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singers O i tituidgsatoward the Korean singers,
influence of ai teenagers have the

imitative behayfor g ‘ ; , a ";“ 1r behaviors. The sample

group comprises I hagftes l' o '\ e tween 12-22 years old,
who are integfsteddlin Mr rta \ rs e study focuses on the
imitative béhavioffsuch 2 St \ make-up, dance and shopping
products whichfKorgfin sing M “ fenters. \\ e reSearch was carried out in two
sections. The ﬁrgt art was the quali eseafgh by using the interview of the

fr”m.-;

group Thai teenagers. The-Se pantitative research by collecting the

questionnaire. SPSS -_1:,; a analysis tool for the quantitative
study. |

Q Q

has positivF ttitu rean sn ers. The Korean singers

have influ
style and dan ers sho products did not depend on Korean

spa movie, (\) du thll which

they have experiences with Ko’an singers have mknced imitative beha

qmﬁmm;ymﬂ?m @

ced Thai teenagers to imitate Korean fash n, dress make- up, hair
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CHAPTER |
INTRODUCTION

//xb/% ia, including in Thailand but

ore World Cup year 2002,
first<time that Korea can be one

\ a industry.
hailandhin th 8, form of film, theater and
N»\ erent to Asia people. Since
_ terested in Korean culture.
The age of teenagers ::--.1_:'?1-:‘.:“:-.- dife \ jis Iso the age of learning and
imitation, they pay ttentl an v nd receive the various media. So

teenagers are changing th ﬂ' eha

‘.-‘
the media. )
The .’  e e o e s A g

yith what they have learned from
\ L

. - LN . .
entertainment’ medte © smgders, which is always
repeated throthhe media that conform to and emulate thQM]dols that they have an
opportunity to sevAgr the current populanWroad into Thailand. Thai teenagers

AUEINTNINEING .

d the movies, theaters and music. Later, the current popular culture of Japan

AN A IR

range of erent personality voca ist musicians are retrieved from the cartoon. Thal

the love of Thai

teenagers have the activities about dress or emulate from the Japanese cartoon called



Coseplay. Afterwards, the current Japanese culture was weakening by Korean culture.
Therefore, Korean singers have more influence on Thai teenagers.

During the moving forward Korean series and movies, another strategy

of Korean entertainment that,i iland is music. But in the first time, it

was accepted a little bj hen compe \/)A ike neighboring Japan that have
wide and stable markei o Thaila : @;és not take a long time; they
can make the TW i '_—_'L—a;rt'ists. Major Korea Music
Company, such as ' n_Japan market and some place
of China mar focus on South Eastern
Asia. Most of K pcer are favorite

For ) rom Korea that was
imported by Grg A v DSyl that moment. In 2004
Se7en, the well-kngh y Korea w: ' 2 \"* S Promotion. He sang in

ng J|— : ) hoplllar actor in drama series
“Full House” to sta Singer. days he \ EN-knayw i Korean singers who pioneer
, who had the concert “Rainy Day in
Bangkok 2006 duriffg 28 ary. d "Rain Coming World Tour in
Bangkok 2007”. Then “Do gl ‘,f,_,....;,__ w/ed to come to Thailand to have the

concert “TVXQ! Rising Su Live in Bang owed.a
15 Septermber 2006 and there were 13,000 audiences in Q

wever, there is the

t Impact Arena on
ert. But after they
| .
new generatlom |ke gt at they, In ve many fan cubs in
Thailand. Moreover it also includes “Big Bang”, “Rain” and In the side of Women is

VBRSNS

(Entql’unment team, 2009: Online).
Then “Music is the umv!sal language”. It é&3the words that confifadthe

RN PIZTNEARE

singers, without the worry of different obstacles. The circulation singing songs of
Korean artists demonstrate the vibrancy of the Korean music rush to Thailand

successfully.



A current flow of Korean culture and conform to Thai teenagers occurs and
they imitate not only the fashion of clothing, hair and make-up, but also the imitation

of dancing, shopping and listening t r a music. Behavior transvestite artist singing

is a part of Korean culture elved and applied to their culture.

For instance, when p rand advertised presenter of

products, Thai teenagekanguld 4175 to feel close to that brand
presenter. The examp|e Casel Milk se ' ain being brand-advertised

presenter and hailand. In addition,

Dongbangshi of Yamaha Motor

(motorcycle) or ght) was selected to brand

ai
v oY
‘- \ \ g-sale up rapidly of teenager target.
product have he used, simulation of

%

: \ o
0s&, pegpledwho are using it. Another
U

example is rela 19F jj *;' tar’ essipg Whai teenager will follow

9

the Korea trend 0 “GOloT/ SHCc agpdanna or long-hand shirt

although Thai whether rory »:". gple, v bahd singer such as Bigbang

or Shinee was weari g4 - anfl 0 TAai teenage boys though Thai
pop stars such as GOLF & Al i alse . Including body accessories such
as eardrop bQught b ernet v : site, Th 80 upop-about dancing style
called Covet I tut @et up to especially

teach Koreasganc olving much Korea
==t e’
trend both in em outside ot oFecn music and need to study Korean

language for listen o music and have the opportunity to use It to greet with a Korean

AULINENINEING -

wonq’ especially dance imitation. For the Korean singers that are popular in Thai
teenagers and imitation like them @re the singers whoghad the show and perf@gpf

A RIRINIUAN YIRS

separated in "boy band group”, for example, Dongbangshinki, Super junior,
Bigbang,Shinee,2PM,55501 ,Paran, Shinhwa,Super nova, Battle, FT island ,Xing;
"girl band group”, for example, Wonder girls, Girl’s generation, Kara, 2NE1, Brown



eyed girls, Jewelry ,4 minute, After school, T-Ara; "male singer" for example,
Rain,Seven,Ajoo; "female singer”, for example, BoA. It also shows that boy band and

girl band group is more popular thag t gymale or female singer because of the joyful

and lively lyrics and they are 2iSg"attre j
Concerning about the.prahien

s who imitate the singers and

actors, it should havesg 0 ' have been a long time and
. e — 7 ﬂ.
happened in every__per_ma F ountry Nowadays, the most

popular fashion I ; i " St0 n every part such as the
entertainment_iag | and seriss, ithe Tokean language is popular

legdin, Korean food, Korean

clothing or , ot i Kor ‘o i g because Korean people
focus on weari 7 ﬁ_ as \\. Cie I t Bearing in different style.
Spring: It wifl hi it'a_flashyAanl brightcolon clothes, there are various
styles. ‘ X
Summer: It 1t a ol butsoftsione color over the spring.
Style clothing lin s a , vest short ree pafits pants etc.

: ue, Black blue and brown.
Winter: It focuses 0n-b >oloi example; dark long sleeve shirt, black
overcoat and.gweatemi
To weaking the clothes of Korean style-is-wearing-insthé two shirt or coat
overlap, besause Orend# focuses on the long
- by 'd - - -
shirt and havm‘ the diffe! e tones jWhich is depending on

preferences The pants are usually about knee pants and tie waist adorned with fabric

AUMTAEY

Ieggq' inside. However, the most Korean women also like to wear a dress.

is irt for Korean

iniskirg, they \ill wear a

The hair style is focus on e natural hair. Otlag, popular is the frizzygcir

ARIRINIUAATIN H1RY

The Korean make- up fashion is hot in nowadays. This make-up is focus on
natural make- up which is very hit in Thai women. Moreover, this make-up is hot
only look like natural, but also feel brighter. Korean people will focus on the eyes



because the Korean people's eyes are small. Noticed by the Korean people surgery,
they want to have the double eyelid.

Fashions enable cultural imitgtigng For teenagers, stars and singers are darling

hero and role model in his and'g l ighon, 2009: Online).
The result of the™i € lems, for example, the high
expenditure of teenageiSatneties ‘ aee*in their school for following

their idols, the buying_ti which e _price is about 5,000-6,000

bath and buying th . : e0kadike their idols. From the over-
accepted Kor eh Fhai Simake “dek te#sewn master and may be
hot keep their T ntilfit dise sar a .‘.- to Thai society in the
future . / | .

It there i _ f" r ar \ ) - qgow the reason why it
makes the imitativeg [ '_ Jghouldinot'Bg,overlooked and should be
studied in varigi arch. - adicheh, homks this research will be
useful and help gathgrir on for even ~T\“\ 0 is interested in research
about the imitative b avior 4ot -' [ artl n other countries of Thai

\
teenagers in depth or angle an exte kna Iedge of educational research

pur]
2.2 Whaﬂ factors avior afjd Thai teenagers have

the imitative behavjor to Korean singers or not and how.

O WETHS ™

3. Objectlve of the research ‘

q Wﬂﬁ:ﬁﬂ‘i’ﬂﬂ HARAINHAN Y

teenagers.
3.3 To study the problems that result from the imitative behavior (o the Korean

singers of Thai teenagers.



4. Hypothesis of the research
4.1 Thai teenager’s attitudes toward Korean singers motivate the imitative

behavior.

»
4.2 The Korean cultures f"’ i influence Thai teenagers to have
the imitative behavior. \ /
‘a /

5. Scope of researet

Documentar T el ean Wave and sample of
population th gers living in Bangkok
age between 1 d to Korean singers
According to Worlg | hat young people are aged
between 10-19€ . BOr ghis ree 2 Fin thi % ided into four groups.

enbe (15-17 years old), Late
adolescence ares , L8-20°year 0lth. and \ e \'-»\o. gence are group two (21-
f ‘;,‘« age tOMknoMl what the range of age has

the imitative behavio sitively influenced leading to

. be 'S¢

edias and they can have their own

simulation because it was #arg

freedom decision. This re ::Li—‘?ti ashion, dress, hair style, make-up,
shopping protiycts nge - c]@itation.
(X ¥
7 NS
6. Variables# r »

- 11
Variablesme in research can be explained by the foIIO\fJub assumptions.
Hypothesis 1‘ IBeenager s attitudes to Korean singers motivate the

ﬂﬁﬁl ANLNINEINT

endent variable: The imitati ‘59 behavior to Korean smgers

q RARIATUUNIINEIN Y

teenagers to have the imitative behavior.
Independent variable: The Korean cultures through Korean singers.

Dependent variable: The imitative behavior to Korean singers.



7. Definition terms
7.1 Imitative behavior means change or bring the behavior to emulate and the

imitator that will lead to posmve res t )t sometime it may lead to negative results as

well. Teenagers may imitate,Sifiges
choose do the right way. Wiy _’-w, ",

singers and imitate

ey act the right way or the imitator

sted in the Korean actors or
actmg like the singers and
_ |n their songs.

7.2 Korean sin South| Ke ppular-a ell- known among Thai

teenagers and..aul ' y WETe -Srigsand™ether Korean singers that

7.3 Thai teen S pers --’~'{ gegl 12- f';_ﬂa poth male and female

living in Banglgk imiftage orean sing avori elicack and the music of
Korea

7.4 Korea '€ Mee a'pa ivini "' livelihood, the thing
that Korean makes Qifde m%b uni Vit swell ‘\". l is accepted in the society
and including the Kores singerSubs -ﬁ,‘.*' he varigus Shows.

7.5 Korean fashiéh means the clothit le. #ind make-up.

8. The bepefit

8.1 Tok wW-the attitudes-ana factors that cause al-teenag o imitate Korean
singers. & -'-‘J

'
8.2To emMsize to know the Influence of the Korean s@rs to Thai teenagers
in nowadays for pvl attention to them a Iot

AULINININDINT "

culture Moreover, it will h them to control and lead them to solve and

q Wﬁeﬁhﬁﬁy’im UNIAINYIA Y



9. Thesis Presentation Structure

Chapter.2s ‘ #her of epts,) }’ hat are related to the

imitative behavigg#

Chapter Analysis . summarywof the Ihtervie qualitative research

ﬂuﬂ’mﬂﬂﬁwmﬂﬁ
QW’Imﬂ’ifUSJW]'mEI’]ﬂEJ
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CHAPTER Il
CONCEPT, THEORY AND LITERATURE REVIEWS

Research on “The imitati Jiof to Korean singers of Thai teenagers” is

leading theories and conc to chStudies as a guide to research in the

following. é {}_/__.'

1.Cu|tuW‘
-
ol = ltpre/ /

novation, invention, tradition

pn Offl
through thought or b avio m which Brom instinctively.

Culture is accumufa ife adaptation which comes from

time to tim ;}o ‘ through e . ifFS changed depending

on environgnen genstmption culture and

language a "_li s 5 i “activities four key
characteristics offculture (Chutlma unhakan, 2007:13). M
11 Leavin& Human is different f animal. They can learn from each

ot u iDns™ec it heavior I i re in the
sarfie §ocleighofl gibup@hichiesindly fredl dresging Style i the cify fne dliti-spoken

Iang%es in teenager or so forth. Those are things must be learnt by human being.

Itdre is nottransferre edity but it Q7
WAV a8
i tha

generation. It can be taught in the way of language. IT culture disappears, it means

the former generation has not transferred it the next generation which lead to the new

culture through the innovation being created. However, culture transformation still
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needs transmit of culture of people through people as medium language. Therefore, if

there are no languages, there will not be culture through the present.

1.3 Way of I|V|ng Thought o kelief in culture of society can separate its

1!

ickh has its own specific characteristic.

New born people ben ‘a.con '  uni v learn their culture as the first
thing. Thus, culture < jes i @Ieraﬁon are different.

e

nually since innovation of

hanging situation or respond

culture is still being cr f atchigd \

From 1980s, pop ‘ 85" raf dy and. 0 : l spread over the way of
living of peop ingeity ur ‘-.,\ N i eV loping and developed
countries. It is causg or -’,‘ : "‘.‘ uniation in new era such
. ’ from high technology

country, Japan, In(.;| ange in‘meehants economic globalization.

