for products and services 2) To create trust and pride in
products and services 3) To encourage behavior for supporting sales.

The using of marketing public relations through facebook fan pages are: 1) To inform
news 2) To do activities; games, workshops and application s 3) To answer inquiry questions and
greet members of the pages 4) To contest 5) To survey members' opinion.

The study of message design for marketing public relations through facebook fan pages
of 3 premium brand cosmetics find that they use informal language like talking with friends. There
are 4 appeals that are used for persuasion; emotional, rational, rewards and motivation.

Text posting, photos, videos and applications are the message forms of premium brand
cosmetics’ facebook fan pages. The type of message sources that posted on the pages; product
information, education, special event, promotion and personal endorsement .

The response of the pages shows that text post that used rational and motivational

appeals have been the most response.

Field of Study : Communication Arts Student’s Signature

Academic Year:__2011 Advisor's Signature
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Since 1991
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