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ABSTRACT 229412

This research is to develop the miniature fishing boat replica at Tha Chalom,
Maung, Samutsakorn. The study is to investigate the data from the several types of
fishing boats in Samutsakorn so as to develop the local product as a souvenir. There
are 3 methods of building the miniature fishing boat replica: Rau Khud, Kraduk Ngoo
and Son Mai. The boats from these methods are equally beautiful, but just different in
building methods — Son Mai is the quickest and wood-saved as well as the simplest. The
instruments used are the interview from the experts and the questionnaire of satisfaction.
The data are analyzed by percentage and mean.

The results show the following:

The goods chosen most are the miniature fishing boat replica calculated as
81%, shell mobile 9% , shell-resin key 6% and reef lamp 4%.

The reasons for choosing the souvenir are the appreciation to handicraft as 85%,
the trend of fashion and popularity 7%, the souvenir from the sea 5% and the festival
3%.

The places for buying the souvenir are the souvenir shops as 54%, the

manufacture 39% and the display such as OTOP 7%.