Subculture
Culture can be d|V|ded into various st ch as locals, races and careers.
mw
Moreover, itgan alse naﬁdultwhich creates
the culture™dn :':*""':"—:':"':'-:"':-"':':"‘::::::::::z:::?f:::fif—;:;f;, ir design.

Brake ‘j' 00) 53 ;\
1. The appearance examp tyle, apgﬂlﬁnces
2. The deportation example expression, gesture.

VOISR T:

realqi which the researcher will capture the approach used in studies of youth

nguage

cult

behavior.

q HagenIaisnatneasy

linguistic, aesthetic, religious, political, sexual, geographical or a combination of
factors. According 1o Dick Hebdige, members of a subculture often signal their
membership through a distinctive and symbolic use of style, which includes fashions,
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mannerisms, and argot. They also live out particular relations to places; Ken Gelder
talks about "sub cultural geographies" along these lines.

The study of subcultures oftengcansists of the study of symbolism attached to

embers of subcultures, and also the

| y members of the dominant
culture. Subcultures=ia dor a long time, documented,
analyzed, cIa55|f|ea ratl ah itoredss rutinized. In some cases,

subcultures have De sfated againgt, their agiivities.regulated or curtailed.

ways in which these

Music-baseds | daftictlariy. v erable, (0 flis. process, and so what
may be consider ‘ g-stageyin, its h StoryAgliel as jazz, punk, hip hop
and rave cultures.m‘ main am té ) il ‘\‘-u.\ hort period of time. Some
| 7 | -‘H\\,?‘H g membership through
the adoption of agfi Which “may + ’y\ \‘\: resistant to commercial
exploitation. T Culture di ivelfandkinte Ily shocking) style of
clothing was adopt asé market “?:L yryC8rmpaniasince the subculture became

a media interest.

Fan culture ;
A fan cluis a g that is dedicated t i ersz:;roup or idea. Most
fan clubs are tun by fans that devote considerable time anc rces to supporting

them. TherL Bl e\z@’assomated with the
person or orgﬁ zatlon Ce sg=arotind. Th| \lis the case for many

musicians, soccer t-gams and more. Today, many fan clubs have web sites to support

o) nfor object of
thﬁ ﬂ ﬁ“ﬁ ﬁﬁdl tewgﬁﬂ!%e photos,
vi eq discussion boards, and information on upcoming concerts.

Fandom is a subculture built aund the productiopgeif, fan materials derive@yfuo

q WIARIN I AN INHIRS

expanded by them to involve notable ideas and details. These cultural artifacts, such
as fan fiction and fan ait, are also modes of communication around which fans have

crafted their entire community. The term culture may be ambiguous to many, but to
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fans the term refers to the activities and methods of communication that have give
significance and importance to their existence (Betsy, 2008:30).

Teenager culture

Teenager is the most | g @ ‘ f values, culture and including
to learn everything feaifiss : " lity, the social organization
and many social msﬂ];-u : i @g of teenager. By the

1. Family is ion that is influencing

to the values of institution that has the

4. Mass media. Teeagers " “'“!\r* nowledge and ideas from the

media greatly (Woranuch '/?

Demand ofteenagers.— - .’r.)

Teenagers 0t
Medom ang Ul'in their Iif@

want the general iomt that are not dlfferent from another age but some demand

-l ummemw EF s -

com n as following;

h as need physical,

security, love tc. Although teenagers

1 Teenagers want love.

$HakuMAangna

3. Teenagers want to have experience in various, want to know, want to try and to

do everything (Panee Rammasud, 1985: 54-55).
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Therefore, understanding the demand of teenagers, it is necessary as well. Because
of teenagers need to innovate constantly and freedom to decision.

Bandura said th y-people v or social behavior in various

forms. Not with the naii . 7' ng to social learning theory,
modeling influences p_rE dug N their informative function

During exposure pelife mainly symboligsrepresentations of the modeled

activities whiches = o[UITe 1y erfarn 8SODbservational learning

\, : :
le 35S ¢ 18 attend to, and perceive

accurately, the ifil eatl B ( o\ chavllor. Attention processes
determine what isi ‘ ISR Yraflisiomkof modeling influences to
which one is expoSe Al Lextracte su \ paosures. A number of factors,

some involving the 7 ersMnvolving the features of the
modeled activities themselv and still ot amolving the structural arrangement of

2} 08
gLvatio Ej experiences.

human interagtions 6 amc
led behavior if

|
they do not r jmber It. volved jinf observational learning
concerns retention of activities that have been modeled at one time or another. In

ordgrgor.ohserye beha nt o longer
d|re oy the ns eprdsefite ; emory in
symmlc form. Throug the medium of symbols, transitory modeling experiences can

be maintained in permanent mem‘y It is the advanggsl, capacity for symboli@afi

q IR TINE A

The third component of modeling involves converting symbolic
representations into appropriate actions. To understand this response guidance
function requires analysis of the idiomatic mechanisms of performance. Behavioral
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reproduction is achieved by organizing one’s responses spatially and temporally in
accordance with the modeled patterns. For purposes of analysis, behavioral enactment

can be separated into COgnItIVG orgal_ tion of responses, their initiation, monltorlng,

1
and refinement on the basis of {AfQl &l ! K.
2.4 Motivationg \ A L /
People do notenact Every hing‘they wiare more likely to adopt

modeled behavior i i1 outcemes Ha an if it has unrewarding or

punishing effects. ™

Imitation ‘ i orsd Cal ned behavior of others or

see other animals f Thai teenagers have two
processes : D

- ImitatiopfbrogessffirmtatiVe singef Py iends tghwant to accept the same
group. ibi.

- Distinctigh pr@cess, to.show a differe ca from eople that do not imitate

\

The imitation happe fﬂ;;‘:-r-‘::"f avesty of experience that observe

Korean singers.

patterns of.dgess, de speaking ence the.model or the friend.
People with ew behavior are likely to remain the same behaldor and realize that

result of peogle , @hutima Chunhakan,

2007:30). j | | 'ﬂ
i |_of.te n avior and
10V co u e} haif style and

equ'nces from culture through various media. It used both individual level and

Thai society in nowadays.

Q»W'mmmummmw
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The research of the Suan Dusit poll, Suan Dusit Rajabhat University (2003).This
research surveyed the opinions of young people aged 12-22 years old in the Bangkok
and metropolitan area. 678 peo ley o t the behavior of artists that young people
emulate celebrltles

Women Overall
No. 1 Persona ) * 83.00%  81.85%

No. 2 80.52%  80.65%
No. 76.50%
No. 76.10 %
No. 70.00 %
No 66.95 %
No | 56.75 %
No. 8 Hob . 2 409N 50, 50.00
No. 9 Food | / BN -1 B o 39.10 %
56.40 v

From the surve

young ad@

ities are people who dream of

uehce of teenage life

Surveys ofl Su ﬁ 13-25 years old with
Korean sing avorlte artists on 10 April 2009. Found ean singers that Thai

yﬁﬁﬁ@mawﬁwawnﬁ

ARIATANMIING 1A Y

Others 4.05%
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3. Attitude concept
The attitude is belief and sense of people to the various things such as people,

object, action, situation as well including the manner that expressed a feeling about

»
@:n in practice. However, the

attitudes is not motix a.and d o , it 3 as ss to retroact and show the

way of the respon_a Q_f_peé yr Prova ation{@m 1977: 1).
N

something.
The attitude is a

OieeRISsin-the social psychology and the

. . \\

the attitude is the i - how people thinkior fee

. about the others, objects,
tittlge 18lbased on the belief that

)

may affect the behdWi n ’.“;; Ure “FheTere befaltitude is only equipped to
respond to provocation is aidimens on oftan ass S8ment to show that love or not

ion that is affected from the

receiving message which coptites-to-affe

Allport J35: 810) defines the word “attitude™ is-the &ta e))f readiness of the

mental whishu€e
|

—
the reaction of}‘ﬂjople to the'e atec situatiqﬂj‘

hg.S a‘o 69 id that.the is the pegsonality thatis created
an arﬂvgjsoi h ti 0 ifysthe a :jeltoevarious

envi“mental.

QAR TN NEIR Y

at’specifies a direction of

behavior of the individuals, so It means;
1. The complex of feeling or prejudice of people in the creation of readiness to

do something based on their experience obtained.
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2. The propensity to react to something in the good side or the resistance to the

enV|ronmentthatW|IIcomlng in one y r another.

'//dlness to respond.

In summary, the-aity n., |s fi Id |s ntallty, manner, feeling and

3. In the behavior, it me

ness to the program of the

Ehtal readiness or implicit
et influertee on a fairly large class

of evaluative respopies. #tti are thus ini rnal events whose existence we
infer from our own i tion F FOrF e_forfy fbehavioral evidence when
they are expressed o ertly { v aIized attitude is called an opinion.
In studying attitude .ﬂ_, _ alize attitudes as having three
componen 1 and beha cogfiponent consists of a
person’s eveldation-of;-liking-of onal to some object o
component s;b >
M person.’The pehavioral component invMes the person’s overt

of, the object
behavior directed ?""E the object or person @bardo 1977:20).

AUEINENTINEING

apen Suwan (1977: 91 — 93) said to the attitude is caused by learning from a

aw*imn*mﬁwﬁwma’y

1. Specific Experience: when people have the experience to particular thing in

rson. The cognitive

hatf, or factual knowledge

good or bad it makes them have the attitude toward this thing in good or bad and in

the direction that they have the experience before.
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2. Communication from others: It will make the attitude from receiving the
various news from others such as the children who have been culture from the adults

have the attitude toward the actions s s the perception.

3. Model: The imitatigd |tude for example; the children
who obey their parents- ik 42.':-- e the a like or don’t like following

with one of those. ___. ‘ —a

s ; jorfesithat are;
4 a5 N :
1. The posi | ¢ attitude tha Uale people to express their
feeling or emotiona neir mind -interac .n\ .\\ g side to another person or
events. As well ag®ageg€i ' ) ations, ' stltu .\. and operations of the other

organizations. For ex sthergroup of iy istalso has the positive attitude or

the positive feeling toward “ae=agricuitt boperative and associates with their

ry feeling, no credit
4
Ispi

For example, som‘aﬂrltles may have the n@we attitude toward their agencies, it

AUTINENING NI

3. The last category is the attl‘l‘de that people doffycomment anything @hgény

IR TURAIINE TR

argues about the rule of student’s uniform.

2. The
and may be aLr:.lndlwduaI event, any

problems, age institutions, organizations or operations %e other organizations.
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From these three categories of the attitude, one person may have only one or
several categories. It depends on the stability in emotions, belief or value toward the

others.

In summary, an atij
teenager, including f
behavioral imitati
Allport said th

the environment

ividuals to interact with

apmines the direction of

\\, Mbulturdl influence on Thai

. g behavior toward listening
Japanese music, ine phbetWeen taste behavior toward
Japanese music and of 1 listen to Japanese music by
quality with both participation-ghservation A-depth interview.

It is found tha ‘:r C-and”frienc » influenced toward teenager

about thel@ z@including Internet.
Their taste fiel \J

1. Outsmdin m
2. Imitatidn Process 'J.J‘

Teenagers‘ampressed their individfialfidentity unlike other groups who do

AUARAIR AT —

Moreover, the researcher f‘und that even thro h Japanese music is u

A WIARTG URTINGTAY

concert.
From the above, it is called “Identity” which is expressing by dressing up with
Japanese style to enter to the party, performing as like Japanese pop star and
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establishing understanding languages among the group. This behavior is to express its
identity and to be driven by society.

This research shows that theginfluence of Japanese culture effects to behavior

Thidarat r studyThegdiffusion of Japanese teenage
culture on medias ' v \\\
re Wegtransmitted by written or
printed medlav, radj . Wision “if fThaila esearch says that media
' "o living style such
Juage A Therefore, it can effect to

] v g '& : O 2 ‘\‘ ,"m
behavior changip§ i mitatiof‘ofJapanese, €
' b Al [ 1 )
J

su ke of teenager had spread
influe ned Dy inner and outer factors,

through out by média| Thai

and it is additionallyfoundithat-Japanes s tM8 most popular kind of media

transmitted through Thai €0 :’3'.-" Y.

e l-i- Cantiv -----:-:':'":--':':‘-—"-"""'w among Thai

q_—i
The theﬂ is found
background an information by Internet the most, purchasing and collecting the

certs,follui ingers, to places, giving the
%p C%gfor gtﬁ\l g in singers

mfo‘rtlon on websites such as Blog, Hi5, Space Multiply or so on, readlng and

teen.”

|
fike searc 'n g the Korean singers

editing friction, duplicating Cover @ance, and studyingg€grean language.

RIRND I TINE] i)

weights in the middle level, the most is emotion and final is expression toward,
respectively, by the most of frequency which is personality media, mass media and

activity participation, orderly.
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According to the research above, it benefits and guides to study about the topic
of “The imitative behavior to Korean singers of Thai teenagers” because it is able to

ir behaV|or as their favorite Korean

overview that the influence of Kore ers effects to fanaticism of Thai teenagers’
behavior including to teenagey ﬂ

|or which is different with the

Chutima C a D ' : igral imitation of Korean culture

from Korean

_ lagers exposure to Korean
D ‘; ace@pt the Korean songs the

evelyday. The most important
reason of exposu ¢ e §s that they like W@rean singers and actors. They

The objective research-differen gesearch on the imitative behavior to

Korean singers of jers becal € ||?ye behavior and the
attitude of § 41 teenagers toward only Korean singers. _)

W) = \J

a- i

Saran Slrlg ton( 008)to'sti culture |mpacts m transitional popular
culture: A case study of Japanese and South Korean entertainment Media.”

r of Thai

AU BT WEAHS

pop . From the survey, Thai teenager receives information from internet the most,
teIeV|S|on and magazine, orderly. .ﬁe reason of Thai gegpagers has accepted gulft

A RIRINTUN WITNEIA Y
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Montira Tada-amnuaychai (2006) to study “Korean Media Industry and Its
Cultural Marketing Strategy of K-pop.”

tertainment industries exits in Thailand such as
M j of Thai people having accepted
//ig‘ ifference between Korean and
Thai living style. Kesgan - Korean food, which is the

most favorite, ente_r_eE,_EoLtﬁ mﬂk " a@.
This research use ' igdes guidance: Imitative behavior to Korean
\ W,

The research study about the

story series, movies throu

Korean products in their]

singers of T s that Korean media

industry is beco agers focus a lot of Korean

entertainment.

