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Research on the behavior of foreign tourists in medical tourism has the purpose to study
the opinion on providing of service in medical tourism, and to study about the loyalty and the
behavior of foreign tourists in medical tourism. This research found out that most tourists using
service were male, aged 31 years or more, education level was Bachelor's Degree; occupations
were professional, having average income of 2,000 — 4,000 US dollars per month; having marital
status of being married and most were US tourists; most tourists have never traveled to Thailand;
Bangkok was the convalescence place after service which tourists wanted most; the secondary
levels were Chiang Mai and Phuket, respecti\kely. Most tourists used the service of annual checkup;
the secondary levels were dental, lasik and h'ip or knee replacement, respectively, Expense for
treatment was about 1,300 US dollars and the period of staying in Thailand was abdut 18 days.

Foreign tourists traveled to use the medical service because they wanted to take a rest in
Thailand the most of all; the secondary level was the expense in treatment was cheaper than using
of service in their countries. Physicians and hospitals in Thailand had acceptable and there were
world standard modern medical tools and equipment which tourists have seen from people
previously treated or using service. Some tourists using medical service in Thailand because there
were no specialized physicians in specific aspects in their countries and in their countries they had

to wait for the queue for a long time in receiving medical service.

Foreign tourists using medical service had the opinion that the quality of treatment of
hospitals in Thailand was in good level. The secondary levels were the knowledge of physicians
treating the tourists, security system, readiness of physicians, nurses and hospital staffs; there was
ease of getting information before receiving medical service, total expense of treatment was not
expensive; hospitals had physicians who were ready to have treatment immediately; activities after
finishing of treatment were quick; report of expense in treatment was correct and traveling to use the
medical service in Thailand was convenient. Most tourists using service were impressive in medical
service of hospitals that they used the service and they expected that they would use the service in
the future even if medical service cost would be higher: as well as they would advise other

acquaintances to use the service as well.