Hye-yeong 8 through Hallyu (Korean

Wave)” ;
This thesis h | -_ Ut At tat at¥Korea's influencing power
towards Japan can act >reduced b stars eSpite their favorable image-

reconstruction effect.

This research resul agful to both policy-makers and
academics. ~Rolicy “should " recon e lyu-support policy.
However, % e-study-stilllacks-comprehensive-data-accumulate d in the field work.
Many time stich © ghx olatile wave hallyu

embodies. Furtlﬂr research INCOTPOre

ore substantial aﬂﬂidlverse cases needs to

be conducted.

ﬂuﬁl @ﬂ&%ﬁﬂ&ﬂﬂﬁ

nd Economy.”

Thls thesis focuses on the &Itural property Wﬁ the assets of soft
I t'eswl culture®tipo natl n

and economy. Recently, Korean popular culture has gained popularity in Asia.
In conclusion, there is a restriction to raise national image and obtain economic
profits through cultural industry. There are different understandings and reactions
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because of the varied cultural and social backgrounds of consuming nations, although

popular culture produces national image and economic effect.

\\‘ / f/\d images of Korea: What Chinese

In-hee Lee (2004) to

students in Korea have.in

This study dealss i orean wave’ and images of
Korea that have been 5@ ok Ing colleges and institutes in
Korea. It is certal i I Jnassitlation where interest in the Korean

wave as a pheaa of cuftyfz '* \Sign,cotmiies is becoming higher,

what Chinese stugéf : ye€0ns Bhsuthgnopular culture have in
mind about that an | tehof culture production. This
will apparently wave in the future

that the Korean way#fwagfth ,_ t o be playing'a pc ithg@role in elevating the image

of Korea as a neihbo country-with’ §ia has 'Shared’ similar cultural traditions
- N

and close historical relationshipefeds -

From thea on the imitative behavior
to Korean singers-of Thai teenagers. The Korean cultural-influehces in each country
and attract te.tfie wUlture in Thailand.

i 0
ﬂUEJ’JVIEWﬁWMﬂﬁ
Q»W'mmmummmaﬂ



CHAPTER I
RESEARCH METHODOLOGY

alitative research in-depth
a@rs onmehawor to Korean singers.
5 to- with full speed ahead.

interviews with a . een
This part uses t? '
Include charactepge€fSonahty, TeWin Salkgebserve the countenance
and the data in t | gscrip :“:.'“ . “E-.\I_‘ ond part is quantitative
research by us St ige for study,e 3 “w at tu pward Korean singers

and the imitati e is the details of the

The Qualitati ‘. Arch W P issues. The target in this
research includes Thaijieeng "P?Eéﬂ [2:02 vebrs old, fifteen people who are
favorite or imitate Korean Stag / 'Bangkok. To select the sample, the

plell) G earcher seeks an advice from
people or @ ne who ¢ @ource for advising
people or e é f sjmple group that the
researcher reiﬂfs; I 1 her ‘I"'re, it uses this sample
group to recommiend the target individuals known or familim the same network for
finding the source‘r@em the next.

YHINENINYING

THE way to gain the important Uformatlon of the s dy about social pheno egon

RIS WIWINTINGINY

idea and feeling. The researcher uses the Qualitative Research to analyses the

researcher use a random=8

imitative behavior of Thai teenagers to Korean singers for deeply understanding.


http://dict.longdo.com/search/favourite�
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The step of preparation

In this research, the researcher has the step of preparation by following;
1. Researching and accumulatiog | the various basic of source by following;
- The source of they " ! I %0 erning, such as newspapers,

The personaksources: sons of high school and

university students#j_(aw( Eﬁﬁr"- ; ™ five in Bangkok
- The source " CD, televisionig which are concerned

anto Korgan singers.

Ly

bert anghthe activities which are

 [nte S&hout the information of

the imitative behavilr tqf i f_ Wehs lub and study about their

profiles and thej ¢ singersviay site
: ingghe i | -Pj‘- about ide s thec \"-. ad researches which are

' ¢ visiop§and behaviors. In order that is

the guideline to pose @question-and analy: ormation.
3. Applying the knowlgdgesthatisga @i the researching of the various

s ‘-y -
sources and.the purg
for accumulation

In the

1. Space aqq imeincC
2. Space and time events such as Meet and Greet event or show Cover dance.

YNINYINT

Tﬂ researcher uses data collection as a tool include the researcher will use the

ARTRNTS IR TI R T
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The methods of data collection

There are three methods; participant observation, informal conversation and in-

dept interview.

1. Participant ObservatiQni '\
The observation fo.t oCial W )/ in the observation of human

behavior. Therefore k. th g |tat| e R hoose to use the Participant

The researck iofis during the time i ‘\ Rand activities, including

al conversation is one of

| ;. ok T
the research processe  fhat thedreses rch do i je first screening which led to

obtain samples to confluct ;?_':{.J “depth S, |

3. In-dept nt

The re¥§ thods.in-dep of.fdrmal and informal.

The resear 't _ ehavior imitation to

- LISe g ..
Korean singeHis related to Tee gsearcher app ments to interview a

sample group of i |V|duals It depends mainly on the convenience of a target.

eﬁﬁﬂQMﬂﬂwmﬁﬁﬂﬁﬁﬁ

coI mg data in the open-ended questions and recordlngs include the interviews

with major issues as questions by ‘Ilowmg,

QW%&%%%MMWWWWHWQH

2. How much income per month?

3. Which is your most favorite singer/Band?
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The attitude toward Korean singers

4. Why do you like them (their appearance/ voice or trend?)

10. What is thgsiffferpfice/betleendkbrean sifigergandihai singers?
nge! \Which Korean singer that

aN'siNgaKs? How?
14. How do you gifin| <oreanFe /r ¥ IshtidiTfesent from the others?

The imitative belfavio ““"F

..,Lg;-.

15. Have you ever |m|ta g.singer/ Which one?

(Appearance{Hair

16. SOFeanSiNgers andtReir—songs—inHuence-you.ld mitate the Korean
fashion? L _1 _..
17. What dcmt |nkw :

IS your action?

AREINENINgAT

ave you ever seen your most favorite singer’s concert and/or imitate?

ported the media? / And what

If ever, how can you get th‘lcket’P / How muclagis,it cost? /Do your

A RIRINIUANTING A

20. Have you ever been to the Fan meeting?
- 1T ever, what do you feel?
- If not ever, what do you feel?
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21. Have you ever followed the Korean signers? What do you feel?
22. Have you ever bought the product that the Korean singer being as a presenter /

how much do you pay?

23. Do you buy the ac %’l/ singer/ where did you buy? How
much is it cost? /

24. Do the Kore |re y uto Ianguage”
25. In the futﬂw ador and 1@ singer?

Why?

After collectigl§ ¢ climents 2 /1&g of young people then to

he imitative behavior.

Section .
The populatioff in thiis fesearch S, Thaf e \‘h gell between 12-22 years old
r ior to Korean singers.

studying and living in BfingkolétHaEHave ive beh

Size of the sample 5 Tw;

The sample si rmined Bssed t ready by Taro
Yamane byssettino:the levelat-95.percent confidence discrepantyno more than 5

percent and'th€:h : ot 1!
(Wichian Kaeshhh, 1998:27). | il

undred people

hen the selected samWs count =95 %.)

ﬂUﬂ’JVIEJ‘VIiWEJ']ﬂﬁ

When n is the number of samples ‘sample size.

q RIRIATAUANRINYIAY
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Therefore, randomly selected from the population to four hundred people. A
sample for accuracy and precision of the data in the study. The data collection will

collect with Thai teenagers who liker tate to Korean singers.

The samples whic

For the samples geakips *A, e dgl t @ber of the Thai teenagers

age 12-22 years ol,_a WEEE © Wtate the Korean singers,
. . " 4 o

Tools used in resedfch dlfatadants

Tools to collect data forsfes ] rvey questionnaire are the

closed-endfjlu hese inc 2 qugStions and the content

\J

i

o
-@}seven points;

including gender, pelé e level of education, |We expenditure and favorite artists.

ﬂuaegmm we&l:m] ﬂi

smg including the look of the singer, fashion such as styllng, hair style make-up,

el ECR Rk

of questiong s
o/

==t
Sectionl thMJestions about demographic characteristics
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Section 3 the questions about the Korean cultures through Korean singers influence
Thai teenagers to have the imitative behavior for article five points are measured by
using a Likert Scale Questions Secti

Section 4 the questi

.4h ’-

1. Bringi festignnaige o fing the exact' tionnaire was
and ‘ pitor and find the exact
proving the performance

2. Bringing the gles| ) ire has been upg "'\o-"'\ reliability. The

I

R . i ! \ f ] h‘l
questionnaire used#to tyle @spordenideare masfaddt Korean culture, but not

actually defined samp opl ng @ pluate reliability by using go
: ronbach as follows by; (Wichain

ﬂuﬂqwﬂi'wnﬁ
ammmmummmw

V't is the variance of scores and all questions.



31

Data collection

The researcher collects the data by distributing the questionnaire to the sample

group. In case of the sample gro
collects data by use the i %
questionnaire. K

Criteria of rati

1. Attitude g€ Koreah Singer's CORIments hto five levels.

Interpretation and Sc@fes of.2 : ag el and the average is divided

into five levels. : |
cefi 100149 me - -
1) Scores betw: .‘iﬁ'i !; E l m egative attitudes.

- aﬁm— L O-maeane-a-imaaerate attitiin

4) é e At a 5
. 1
es between 4.50-5.00 means a very positive Ititude.

5) ‘o 'y =
AUHINHNINBINS -
o 1) Regularly 5 poiffl =

MR IRUNIININE

4) Infrequently 2 points
5) Never 1 point
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Interpretation and the rate of behavior and the average level of the average are
divided into five levels.
1) .00-1. ns minimal behavioral imitation.
2)

3) Scores betweem2:50s ‘ imitation medium,

4) Scores befilieen 3.50-4.

—— .

5) Scow be ﬁ
Evaluatior\K

Data analysi ind& rejat) Ip o A\ wal ceed. Consider by

1) S, very 1oy jonship.
3) 0.40040:599 means a ationship.
4) héfwegh 0/600-0.799 ear hidhlkelatignship.

5) ' en 080042 verylfiligh relationship.

Data analysis

1. Data Anal

For explai

basic information a —
1
- Informatjon about personal data of respondents. ‘E]l

Informaﬂo‘a&t attitudes to the Kor mger

ﬂwﬂﬂﬂﬂwﬂWﬁﬂnﬁ

2. D Analysis for test the researc of hypothesis.

RGNS A sy

dependent variables. Test using the following hypothesis.



33

Hypothesis 1: Thai teenager’s attitudes toward Korean singers motivate the
imitative behavior.

Hypothesis 2: The Korean c e through Korean singers influence Thai

teenagers to have the |m|tat

tort td|
teenagers have the Imitative. ._‘VIOI’ g dlff

3. Data analysis f ample group gets to Thai

=lest and by using One-Way

i

ANOVA test far*esti cpélcE AVE andtvio sample groups are

_ Acadificdpe data and processed by
SPSS for stati cal |y S SAfer] eselrelier Wiites the research finding the
Pdhh Fr \ 1

result of statistical aly that hg p .‘r‘" 8fited research results.

-
Il il il
PR N et o L

ﬂumwamwmm
Qmmnsmnmmmaﬂ



CHAPTER IV

DATA ANALYSIS

_ 1 rean singers of Thai teenagers is
divided in the prese /A into two parts. The first is
qualitative research ‘te=eelecil ' e&search articles and in-depth
interviews and the second.i itatiy éauestionnaires.

The Korea
today. In the

bate in Korean culture
_ ] y Yag rea is a Third World
country that has su Ve ‘bathece I Wth and political democracy
Al ina, try to achieve social

development follo rean_medely Kore i to outstanding in the

The Korean wav " “said to-hay Jouted to creating positive national

images of Korea and to incy teres B2 among Asian countries. Since the
i ;L,W . | |

late 1990s,, ass predia and pop music,

have draw#-u nrecedented enthusiasm from the audience-in-swch’/countries as China,

Taiwan, Ho K Nenomenon occurred

as foreign cultl.[l | globalization taking=place from the beHiJ‘ming of 21st century.

Nations have no become borderless in terms of exchanges in information and

MUY AN WeTAS

sudden rise in popularity of Korean culture in Asia was certainly a surprising
phenomenon because HoIIywoodﬁowes Americandep music, TV sitcorfie@nd

RN NEARS

neighboring Asian countries (Kang, 2007:19).
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The background of the Korean wave is based on soap operas, movies, music and
media. Products of well-know Korean entertainers lie in the center of the Korean
g create it. More details of its background
) fnew media such as the internet and

/. X/‘ spapers made it possible for

ckly and easily. Also, some

—ﬁi’
WHUMI development.

try. The gap between
e of meeting people’s
: S examples of developing
na, Japan, which is more
s 'al '\\‘. h."'a,,' of the effect of cultural
not Afernative culture. Instead, the

| \ \x orean wave (Bake, 2006:
33).

Korean culture export
The imageof a 2@ iral'Korea™ is ' consteucted. The hallyu or
Korean wa i ch begs e-mid 1990s, has taken China,s Japan and the nations
in Southea& cdth ‘ basis for Korea to

q_—ﬂ

§
become an exm) ter of cultu g of the '1 w millennium Korean

(I).

cultural exports, l?hlch had been limited to films, music and soap operas have

ifi haracters.
AUBTVRIWBART

and Werlcan countries (Moon, 2007 24).

qWIRLNT AUNTINIRY

Chinese newspapers used the term “hallyu” to cite Chinese youngsters crazy about the
now disbanded K-pop group H.O.T.
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The H.O.T concert, which was held in Beijing in February of 2000, made Korean
popular culture more popular than ever. After H.O.T’s success, many Korean singers

performed in China, and thei

drama such as Fall Stor , \
culture expanded to&

Korean cultural inau,sjf_ ~Asi

such as Jae-wook Ahn, N.R.G, S .lSeung -jun Yoo, Baby Vox and Shinhwa

ell on the charts. More Korean TV
// broadcast abroad and Korean
S|a d Mongolia. The booming

Ive impressions of Korean

i “"“m‘;' The Korea Creative
"Wtemote and develop the

2 L of the Framework Act on
is a combination of 5

stitlite, the Korea Culture and

pt andiBgomotion Institute, the Culture
p Group of the Korea SW Industry
Promotion Agency. As as hody co geall areas of content, its vision is to

assist Koreagto be ’ ovid£$ by establishing a
Comprehe iVe Support System to foster the content Inaust ::
W N/

KOCCA caﬁs out varrous'se S6tso grow the gontent industry of Korea

to be a world leadj ng content provider, which takes the lead of creative economy.

X LIy

Iso we support speC|aI|zed Culture Technology (CT) development

#

crea"ty

including planning, development, @nd commercializajigg, of content. KOCCAgcdr

ARIRSNI AN MR

and conduct project for facilitation of game distribution and digitalization of content
{0 expand the variety of subject matters of cultural content (hitp://www.korea
content.org).
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Therefore, Korea’s exports of cultural contents are expected to exceed $1 billion in
2005 on the back of hallyu. The Korega Culture & Contents Agency (KOCCA) showed

contents’ exports for three year in

the figure that represents ang efty | in t
arow. The export ofc _". | ants s ‘ usic, games and dramas stood
004,.up 3% | . Every year for three years

from 2000 to 2002, Rorea "Rorcans ered at around $500 million
but began to pick up.i yhep CulturalSgerents. exports rose to $610 million

This successful vas be ce lanned and good marketing

strategy targete . The.cooperatid 3blic and private sector is

important for stregfftheg yrean, wave \Be Wlere potential in exporting

cultural products®videly. Bim Jongmintithe presiientler M@rean Tourism Authority
| ! : r [ i ‘\

said about the Kore@h wvert " irs / Ke £ \ ik good structure, has great

digital technology andgbe the * It base ‘ econdly, Korea has many

intellectuals in culturdl induStay=Thirdly, anctal support to both public and

private sectors. Finally, 90y8 rment sho il hat the country support every cultural
art productuﬁ(l\/l' Tada-amnuavcha

the national level in

the new formem hich ti he res I is that the consumers

wanted more (em products and also wanted to travel to Korea. Korean wave is
im a
it | t

Wmnsmum'mma 4
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The beginning of Korean culture in Thailand
The beginning of Korean culture in Thailand started when Thailand sent soldiers to

assist the Republic of Korea in t porean War. Thai militaries came back to

Thailand with the memory of tfie'Gotntr S
about the country and_theslgvessten /

eople. Some even composed songs
l,soldier and a Korean woman
d there was an answering

A — .~ - 7‘ “
song from the TM [dier 1A or “Thai man’s True love™).

Then, the Korean cult iy, dhintesth al culture especially after the

the Korean cultur% i _ intoth ar¥ soctetyide to the economic success
5NP peficapita was 10,076 US$. There

are numerous Korea il hailahd such as television, electric

of the Republic of '}

appliances, cars etc. Besidesg-tHere-are=T 3@Rgs that have Korean melodies with
Thai lyrics (urangs siengsom, 28 grean pap music was one of

the later p n" cts-of Korean popular-culture to-penetrate—Thailand. Korean music

| ' . .
listens easy™Q -;. ix English lyrics.

i @

The important, reason for more Korean product adoptlon in Asian countries

AN

5|m|q' to Thai people who give importance to family and dining. Most of the scenes

unte oregh living is

of family dining. And also the natuflal way of life was tigggniddle class life. The@t®

IRl RN

cultural products easily (Montira Tada-amnuaychai, 2006: 5).
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From Montira said, the researcher do not think that Korean living is similar to
Thai people only but think that Korean culture is strange for Thai society, so Thai

people attention and adopt Kore Jtural products easily. Nowadays Korean

ngértion of Korean culture that we have

v flance and compliance. Especially
: usic. The leaders of these

singers.

that is similar to a’ ingl@form.

- Make -up
Korean-jnake-uptis the natural mak hessmoke eye style by focusing

to make Y@ -rl‘ .'-“-"3"3""""3"'3‘"‘C"“‘ff‘—i:!fi:fifi”fii;i:r——,,3) Dake clear and it can
also hide péin ore beautiful. The
techniques reqm d to make*=up oRFaftd powder tg light the most. To write
the eyebrows as a rmer eyebrows. Take care not too Iong eyebrows it will make old

AR

ShOLq have lip gross, and then palnt inside of mouth; this is just look like nature

|I I r en brush

che k ipstick, it

make-up.

Qmmmmumwmaﬂ

Hair style of Korean men is focused on long hair off the forehead and then set it
stable and look good. About hair style of Korean woimien, they like to slide and
curling like a large wave that look natural. It focuses on lovely girl style. Korean hair
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style will not mainly focus on hair color. If doing the hair color, it will be the dark
tone such as red brown or little gold brown. It won’t be popular colors in the light

\XVW///

orea PO

tone.

Korean smgers

K-pop is an abb rom South Korea.

There are many artists.and.geeups, s h as B
Super Junior, TVXQ, S50 5. that haye. branched out of South Korea
and have becom "p Reng, Philippines, Thailand
and others in Souii*EaspAsie. opularit Of ¥80ften considered a part of
the rise of the Korg v o' C -‘f' of contemporary South

Korean culture *Asia

Pre-modern J&oreaff pol 15 ’ appeardd ifithe' 9 30s, heavily influenced
by Japanese populagfong§. STnce Japan reguired tt \ olofjal administration in Korea
to restrict all form¢€ of affistic expression;’ gns hagilittle’ opportunity to create their

own modern genre. I the :‘:{J F.‘_- usiGal performances organized by

U.S. forces in and around ‘the American v yalases in South Korea provided South
g.”/ v

Korea with e’ﬁmp E

Artists : _-,mJto the fact that they

in
==t i )
we hav | en the famous singers

can bring aboum e succe

nowadays, not orly the good voice is required, they suppose to have good

GV LRV ey el

can divide artists or singers into three types.
1. Smgers who are real or gem‘ue singers. They haye,good quality of voicuib

IR IR AW TN Y

Most of them usually have good appearances. The characteristics are the main point.
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3. Singers who present as the entertainers. They have good skills to create
entertainments to the audiences. They able to be singers as well as presenters which

consist of several skills that can make t e images are interesting.

“Artists” ;_j"'-;- detima ‘)// who are similar as them the

most, such as appearaRGessty p rson also prefer the artists who
are look cool, cfjeqr_/ﬁuse Tl Lfﬁ beha or m%

The big t

emotional devel

age has physical and
: nagers will gradually
define themselves i Al ight co Vhat s ould they be or the
appropriate be ' " \ v G imitate person whom
they prefer or thei ( m (e (0[e \ oon ertkul, 1999: 20-22).
The reasons forghten tl%\ 'é Fsinge \ | people could describe by
these factors; 3 by \ ok

1. Celebrities, fmou r ""’fm | 'c‘. ially, people who are in the
entertainment industries aI /S be outst; geer in focus of people interested. In
general, pe e, pa i gers in Aggiaformation about them.

2. Th adiction, if some entertainment news-is-conflicted or unexpected of
_i,\r. sity of people.

|
medi | tertainment; the more

ould
-
—

3. The mg people o)
people can recogn?,ze them. In fact, getting some information over and over make

HUHTRENI NG

peompercelve their news easily.

audiences,

5. The stereotype of peop‘ in the entertaingg@gt is always having@igé

RITRINTIWANTT 7i#8 o
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The imitative behavior to dance of Korean singers
Because of the distance between the fan clubs and the artist, it makes the fan

club are expressed in different behawvj

The show is an.ifitative

|
%alled “Cover dance”. They

will imitate the dress«@s ' and danc idual artists. The currently,

the dancing is accep ed and i v popular¢ ¥e ‘ub together. This activity is
a show that always is dispfayetias a show relaifeite.the music of Asia, or specific

groups. The dam already. Cover dance

show also makes Si#€ 8, BO&Cayer dance group will be

making much of theyeiwil | hakeNitshoWisfan club is same as it is

Cover gé y t: ' ".,L' BNS , l’ )s together to open the
imitative artists sho@. rONiEs & 3 Hbands To Imiitative their favorite artists.
ige bo Band Such as Dong bang shin ki,

Super Junior, WondeQirlsé r;:’: o=

A ta ﬂ‘.' 10 IS a aroup that IS agedicaied 10 a We 0O person, group, idea
(such as his N c a famous building).

—

Most fan cluqﬁ are run by 0 S|derabl | ime and resources to

supporting them. There are also "official” fan clubs that are run by someone

ﬁmi%w%’wmm%

To make up a fan club is a dod tool to make gyeai,relationship betweengauth

RIBNDIIANTD iamip]

clubs. That why several artists always make up the group of fan clubs widely.
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The Korean music business will divide fan clubs by subscribing to each
preferred artist via mail or Home Page. By using Home Page, the members may

fan clubs can get the firsTBRICHIEYALC ; i uch as booking the tickets of
concerts or stage playsshei ot j : ave activities to meet their

stereo rooms. A ayStif fansYeslbagribe ©0 member clubs because of

the special pri i) and Oppor; iAifies kol favOrit artists. Moreover, the
music companieggifhichthode fgtists-gbt caf Seie benefits from them.
Cyworld is the eII_ ow\weghpage whi \ "‘:,: in Korea and all young
people acquire tgfe agiMmejbgrs. (=Y i '“x\q »,-.m.,_, e to communicate with

their fan clubs as wg

The impact of'._ F
Professor Jaruhee : ; : ymuhication Science, Prince of
Songkla University, Pettani} Caimpus gave it of Miew about fan club that as the
good point, there is a way_ L a d new social networking. They also
can help or.syppo Fotmer t adat Jiake their,mind of things when
attending Ok _ 1ing together due ave chances to do the avors It could say
that this is the ON¢ & pportunities to lead

==t
fan clubs to attend creatiVe"ae soerety spend vﬂﬂrable of that time both
get happiness and so essential benefits to the somety

AUHINHNINEING -

|nsuq[|ent in them loose of their school works and kill time for unessential things. It

could make them working and sﬁnd too much mqgey, Some of them sedfjgth

QIR A NHIAS

behaviors of dependence, lack of confidence and ignore families and people around

them.
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An overall of country, this issue causes culture exchange and if it increases without
any awareness, Korean Wave would impact to the cultural including; dress, products

and lifestyles of new generations (AST ,' 008: Online).
|

\resul of q@arch about the study of Thai

The result of stu
Partl This partsy
= n this case, the researcher

studied this pro ipatr ‘ \ 1o-dire 0 teenagers who crazy in

- i 3 - ., .“'\ 2 N - -
The study meth nclgdes follewing ang abse i |m|tat|ve behavior of Thai

teenagers who @i ple I Si gers. The ‘rescarc eWBarticipated in activities

that were interestg e\ g oR, in S{ance, the Korean Concerts or
activities as afe ASian Cove r : "'\ 2009 at IT Square. In this
event, there are a lot of a0 e sinclodingymalés and females who joined

activities like imftating g san “ ese siigers “dancing competition and
dressing as Japanese® COnic; <. characte erving, the researcher discovered
teenagers who jomed thIS. cveat-were int el dancing imitative Korean singers
more than . anes singers: Moreover, thi as. the t \agers who imitated
the Koreartd Al :-.—:-.-—:---::-:---:-----:---:-:--::.;;;-:::.;;-L-m__; imitated Korean
band as s.r b ‘

<8keén singers. It could
- 'ﬂ -
indicate that IﬂH} an singe hai teenagers. In this event not

onIy has the competitions, it also has booths to sell products which relate to Korean

T e

elpvem to dress up. This sort of events would bring teenagers to have an

opportunity to do the same mtere‘mg and nowadayggagere are abundant acijifi

qmmmmumwmaﬂ

The Japan or Korean fever has gradually influence on teenagers these days. Due to
admire the dancing and singing ability of Korean singers made Thai teenagers have
inspirations in dancing and singing as well. That the cause of the coming up with


http://www.bangkokbiznews.com/�
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“Cover Dance”. According to this participation, the researcher discovered the
imitative behavior to Korean singers of Thai teenagers.

The method of; andjc o SUBRISHit could say that Korean
fever is occurred ' o up i the \' of time. There are both
positive and. " eff 1 ' ple groups which
distinguished fro ‘ fam the attitude, girls tend
to prefer Kor “ ir e o fe t ' ale artists are the most
flavored by seei iagny | edla w;r ost target fa s ke &"f Then, we are gradually
seen female KOréan tiS b" m ~-  ° I boy e g gays or people who have
deviant sex. But #ma kst hotH. Korean singers has also.

Especially the dance @

Economic conditiongs
By int@ A
teenagers V\h
wealthy. Mostl'
teenagers expr their behaviors.

nqum VI mm::;:e;:

ff. As these reasons, all Kavean products are varlous targets that dep

4 WIRNASE URINYINY

have high cost.

@he sample groups,
vyjlich are moderate to

h d‘are important to make
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Reasons of impressing and imitating Korean singers
By studying the reasons for behavior of Thai teenagers who are pleased and
i

emulating Korean singers could be into three groups.

AP / t music, tune, intro and lyrics
sexsufeeting and it shotui ssworking hard of artists before
- - — : — -
succeeding thelr-al_/_,—J Bljms._ . e

2. Appearance appeah* di ' peal, appearance, dressing styles,

personalities, . ePaction” MUsie, Cagabilittessand almost everything
about artist’s pr :

artists. As we have g€en _, in1BPrt K oréan'Clltures for instance; Korean
dramas that ledy ting ~'.;' ahtheir products. We also
learned their culturgffs f@bdhat We' haverseer c\-. f8od like Kim-chi or Korean

8c are

fig reasons that motivate people
interesting in Koream® culg u"""' Moreove Jare "also Koreans artists being as

presenters for products wh| gver and continue Korean cultures in

Thai somet@

Accordi , Jngers, it could be
|
concluded thaqHs me peo and somgf people would like the

ability of them or c rrent social otherwise popular Korean singers but not much. Most

edb r to music

ﬁeﬁ;@eﬁm Q%al W%’ @ﬁ e %iles. This

mtemw another reason is current of Korean popular singers. Most of teenagers will
be realized from the opening musufo listen to each othembefore. The radio proight

q RIRINIUAURTINHRY
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The imitative behavior to Korean singers of Thai teenagers

The imitative behavior to Korean singers of Thai teenagers from the interviews all

fifteen peoples found that the accept | ngof the Korean entertainment in music causes
to learn the new things and ;

orgover, when they more accept, there
are more the results to t itat) /
"-—.__h' . ——J
Korean fash-lon/‘ =
Korean fashion tha W

teenagers hav

eek to wear or follow
like them. Especj _ WelMthe singers would like to
follow and imltatet_ . 'rsl 1 this teses re ¢ cher as sorted the fashion
into dress, ma stylg, : RPII ,' »,\q 38 which Korean singers

are presenters.

- Dress ; ‘, -
The style of Kafean @lothes.are bei L": popula fwhich can be purchased at any
shopping complex. Kéreanigh "‘mﬁ':

a cold weather country and 10 put to " jeces of clothing. Thai teenagers are

t amdl good style because Korea is

bringing Korgan fashiof Clothes adapt : iI@The men garments
emphasize %0 Wear a T-s O S ogetner with jacket. T thes of the women
are not sexyshi fipt shaxts pant.

e
Fashion drems s that appea auses th ‘|n ample group has the
imitative behavior fo the Korean fashion. The sample group of fifteen people, they

AR

- Make -up

QIR NIRIANIINHIE

hide points marginalized and strengthen the facial features more beautiful. The cheek

will not sweep the color is 100 dark but use light colors 10 more get natural style.
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About lipstick, it should have lip gross, and then paint inside of mouth; this is just
look like nature style.

From interviews with a sampli l

make-up like the popular si \

- Hair style

udents, the students are not influenced to

-——‘ = i —— - .
Hair style of Kore ) the forehead and then set it

stable and look

curling like a

- Dance

ong Thai teenagers. It is

clearly to show the pgpulari L 0f K lce _\ the dance contest that Thai
j6inhe.co
| C

>

teenagers are interested to

From the interviews of { shew that the imitative to dance like

Korean singers ha r has the ability to

gan si
dance. Th 1 2 tNne various new aances, so Aate 10 dance. gj

L ‘.,ll . J

| —
- The behawg fshopp 0 prod BFecn singers@re presenters
Recently, the po:pular Korean singers have been a brand-advertised presenter of

tSdn it closed to
w E}al ﬂlnc teenager
As the interviewed all sample, itivas shown that all gayple used to use all pigdu

q W”I ﬁﬂﬁﬁﬁ&ﬁ%ﬂ@%ﬁl”fﬂ 8
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Therefore, in the Korean fashion including dress, make-up, hair style, dance and
shopping products which Korean singers are presenters have influenced on sample
group to the imitative behavior. Becg

use ghe sample groups are expose to the Korean
U

occurred with.tk ‘ 'De&n Suppare, fromitheir parents. Therefore,
they must alwaysg ig" thejr parents. \ somgiparent who support their
child to be craze ongoredn ginfers “thel, AfealleWitheiehild or even go together to

the event.

‘tfr

Thus, teenaggf us Iy
‘ - "f ,@ A W .
money even they ha r;e fineon e, /e relatiopfketween families may grow

money or spend much

the distant because theygélre avg "‘ f‘«?’- with their parent.
. ”ﬂr-.r.ﬂ“ ;

P S ="
P -

2
.!

ﬂﬂﬂ’)ﬂﬂﬂﬁWEﬂﬂ‘i
'QW’]Mﬂ‘SfUNW]'JWFJ’]ﬂEI
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Part 2
The quantitative research is obtained from the survey using questionnaires from

hgse research study Thai teenager’s attitudes

J‘ ]

Thai teenagers four hundred people

This past $Crif ['ata,anklysis Which PRovides basic

- The resu  dnalysis-about | 1al iormof sample groups.
- The results g#fdatdf iSwbout the attitudes'@f Tigi teenagers toward
Korean singers.

- The results 0 data ‘ an culture through Korean singers

influence Thai teenagerst : (@ jor.
- Th ’hul lysis a ; e@ative behavior to
Korean sin :

o used'in the analysis below

I
For the aua 3
nis nUMer of samples

X is mear“

A UHINUNINYNG

* is significant statistically '0 05

A FMFUUNIINYNAY
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1. The results of data analysis about personal information of sample groups
Personal information of sample groups contains gender, age, education, salary,

spend money for favorite Korean si favorlte Korean singers and going to the

concert .The frequency distril \ f ge as follows.
Table 1 show the nun her ar centag

Personal info Pe(rizgg'fo(;/o)
Gender. > o ' 33.8
\ 66.2
100

Accordlng tot gie 14fo (ﬁhat 4._,’ AnK :"\1. '”"-;,: emales which is 66.2
percent. The respfls 1 b ngeles 'ﬁ‘* \ enth TH

. 4 8 ,W' ﬂ«,,. \
interested Korean sii0ers than ‘Tharmeles’ tepagels because the most Korean

females’ teenagers are

singers are males.” ﬂ" -‘{
" '.rﬂ"f' .
Table 2 show the number a _ ercen f‘

AT}
T RN

L (pegple) Percent (%)

Person' (100.0)
i 10.5
16.0
| 18-20 years old 53.2
‘ o 21-22 years old u ” 81 20.3

100

‘Aq’orlng to table 2 found that most people in the sample group have 18-20 years

old represented as 53.2 percent. ﬁe second age is @ds22years old which iasF

9 wammmamm AETEY

10.5percent respectively. The number of age 18-20 years old more than other age
because Thai teenagers In this age range are student in the university. They can have

their own freedom decision.
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Table 3 show the number and percentage of Education

Number (people) Percent(%)
(n =400) (100.0)

45 11.3

} Tol “w Q0 // 65 16.3
: .;; ploma  » ._;-/—)-’ 1 0.2
Helor I’gree @ 72.0

e deree N 0.2

Education

100
According@™ables folind the el 0 Pegple¥imiine sample group has
bachelor degree wfich jias 4 fépresehied s N(2.Ogeicent. The second has 65

people who study ighhi 1 ere are 45 people or

11.3percent whogStudyfin ‘: . Sl . TH 1%gkrson represented as 0.2
percent who studies g Dipl | ' Dersol .\\ “-, as 0.2percent who study in

\

Post grade respec elyn..

Table 4 show the number ang:péreentage o

e) Percent (%)
(100.0)

48.8
42.7
6.0

20,000 baht up 10 2.5

100

sainple gkdup have

salary which has 195 people repr"énted as 48. 8perc£the second has 171

q WIRNTLISSIATR NS

20,000 baht respectively.
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Table 5 show the number and percentage of spend money for favorite Korean singers

Number (people) Percent (%)

iy (n = 400) (100.0)
Spend money for & 339 84.7
favorite Korean singers N /
00! 36 9.0
-5, 00 ath . EIS 3.8

001 baht up, ‘_'.‘ , 2.5

100

According tgg#ble 9hg = \rav ) }. ®rap singers found that 339
people from sample o hey below 1,000 baht, while
there are 36 pegPle of 9.9he ends 1,001-3} - ere are 15 people or
3.8percent spend 3001-300 I |

8, O 2.5percent spend more
than 5,000 baht j#@Spe '

)R@rean singers

Kprean Numbe-rrhlrd
Singers Percent
(people) 45 (people)
Dong Bang
Shin Ki 102
Super Juniar * 20.8
Big bang 17.0
SS501 5.0
FT Island 70
7.8

L4
genqlon

Rain
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According to table 6 the most favorite Korean singers, found that there are 91

people or 22.8percent prefer Super Junior which is the most favorite, Dong Bang Shin

Ki which 73 people or 18.2 percent, preferred them while 59 people or 14.8percent

sample group choose " SN ﬁ:percent, 66 people or 16.5

percent preferred \Vondemg 85 eért preferred Girl’s generation

respectively. The thir e : at the sample group chooses

Super Junior byHi« hen6a Pa 10 .Opercent preferred Big
ce . . -“‘H" 1

The masi i " i .singe IY ShagerSWe Super Junior. The

second and third fg¥ori ingersare Stipeh,jtnior alse. Super junior is Korean

boy band popefar bailf in,

Table 7 show thé€nu and. age sam OUpPMs going to the concert

o

Personal informati

N \- people)  Percent (%)

of sample grouf 8= 200) (100.0)

Going to the

91 22.8
concert

, 77.2
i

k o -~ Total 400 100

i

Accordihg

N %

Bta - _ anﬁ
|

i I ot join Korean concerts while 91 people o l :

77.2percent di

group 309 people or

8percent have joined

Korean concerts. @ gmy

ﬂUEJ’JVIEJ‘mWEﬂIﬂﬁ
ammmmummmw
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2. The results of data analysis about the attitudes of Thai teenagers toward
Korean singers of sample group.
The data about the attitudes towagd jrean singers of sample group.The attitudes

divided into seven aspects \ ﬁ
dress, hair style, ma

Standard Dewaﬂoa&_. 9

ce of the singers, Korean fashion,

Table 8 show Me out attltude toward Korean

singers.

Attituq_ YA Interpret
The appearance of ¢ sipbei J ¥ \'3.76, 06 Positive attitude
Korean fashiog ’ W05 Moderate attitude

Dress Moderate attitude
Hair style Moderate attitude
Make-up Moderate attitude
Dance Positive attitude
Shopping 10591 Moderate attitude
Total of attitude towagd g_':a"_? 1 Singe ) 0. Moderate
; o g~  attitude
SO EE— A S~/
AccordinLt fié {h‘ attitude toward the

Korean singeri@( sa e whi'll\ as mean rate as 3.39.
Regarding to €th result, it was found that the sample grouP’has positive attitude in
the sepse of the aphefirdnce of the Korean s and dance rather than the moderate

RN BRAREAT T

Tha| teenagers have positive attﬁde and moderate ude toward Korean

q IR IURNIING 1KY
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Table 9show number, Mean: X , percent and Standard Deviation: S.D. about attitude
toward the appearance of Korean singers.

The
appearance
of the Totally
Korean Agree
singers
1.Korean

singers have
good-
looking and
good
personality.
2. Korean
signers have
atalentin
dancing.

3. Korean
singers have
habit
friendly
fans.

4. Korean
singers have
a good
sound.

5. Korean
music has
good music.;
6. Concert 0 } 50— A Positive
of Korean

Interpret

X SD. attitude

0.873 Positive

0.854 Positive

0.838 Positive

357 0884 Positive

0.924 Positive

singers fun S

- 1‘ :
and - : i
impressive. m dl
7. Korean 64 124 170 34 8 3.50

sm ers are [
g Fa 59,

0.929 Positive

IR SUNIINEIa Y

mean rate as 3.76. Regarding to each result, it was found that the sample group has

positive attitude all seven aspects. For example, Korean signers have a talent in
dancing, Korean singers have good-looking and good personality in respectively.
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Table10 show number, Mean: X , percent and Standard Deviation: S.D. about

attitude toward Korean fashion of Korean singers.

Korean _ . Interpret
Fashion  rowlly ”“ - L groully X SD. e
Agree jsagree
1.Korean 0964  Positive
fashion
modern than
Thai fashion
2. Korean 0851 Moderate
fashion is
not different
from Thai
fashion.
3. Korean 1.006 Moderate
fashion
appropriate
with
society,
culture and
climate in
Thailand. ' et . 4 '
Total of aftitudl towar 1%,._* i48hion “\ 305 0519 Moderate
According to table 10, ¥ t abou fle toward Korean fashion of Korean
singers was found that thesme majority. : he oup has moderate attitude which
has mean @a | ’ dﬁ?t the sample group
has the posL gion rather than the
| . L

moderate attitut mﬂ;&i fashion and Korean
|

;ﬁte with society, culture and climate in Thai

ﬂUEJ’JVIEJ‘mWEﬂIﬂﬁ
ammmmummmw

fashion appro
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Table 11 show number, Mean: X , percent and Standard Deviation: S.D. about

attitude toward Korean singers’ dress.

Interpret

X SD. attitude

Dress Totally
Agree

1. Dress
imitation to
Korean
singers is
not
damage.
2. Dress
imitation to
Korean
singers
makes self-
confidence. ¥ : -
3. Dress I Y R .‘ / ; I-.I .'._ 322 0.946 Moderate
imitation to bt il \

Korean
singers
feels like
modern. ‘ |
4. Dislike » B ._ 36 ; _ 293 0.884 Moderate
someone ; A TS

else that
imitates
dress to
Korean
singers.

5. The
dress of the ;
Korean IfF” - : il

JANUNTNYINS

the
Y
Total of attitude in the s?se of dress 330 0595 Moderate

ARNIUINARHIAY

to
3.30. Regarding to each result, it was found that the sample group has the positive

0853  Positive

0878 Moderate

J0_845 Moderate

—

al ei

attitude in the dress imitation to Korean singers is not damage rather than the
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moderate attitude in the dress of the Korean singers is the inspiration to imitate along

their dress in respectively.

Table 12 show number, JViighh X apd Standard Deviation: S.D. about
. 5 A ;
attitude toward Korean SI "\"\ sty

Interpret

Tota ___: : . Motally.. X S.D. ;
AcTE—iligree Falrgi)lsa T attitude

Hair style

1. Hair style
follows
Korean
singers is not
damage.

0.796 Positive

2. Hair style _ L6 f'. AN B ™ (50 Moderate
singers makes # ; % fé

confidence. /

3. Hair style 0889 Moderate
Korean 0% §

singers feel

4. Dislike 28

someone else

follows
self- 4

.‘ f/r
follows B, L
like modern.
that hair style 7.0%

299 0890 Moderate

follows ~

Korean @ -,/  w

singers. '

5. Hair style*® # 357 Moderate
of

Korean

singers is the

|nsp|rat|on to ‘ o | u

q, Total of attitude in the sense of hair style 342 0599 Moderate

q MIRINIRIRTINHIRY

rate as mean3.42. Regarding to each result, it was found that the sample group has the

positive attitude in the hair style follows Korean singers is not damage rather than the



60

moderate attitude in the hair style of Korean singers is the inspiration to imitate along
their hair style and hair style follows Korean singers feel like modern in respectively.

Table 13 show number, Mean: & ‘percen and Standard Deviation: S.D. about

' ) : = _ Interpret
- e —— = . L m e i
Make-up Tota —— X SD attitude

Agree. o DlCe Disagree

1.Make-up
follow
Korean
singers isn’t
damage.

2. Make-up
like Korean
singers
makes self-
confidence.
3. Make-up
Like
Korean
singers
make feel
as modern.
4. Dislike
someone
else that :
make-up k
likes )
Korean

singers. =
5. Make-up
of Korean
singers is
the

i%iﬁﬁﬂ’mﬂ“ﬂﬂw’lﬂi

make

0.796 Positive

0842 Moderate

0gg1 Moderate

0851 Moderate

10 I 0.858 Moderate

: —1

0 27 2%  52.8% 6.5% 2.5%

Total of attitude in the seni of make-up £, 339 0584 Modew
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According to table13, the result about attitude toward Korean singers’ make-up was
found that the sample group has moderate attitude which has mean rate as 3.39.

t the sample group has the positive attitude

in the make-up follow Koreal | ers e rather than the moderate attitude
in the make-up like K¢ -x\ S ma ence and make-up of Korean
singers is the inspirateRktosl mitat respectlvely

Table 14 sh aré Deviation: S.D. about

attitude toward Kg

Interpret

S.D. attitude

Dance

) 0.796 Positive
1. Dance like

Korean singerss
is not damage.

2. Dance like .
Korean singers
makes self-
confidence.

3. Dance like
Korean singers
make feel as 12.5%
modern.
4. Dislike
someone el P —————
that dance like 0.2% - 13.0% ——>4.0%
Korean

Moderate
singers.
5. Dance of

g
7 1@4 0.855 Positive
Korean singers
s the g 325% 4T0% 42 1.8%

0.907 Positive

340 0912 Moderate

Positive

dance 350 0.644

q mﬂ s agEy

350. Regarding to each result, it was found that the positive attitude in the dance like

Korean singers is not damage, the dance of Korean singers is the inspiration to imitate

along their dance in respectively.
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Table 15 show number, Mean: X , percent and Standard Deviation: S.D. about

attitude toward Korean singers in the,sgnse of shopping .

Interpret

Shopping  Totally attitude

Agree

1. Shopping Positive
products
which
Korean
singers are
presenters
not damage
2.Shopping
products
which
Korean
singers are
presenters
makes self-
confidence.
3.Shopping
products
which
Korean
singers are
presenters
make feel
as modern.
4. Dislike
someone
else that
shopping
products
which
Korean

B HAINYNTNENL.

Korean 12.2% 27.5%  50. 2"/‘ 7.5% 2. 5%

Qw;w RINIUANIINYIA Y

to imitate.
Total of attitude in the sense of shopping 331 0591 Moderate

0892 Moderate

3.17 0856 Moderate

G TP — S—Y'LY : %852 Moderate

1 |
|
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According to tablel5, the result about attitude in the sense of shopping was found
that the majority of sample group has moderate attitude which has mean rate 3.31.

Regarding to each result, it was fougdythat the sample group has positive attitude in

moderate attitude in

inspiration to imitat

style, make-up, Indy's Al by \usingiViean: Xand Standard
Deviation: S. ' / 43 \

Table 16 showgfumbgér, ean: ~ o eviation: S.D. about the
Korean culture thot w’ .fi.e. ‘ i8cnagers have the imitative

behavior. Y W=

The
imitative
behavior

1. Dress
imitation
follows
Korean
singers.

2. Hairstyle
imitation

\J
follows
Korean

_ =p25 1254 little
|
20.8% 39.2%‘I
singers.

g Anensnens

awamnwum'mmw

— Interpre
X 5b. tation

Regularly

Y

221 1205  little

13.2%

21.2%
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Table 16 (continue)

The The frequency in the imitation
o — Interpre
imitative - X S.D. tation
behavior Regularly Often, ‘ Jinfrequently  Never
5.Shopping 30 130 241 1279 little
products
which
Korean
singers are
presenters

1.096 little

According to a#fe 16 st was fou *the MajBity of sample group has
the imitative behavigfis gflitife fipich'has Miedn hatehas 2027. Regarding to each result,
it was found thaithe sgmpl€ gfoup-ha )i, the, imitatiVedehavior all five aspects.

For example, shopj g S presenters and the dance

imitation of the J&0rea Sin

4. The results Of daj# ab B s that@ffect the imitative behavior
to Korean singers.
The data about factors; taffect the i behavior to Korean singers. The

frequency disgributie

imitative beha ll

Data aboutectors that affect the imitative  Number e pley Percent (%)
behavior to _ an singers of sample Q/ y (100.0)

“ke Korean
singers.

9 ANNSURIINY TR Y

More than 3 year 118 29.5
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Table 17 (continue)

Data about factors that affect the imitative  Numberpeopley  Percent (%)
behavior to Korean singers of sample
group. il

The way to learn ~ dram
Korean culture or
Korean singers.

(n = 400) (100.0)

25.2
74.8

44.8
55.2

90.0
10.0

48.8
51.2

61.0
39.0

45.8
54.2

97.0
3.0
54.5

The reason3 (i - ‘
to imitate to ||| §
QJ:EQr?;ng | | Korean fashion 77'@.
‘ﬁmanding tobethe @ 8 2.0
ﬂ . m¥riénds® I I » : A5
25 6.2

Demanding wchange.
Otle

19.2

make to want to
imitation. No 270 67.5
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Table 17 (continue)

Data about factors that affect the imitative  Numberpeopley  Percent (%)
behavior to Korean singers of sample (100.0)
group. (n = 400) .

The imitative Yes 18.5
behavior to
Korean singers / 81.5

makes to have
admit from
friends

Accordimg 1o ta v 0 : o y-of sample group know
and like Korea ger tebiesented as 29.5percent,
least 1 year have 1 pe cted as? 3, ' . ears which has 92 people
| . 764 peonle represented as 19.0

and i 8 Korean singers for long

The way to know v culture or an singers found that the most sample

T JJ fe : :
group know Korea ire ol from drama/movie 299 people
represented as 74.8 percen ’ gople represented as 55.2 percent,
Internet, friend, ines/ nev cangtanguage and other

respectivel ., : ‘ﬁm. e KAaraan Ttiice K orean singer from

drama/movie hecaUst ovieto Thai before.
The reasons ?ke to the imitative behawgtj Korean singers found that the most

AUTINONINGINT

represented as 109. 2percent other 63 people represented as 15. 8percent

BINIMNMANENAY

sample group said no which has 270 people represented as 67.5percent and there are

respecti

130 people represented as 32.5percent who said yes.
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The imitation same Korean singers or follow Korean culture affect the sample
group to get accept from friend found that the most of sample group said no which has
326 people represented as 81.5percen

and there are 74 people represented as
18.5percent represented as

singers because perso

Result of the
Hypothesis 1 the orean singers motivate
the imitative el

Table 18 sl

imitative behavior.

singers motivates the
-

r’ l.\ ative behayior

Attitude towag
Korean singers

m;? Tﬂ\\ ak&up Dance Shopping
- ; \\

. L0394 0.472 0.511

-
The appearance/® il b 0495
] J | ‘ f’ 'ﬂ | .

. ' i ey \ Y
Korean singers @ g 0. 0 .""‘m 0.000%* \\ 0.000** 0.000%* 0.000%*
A

Korean fashion \

3.390 0.322 0.371
0000 : 0.000%*  0.000%*  0.000%*
Dress A 0.437 0.488 0.492
‘ ~Sig.  0.000%* 0.000%*

Hair style | 3 :
yle L3 /5 A J 0.375 0.400
70.0004F | 0.000%*  0.000%*

Mak </ L
ake-up Y 0.499 0.454 0.52 0.433 0.432

Caniy o 000 o, 000%* _ 0.000%*

0.383

197 T0.000%* 0.000%*  0.000%*  0.000%*  0.000%*

Shopping product o4 AB409 0549
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According to table 18, the relation of test to the attitude of Thai teenagers toward
Korean singers motivates the imitative behavior. The result of analysis was found that

the attitude toward the appearance rean singers, dress, hair style, dance and

Thai teenagers to Korean singers’

dress, hair style, dance ' whi ean singers are presenters.

singers affects the Tmitaji Havior hai, ¥ Jaglers.at the positive moderate level.
It means when.i aitittide towardtoN Oréan sthgess is higher, it can also
lead to higher imi AV Thei te Bulthbe conclude that it was

Hypothesis 2 ah “tultlires gh K & singers influence Thai
teenagers to hay€'t | :
Table 19 show, afoutjhe "Rorean" cultliresfhrough Kokean singers influence Thai

imitati Tl ol il X
The imitative b 0:; i W ' t-Test S1g(2— Slg(l-

Q=25 tailed) tailed)

1. Theimi- ive he iy \ 36‘ 0.000  0.000%*
Korean sifigers>dresses.————— = _)
2. The |m|ttt A : J 0.000  0.000%*

5
i

Korean singeks’ o=

3. The imitati\ﬂehavior . ) ‘ -5.8@] 0.000 0.000%*
Korean singefs’ make-up.

4. The imitative bm I to 236 2175 0.030 0.015%

Hﬂﬁ%ﬂ%iﬂﬂﬂﬂﬁw

Qrean smgers are presenters.

Q\Wﬁ'ﬁ’&ﬁ%ﬂ@ UNIINYIA Y
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According to table 19, the result of the Korean cultures through Korean singers
influence Thai teenagers to have the imitative behavior. It was found that the imitative

behavior all five aspects. For exa .4the imitative behavior to Korean singers’

rsy hair style, the imitative behavior to
1avio orean singers’ dance and the
<&Orean singers are presenters

rough Korean singers

It coul

influence Thal s, hair style, make-up

and dance but n " iffluen it e behavior of shopping

products whi ple group is a student

and they can no "f:" \Sindefs, are presenters. But the
sample group f Droducts aS D %ef Korean singers includes

souvenirs. Mean son eargh-restiftgndicateSytalother perception channels
such as time duratiog [y—Series/moy orean@songs, Korean language and

affect Korean imitative behavior of

ﬂUEJ’JVIEWﬁWMﬂﬁ
ammmmwwwmw
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The data analysis for the differences of personal factor in the sample group
cause Thai teenagers has the imitative behavior be different.

Table 20 the differences of gegder in the sample group.
‘ df | Sig.

The imitative behavior

Dress 1.439 0.151
Hair style 1.372 0.171
Make-up 0.149 0.882
Dance 1.196 0.232
Shopping produ_ct -1.825 0.069
which Korean siggers

are presenters

According tot b 20 (h St differglit tests with the t-Test analysis

found that the dlffere ces Of , groUp affect the imitative behavior

of dress, hair style, make- _nj';:’ ,; nd.s oducts which Korean singers are

presenters ;r’an 1.372, 0.149, 1.196 and
-1.825 respeclively=The-vaiue-of Sig-is=0:454;-0:474:-0:887, 0.232 and 0.069
respectively = & =

i gl

Therefore, g.ﬂd&n the sample group |sUd|fferent because they exposure

FREIN Emﬁ WL o

tate also.

Q»W'mmmummmw
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Table 21 the differences of age in the sample group.

The imitative Sources of Sum of Mean si
behavior variance Squares Square g-
Dress Between grou | 3 1.931 1332 0264
Hair style 0.827 0480
Make-up 1640 0.180
Dance 1351 0257
',' F | !

Shopping Betweelfroupsidé e % 0259 0157 0925
products - ol ; -
WhiCh Wlth l.’;f - &“r'i. Q 1.646
Korean e —

. T t 1 o D i 52 ,,r
singers are o : ff/ JW
presenters [ %

\
T ey
Acco@lv @ F-Test the analysis

found that thc;@fere ecjﬁ imitative behavior of
dress, hair stytef make-up, dance and shopping products hich Korean singers are
presenters are no‘dhent. The value of F4ligét is 1.332, 0.827, 1.640, 1.351 and

ARt InanIngany -
QRARATERI I TIE A
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Table 22 the differences of education in the sample group.

The imitative Sources of Sum of Mean si
behavior variance Squares Square g
Dress Between groups 1.176 0.808 0521

1.456

Hair style 0219 0928
Make-up 0.764 0.549
Dance BetWeenfralipsh, /=& A0 W 1166 0.325

With i gr ps ‘_.,

'y J . _:r?,'__r,r_ |

. A A

Shopping Betwee QYOU 4 1.487 0.908 0.459
products

WithAn grdupsasas

which Korean QreMpS=TI"t646.6 395 1.637

singers are 2 — -
Total 4 i '{
presenters : ﬁ"' - TN

Yy

. il iy
found that thm g
hair style, make-up, dance and shopplnﬂ

singers are preserﬁﬁﬂe not different. The e of F-Test is 0.808, 0.219, 0.764,

FUBIN Emﬁ nemng-
q ARSI I nEady

education and easy exposure every thing to their life. They are not use reason to help

yF-Test the analysis

p affect the imitative

behavior of d roducts which Korean

in decision that is different from sample group with higher education.
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Table 23 the differences of income per month in the sample group.

The imitative Sources of Sum of Mean Sig

behavior variance Squares ar Square
3
1.427

SR 4913 3.443  0.017*

Dress Between grOU\\ﬂ?]
With in grobig | //
S\

Hair style 1806 ————c 0> 4306  0.005%*
e *533
Make-up 2661 0.048*
iy
Dance Bejcenfurghdss, 1586  0.192
With iff grglips &
] ] i L.
T " l- 7:!&“3"7 - .
: aadlatl
Shodppltng Betweell groupSie= 1 W 5027 3022 0026
products . _f,f,:f..w_
which Korean WithAin """-‘t’ 4 1.610
singers are TS
Total 655
presenters = ﬁ"ﬂf A

** Significant abthe 0.01 fevel.
gt
Slgnlflca& i

tests with F-Test the analysis

-

According ﬁ able
found that thé™differences of income per month in the
imitatjve behavioigﬁss hair style, make- d shopping products which Korean

si ate gresenters aeﬁrﬂﬂau o“ 3.443§1.806,¥.661 and
3.122 ¥espeCtively. The value of'Sig. Ts 0.017, 0.005,

.026 reSpectively.

But the differences of income per r‘bnth in sample groa:ause the imitative bWor

AWTANAIUANTING THY
¥ . \ ‘ ‘

The sample group have income per month is different. In the sample group has high
income, they will imitated Korean singers in various because they have the property is

mple group affect the
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to support them in this section. At the same of the dance imitation in the sample group

is not different because the dance doest not spends much money.

Table 24 the differences of thék e goncerned with favorite Korean singers in

the sample group.

The imitative si
behavior g
Dress 11.893  0.000%*
Hair style 13.165  0.000**
Make-up 9.519  0.000%*
Dance Between groups—=- 337 b _ 6.654  0.000%*

il -
With in .'..‘ —

Shopping
products

k Belween groups — op-i5a Ar) 21700 0000+
which Kor '

singers are m’otal : o
presenters || -|

** Significant at thﬁ

ﬂumm&m INYINT .

hat the differences of the e ense concerned with favorite Korean singers in

e sample roup affect the |m|tat| behawor of dress%r st?le make-u darMn
est is 11.893, 13. %an! 0 respectively. The value 1g. IS

0.000, 0.000, 0.000, 0.000 and 0.000 respectively.
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From the data, the expense concerned with favorite Korean singers of the sample
group in each imitation, it said that each person has chosen to spend as they like to

imitate.

The imitative behavie t Sig.

Dress 3.421 0.001%**
Hair style 3.200 0.001%**
Make-up 2.686 0.008%**
Dance

4.170 0.000**

Shopping products, 5.708 0.000%*

which Korean sinders
are presenters

** Significant at the 0.01 ley g;‘;

Accord@ . comparison A tDt-Test the analysis
found that& . : yle group affect the
imitative behawidr 0 , diskopping products which
Korean singerme presenters are different. The value of t- T@ is 3.421, 3.200, 2.686,
4.170 and 5708@ tively. The value is @.001, 0.001, 0.008, 0.000 and 0.000

ﬂummmwmm

Thus the sample group is gom@ the concert causﬂe imitative behawor

ARTANTT 98U NN Y

It can be conclude that the differences of personal factor of the sample group,

especially income, the expense concerned with favorite Korean singers and going to

the concert affect the imitative behavior of teenagers.



CHAPTER V

CONCLUSION AND SUGGESTION
Researches on the imi b
studied about the attitudes

Korean singers of Thai teenagers

i
z’/nd the problems of the imitative

behavior to Korean ,:: TS

—‘

behavior ofTha| tegfage o

w \\\}\

Conclusio

The rese h studied the imitative

f the imitative behavior

of Thai teenag®¥s to 6 6.2 %, the remainder

is men, but the gfajo Mgt gender. The economic

conditions antl” the Jay o@ 0
come from famili€S wii ag in 13':.1’

their parents. Thesglfare tﬁ\ et

) H preferred Korean artists
' Lf them are supported by

S \“ e teenagers express their

behaviors.
In the part of the quantitative-Feseare BHEd the attitude toward Korean singers
and the Korean cultures.k 'f',_.‘-':_, ence Thai teenagers to have the

aifle, Thai teenagers four

| %jority is a woman,
age between amih group have bachelor
degree 72. O%ﬂa sample group is a student has the incoﬁﬁlowers 5,000 baht per
month and the e>‘e or their flavor Koreulngers below 1,000 baht. The most

ﬂfuﬁi q mm anHang--

for a ut 77.2%.

wwmnsmumfmmaﬂ
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Reasons for impressing and imitating Korean singers

1. Music capabilities of the artists such as music, tune, intro and lyrics cause

impressive.

2.Appearance appeal, § peal, appearance, dressing styles,
personalities, interaction,los oltiE /)& s and almost everything about
artists’ profile )

3. The current. vored!soma

@otivate teenagers prefer
N .

e
R

Form the in ith” Fhai teemagerswhoslike ™Korean singers, it can be
concluded that so admires: good10oking}, some people flavors

Méyer, they focus on talent

more than aspects g be briefly concluded that
their behaviors It begins from hearing
music to searching the sig Per "~ ), thelrappearanee, prafile and so forth.

Korean fashion thél she "'*r he_si 8 maMy influences. When the Thai
teenagers have seen this fa - 1% ers, they seek to wear or follow like
them. Especially Thai "J" BWered in jhe singers, they will

follow andiffitate to-the singers* behavior. In this researc =g teésearcher has sorted

the fashion ¥asé.d duct which Korean

—

ot
singers are pre‘ﬁ ters. ion hgﬂ«ﬁ influences on sample

group to the imitation

AUHINENING N9

|tude of teenagers who answer the questionnaire is mostly tow.

smgers at the medium level and affitudes toward to K@rgan singers’ appearanggénd

RIRNAIUIAIING TR
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For Korean fashion, Thai teenagers who answer the questionnaire have positive
attitudes toward to Korean fashion at the medium level. However, it is found that at

most positive attitude level, they agcgptyKorean fashion is more modern than Thai

fashion. -y

For dressing, Thai tegfage Vi @naire have positive attitudes
toward to Korean singél .dre -" 3 n-level However, it is found that at
most positive attiW C 'r@n style dressing is not

destructive.
For hair sty. ave positive attitudes

toward to Korea ever, it is found that at

at most positive attiflitle | .; ceept imitat fac& makeup of Korean style is
not destructive. |

For dance, Thai tet ' bstio ‘ aire have attitude toward to
imitative dance of Korean singers-at most e attitude level. Moreover, it is found
that imitationof Kg oo |

For shopg. ‘-I“---':—W.mf:f*f*ffﬂ:':—::::: 'S who answer the guesiionnaire have attitude
toward shoppifig & lote# service presenter at
most poﬂve attitude level, they

accept the follow- orean purchase is not destructive

AUHINERTNEART-

the “tatlve behavior.

.
the moderate l‘ﬁ el. However:

The research found that Thai teeﬁgers in Bangkok \fig, have the imitative befiayi

q ARSI NHIRS

respectively.
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From the study of the imitative behavior factors, it is found that Thai teenagers
have known and liked Korean singers for more than three years. They accepted the

level. Moreover, it is fou

Korean cultural stream or Korean s¥ r from story series and movies at the highest

\ / son of imitative behavior of Thai

teenager come from thei

occurred with the* v &N SUPPOr, qeir parents. Therefore,
they must alwa ig" arents  1CeNtaSEy: Melparent who support their

child to be craze o ers ire elowt ild or even go together to

Thus, teenag epare JAspel & money or spend much
ionmketween families may grow

the distant because the / ' with their parent.

Discussion of research

Korean cylturg _
Hallyu ""l’ orean culture fever (K-pop) is accepted wi in the current of
Thailand espeéia ' _&l and Korean songs

==t
by Thai teena%ﬂ. These
Korean culture. Ofe reason can probably be supported is because of its location of

hiati is.af t Asj but their

ﬁ/ tf ntri . @aﬁ ﬁﬁead Thai

teenqrs accept Korean cultur\e and it, so far, matches the definition issued by
Chutima Chunhakarn (2550: 13). $he addressed that hamaan will transmit the Gulit

RSt RN

different countries in different generation are different. Culture can be changed

e
elr fast | f ing and accepting the

continually since innovation of culture is still being created in order 10 match current
changing situation or respond the present demand.
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Korea attention on producing cultural product which is the major product
exported. It is cooperated by governmental and private sector. According to the

government’s demand to distribute re which leads to create Korean cultural fever

or K-pop, then, it leads t tg the cultural distribution strategies

ion to the relevant mention, it
002: 11) that the cultural

through movies, story.

matches the addre

distribution process can edia channels such as radio
television, newspaper ia plays a key role of cultural
transition. A 00: 4-6), also mentions
that human bein ding many mass media
channels and the i the retection of culture and

l' enager’s attitude affects
Aréan singers influence Thai

fean culture is blooming. These

Thai teenager’

From the tesearch, it s found that Korean singers-affect Thai teenager’s attitude at

the mediunie yel'e ‘gapearance and dance is
— : = _
at the most poﬁj ve level"Cate , ‘medium | }t | toward to hair style,

make-up, purchasi 29 behavior, dressing and Korean fashion respectively.

AUEIRBRINEIRT

eelq or emotions to the Korean singers and expression of a behavioral imitation or
favorite such as imitate fashion, @lance to Korean i singers. Allport also saiflgh

qRIRNNG NN

events and related items. So far, the result in this research mentions that most of Thai
teenagers have positive attitudes toward (0 Korean singers creating imitative
behaviors and other following behaviors.
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Roger (1978: 208 — 209 cited in Suraphong Sothanasatian, 1990 : 122) said that
the attitude is the index pointing how people think or feel about the others, objects,

environment or until the different si s. The attitude is based on the belief that it

may affect the behavior inih | gfoge, the attitude is only equipped to
respond to provocatio s . v ment to show that love or not
love toward the topiemslisis e 3 €a jeation that is affected from the

Communi is. g - itude toward to Korean

singers. Commu lhe attitude is created by
specific experience mentioned in Components

The imitative beha “Tihai feenal p Korgan sihgers
From the empiri * _," imitativ or Of Thai teenagers which were
created by positive attitudesto® to k shgers, it is found that the imitative
ed frg '

different leig 5. The result of the research also reports that Thai (¢ 2nagers in Bangkok

behavior sta in Kerean singers at the

imitate in t 283 e da but not have more
1-‘ |ﬁ._ i
mfluenceSWltm e imitative*nene OPIRG Products yiich Korean singers are

presenters. Because the sample group is a student and they can not buy the products

wh th _grou products

ﬁ% ezﬁzg s n % Q ﬁcﬁon ts of each
aspeqlare such as time duration, story series/movies, Korean songs, Korean Ianguage
and books/magazines/newspaper f@m the Internet al s@=affect the imitative befigyi

QW’?ﬁﬁﬂ’imu‘lﬁﬂmﬂﬂﬂ

Ubonrat Siriyuvasak and Shin (2007) also mentioned about Asianizing K-pop
production, consumption and identification patterns among Thai youth. From this
research, it is found that the flavor of Korean cultural products affects Thai teenagers
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to spend their much expenditure on. In addition, Woranuch Tantiwitidpong (2008)
study “Korean singers maniac among Thai teen” addressed that the influence of

Korean singers effects to fanaticis Jhai teenagers’ behavior including teenagers

who express their behavior ag i /f smgers

From the conceptual.st wak-study-and xplaln that Korean fever in

Thai society and K ' ai teenagers influence the
Korean imitativé Behavigrahgthi andura’s concept (1986)
The research eated by four crucial
components. Fir yhich human being is
interested in or attggitls g is uniqueness. Secondly,

retention proce havior of model from
the observational sglti ¢l theén, Createihew, an explicit patterns of the model.
Thirdly, motor 8 igf processes is the o\\‘\: e observer convert the
observed signals ig | ‘ action Finc V¥ motivati@nal processes are ended. In
another way, it can befBri ) orciuded four dy processes are crucial. The

study should start fr 2 | ;f ydél-anc ol ion @n until it can be remembered

and finally, translated |nto iable-action Qing implemented by motivation of the
doers exprqs’sgg Jemse ‘
Lastly, t -&ortrays clearly that

L}
flavor Korean m jgers ma orean (‘:ﬂ%ure and have imitative

behaviors.

AUHANENINEINT -

the qltatlve behavior of Thai teenagers come from the admiration in Korean singers
but not in the Korean culture or sit@tional fever. The gamalitative research emphigsiz

q RSN IRTIN QY

nationality, that nation will become blooming and being cultural fever instead of
Korean culture and it also leads to have the imitative behaviors. For instance,
American or Japanese fever had existed in Thai society. Moreover the factors affect
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the imitative behavior of Thai teenagers that is income, the expense concerned with
favorite Korean singers and going to the concert affect the imitative behavior of Thai

teenagers also.

W I/

|

General suggestio \ /

1. Theresulto |sto tud eand Thai teenagers’

behavior. The results 7 Kor an cuft |mportant to the imitative
behavior of Thai teen ake more Korean culture.
Thus, the resulis avior. Therefore, relevant
agencies such as A, should be inserted into
2. Thai teep@Qersd h ch'an

promoting concer : f; 2|9 inYBaligkeky, Thai teenagers close to

Korean singers often

Korean singer ol ' G w should develop Thai

entertainment betteror c@hs e 2| 3 foreign.

This research has=el FOCLISel ssikldy the imitative behavior of Thai
teenagers frop Kore 5, but there ly in th(z;er behavior aspects
which were Cieated by Korean culture such as the follow ur orean actor/actress

coming to ®hdila piCh is popular at the
==t : § —
present Morecm/ r, there Shoule gusteey of the 1Ia per comparison about

AUy ol °ETW§‘W§Wﬁb%§ '
ﬂ»maﬂmmummma d




REFERENCES
Akom Saejern. Interview, 3 May 2010.
Allport,Gordon W. Attitudes. In Ca. r\‘%yh'son(ed), Handbook of social Psychology.
pp.810. Mars : ClaekslI S

7

. : AvaWble #°7 www.manager.co.th
UL Ly - T
Baek. Impact of the ‘ _m--.g\i;f“m.‘;lm Economy. Master’s

\\‘\\u‘{ Graduate School

QLET
Thesis;Bpartgpént g
Sookmyui8

Bandura,A. Social |g&rnigt
ure of\NeWalMedia on Science
A

Betsy. The comg M an it Mpact or
; i ' \ w\ N\
,,-}" S ! 1 \‘Oﬁ\_?
b

ent of Science,

Fiction and Mﬂﬂjﬁ}@’?
"y

Technolo@y ang €0rg r,;i ifuteya \ \ 0'y, 2008.
Brake, M. Compara buth Chiture; L ondon: "R

\- d ‘ 1990.

gpt.Bangkok: Chulalongkorn

Chakrit Chumnumpar;. terview 3 May'2
Chavisa Sringam._Intérvie i" ’{ﬁwv‘;

Chumphon Rotkhamdi. Mass:vtedia for di
LT TON

Pubtighing
Chutima Chu nhakan. Behavioral imitation of Korean cutture fro Korean
entétdimmer
Public/Rélation FacuUlty"o

2007.

s;. &Sis, Department of
ation Arts, Chﬂljlongkorn University,

P é Odi r 62.
Anli 20 ﬂil from:
Ql http://www.manager.or.th [2009, May 2] sl

Hatairat Turungtanakun. Interview‘,ﬁ?) January 2010. .n. , Q/

q AR

Journalism and Mass Communication Thammasat University, 1999.

Kim .Korea's Soft Power through Hallyu (Korean Wave). Master’s Thesis

in International Studies Graduate School Seoul National University,2005.


http://www.manager.co.th/�

85

Kang, C. K. The Korean wane and new frontier. Korea Policy Review 2(January
2006): pp. 23-26.

http://www. Rore_ac en rg[ 010,

Kornkarn Lakarly ntepwel,»9,Feb

Lee, I.H. Korean#ave gl IMades/of -' 'Chic dents in Korea Have
in Mind. Ja#fnal ! i€ 85 14 (Jau ‘-o pp.51-64.

Matichononline, o;ﬂ.ﬁbﬂ N ‘\ rom:

http://w.ma 2 :
Montira Tada-amnuffychdl . Koréan Media Jfidusthy ‘ahd i&,Cultural Marketing
Strategy, K-p, ian. 1 "’ ; " Alllalonkorn

University, 2006. i
Nakarin Muangka eam nterv& Aay
Panee Rammasud. Ad6lesceik :.‘W o] ok: Rungwatana,1985.

Papapen Suwan.Attitude: MeastFAg-HEa!

Thaiwattanap it Publishin | - ﬁ
Pitcha Phong " unt.-Interview, 22 January 2010, _)
M

Sak Soontorasénee
ohal popu#culture A case study
e 10th International

jor change.Bangkok:

- ﬂ -
Saran Smghtor]” hai cultC

of Japanese and South Korean entertainment Media .
sity ,20

Suamisnpoll ‘What kind of artists or actors favorite teenagers [Online]. 2003.
Available from: http: //www‘usrtpoll dusit.ac.thg8Q09, September 19] u

RIRIAIWAUNY

Supang Chantawanid. Analyzing Qualitative Data. 16ed. Bangkok: Chulalongkorn
University,2008.




86

Surangsri Tonsiengsom. The relationship between Thailand and the Republic of
Korea 1949-1999.Bangkok: Chulalongkorn University, 2007.

Suraphong Sothanasatian .Communigatiop and Society. 1™ ed. Bangkok:
Chulalongkorn Universig _

Tanakorn Ungkanasarn. ligtef \ /) .

Tanita Pleunjai. Interv' | ___/__?

Thidarat Rukpraym-ﬁon oﬂapaneoe-tsanﬂture on media in

Thailan ESS ommunication Arts,

Chulalongke
Tinee Ungkanas;am
Ubonrat Siriyu#sak g 4 sind Aic izing K-pop; Pr NistioT®ebnsumption and
|dent|f|ca PN pa Among Tha y I :'l'-H\ Studies 1
(Januaty 2007 | W
Viparat Panritdagl. FQ#€ig al &
stud ofJa _ as hes .\' blation, Faculty of

Wariya Chokmao. Interview,

Wichian Kaesingh .Hand ‘:r search P BBangkok: Thaiwattanaphanit

n .Master’s Thesis,

Depart[;ﬁjnt 0 muniﬂion Arts,

Chulaldhgkorn University, 2008.
Yutthana Rakthan‘ Mde of Thai teenag ersu/ards Korean Entertalnment Media




ﬂummjmwmm
QW’]MN‘ENNWI’JVIH'\&H



88

List of interview

1. Miss Picha Pongkhunt, / hulalongkorn University

2. Miss Hatairat Tur b} ﬂ kok University

3. Miss Wariya Ghgkmao=os  20§ears _@tumversiw

4. Miss ThineW. 21 jearste. of the Thai Chamber
5. Mr. Tanakorn ity of the Thai Chamber

© © N o
w
<
Q
>0
D

10. Miss Sirinan "" i 1207y Rajan ngala University of

11. Mr. Akom Saejern Kasetsart University

12. Miss Waraiporn Sara@iiteonts 21yée Bangkok University

13. Mr. %| _ @ ersity
14. Mr. :% :1 : ﬁ

15. Mr. Chakﬂﬁlj'c
AUEANENINYINS
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The questions in the interview

brean singers of Thai teenagers”

“The imitative behav'

Interviewer’s Infor
1. Interviewer’s Inf

The attitude towakg
4. Why do.ye®ike

5. When do y@# sta coh: ) ? Does anyone advise

you?
6. Where dogfou sgflrchfthg news2.
7. What is the differafice eﬂee .

i . Other Countries?
8. Do you ligt€n togfha ongs ":“' |

Which one is gifore ﬁ*\ r' ’ V ‘n \ ~\”\ en?

9. Why don’t you IikE or imifate Fhai4

10. What is the '-'-""*'.":'5:. <or Gers Md Thai singers?
11. Whom do you talk ﬂ,q—ﬂw agers with? Which Korean singer that
you talk abo the 0 et ' |

13. Doesithé.

2K :.\J
e |
14. How dow u think aboUtIKE ion” differeMrom the others?

The imitative ehaV|or to Korean singers

Have
ra G tyI % ;
]qlDo the Korean singers and thelr songs influence you to imitate the Korean

fashion?

IR ATRMIINEISR

18. What do you get from joining the fan club/fan meeting or any websites that

related to the Korean singers?

19. Have you ever seen your most favorite singer’s concert and/or imitate?
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- If ever, how can you get the ticket? / How much is it cost? /Do your
pt know, how can you tell them?)

Yo What do you feel?
@er being as a presenter /

how much do you
23. Do you buy
much is it co. d1
24. Do the Koreg; s; er in
25. In the futufe, will yall still adore ¢
Why? i f TR .:iuﬁ‘.

1|
&

-
’V )
!.'.';- .‘9 -

€hi where did you buy? How

caflanguage?
singer?

ﬂuﬂ’mﬂﬂﬁwmﬂﬁ
QW’Imﬂ’ifUSJW]'mEI’]ﬂEJ
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Objective: This question ad : e thesis, which the subject is “The
imitative behavior ;
degree thesis. Dep.
University.

. 'te School. Chulalongkorn

Part 1 — Inte
Please marie™

1. Gendér

(.
2. Age

() 12-1448

() 18-20 yeate ql

3. Education
() Junior High Schicol

( )@I

o=
|
() 5,001- 10000b‘ﬂ

ﬂﬂ%ﬂm\ Wong

The expense concerned about favorite Korean singers per month.

qmﬁ%&ﬁﬁfmﬂmﬁ%maﬂ

( )Lo than 5000 baht




92

6. Present, which is your most favorite Korean Singer? (Please rank from number
1 to number3)

Dong bang shi
Big bang
FT Islan

s to Thailand or not?

Attitude about }€oreg Di Totally
. ; isagree .
singers Disagree
The appearance of

iinKzrrSean Singers have .« ﬂ" " "'. g :
good- Ioogn C : i
personality,~4 -
2. Korean ti “ e
talent in dancm '

3. Korean mﬁbérs have
habit frlendly far( o

re |n hav a

goo

5. Korean music has good

q singers fun and impressive.

7. Korean singers are idol
for teenagers.
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Attitude about Korean
singers

Totally
Agree

Agree

Fair

Disagree

Totally
Disagree

Korean fashion
8.Korean fashion modern L
than Thai fashion

9. Korean fashion
different from Tha

""h.
..__,_':..__E

P’

society, Culture a#

damage.

Korean singers feel ,

15 The destdithe
16. Halrstyle folw

confidence.

climate in THal and /
q IR I NN Y

fashion.
Dress
11. Dress imitatigi to
n 3
0 7,

Korean singersmake ; |
confidence. Vgt
14, D|sI|ke some one else _ = =
that imitate dress to Kore »'if--"‘ ’W
inspiration td ifyita
their dress. Il
d h o

a8 Syl M‘ 3
19.Dislike someone else
that hairstyle follows

10. Korean fashion |d
Korean smge

13. Dress imitatl to
singers.

Hairstyle =

Ko. n singers makes self-
Korean singers.
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Attitude about Korean
singers

Totally
Agree

Fair

Disagree

Totally
Disagree

20. Hair style of Korean
singers are the inspiration
to imitate along their haigs
style.

Makeup

21. Make up by
singers are not damages=="|

singers makesg
confidence.

22. Make-up like K

23. Make up li
singers make teel 3
modern.

24. Dislike squfe ongfelsg
that make upllke Oreg ‘

singers.

25. Make-up @ Kor
singers is the inspi ig
imitate along thei mak
up. .

Dance

A

26. Dance like a Korean L=

singer is not damage.

confidencey, /%

28.Dance like=alK0
singers Hlv ‘

make feel as nfodern.

27. Dancﬂlr K IR
singers makesseff=———1———+————————

29. Dislike some‘rme
t el 1aNCE Kore
s ,J s. | |
30. Janfe o Kdfean
sing@fs is the inspiration to
imitate along their dance.
SHoppiads ‘
31. Shopping products ¢
which Korean singers are
presenter not damage
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Attitude about Korean Totally
singers Agree

Totally

Agree Fair Disagree Disagree

32. Shopping products which
Korean singers are presenters

makes self-confidence.
33.Shopping prod ______;'
which Korean singets-are.

presenter —
make feel as med

34.Dislike some-gpe
that
Shopping produ
Korean singeud®re
presenter.
35. Products wj ,
singers are presentergfhavg
the inspiration to ightate

h‘ 1
[8an Singers reveal Thai
M at the correct blank.

The imitative
behavior to Korean
singers |
1. How oftg
you imitate ¥
Korean smger

Fashion. m

frequently | Never

 Ar—
{

2. How often that‘

.r-i' »

Korean singer make
| &

il How oftdn tf
you imitate the
Korean singer
dance.
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Attitude about Totally . . Totally
i Agree Fair Disagree :
Korean singers Agree Disagree
5. How often that
you shopping
products which
Korean singers are
presenters.
Part4 Questi ' g, : the imitation to
Korean singers. BJ N thed ely agree.
1. When'didy:
() lea
( an 3 years
2. How did yo : ,. Wers ighBibe more than are answer)

() Dramafilm,
( ) Learning ore nguage - b) frighds

E ; Books, magi_l {1"'./

o
3. Wh* s
choice) 'IM

) 1. Per nal flavor

ﬂugfﬁfmmwe'ms

) 4. Demanding to get accept from friends.
) 5. Demanding to cha e.

QRS INEa Y

Internet

answer must be one
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4. When you watch Korean singers, do you want to be like them?
() Yes ( ) No

5. Do you thin& [
accept from @ %

() Yes

Li & e ]

AuEInEmingng
AT AM TN
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