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The obje_ctives of this Plaster Souvenir and Packaging Production and Development in
Pathum Thani Province study are (1) to study the plaster souvenir and packaging design, (2) to
develop the plaster souvenir and packaging design, and (3) to transfer the plaster souvenir and
packaging development technology. The data collection tools used in this research were
questionnaires distributed to and received from the manufacturers, consumers, and experts. The
data was analyzed and for percentage and means and discussed descriptively. The result of the
research shows that, from the 9 plaster souvenir designs, the 4" design, the lotus design, was the
most popular, the 2™ design, the souvenirs from the Science Museum, was the 2™ most popular, and
the 6" design, the souvenirs from the Supreme Artist Hall, was the 3" most popular. The result also
shows that, from the 9 plaster souvenir packaging designs, the most popular packaging design from
the lotus design collection was the 1" design, the most popular packaging design from the Science
Museum collection was the 3" design, and the most popular packaging desig-n from the Supreme
Artist Hall collection was the 1" design. Further, the satisfaction toward plaster souvenirs in the
lotus collection was at high level (u=4.06), the satisfaction toward plaster souvenirs from the
Science Museum was at high level (1=3.94), and the satisfaction toward plaster souvenirs from the
Supreme Artist Hall was also at high level (u=3.85). It can also be safely concluded that the
satisfaction level for the plaster souvenirs from the Science Museum, Pathum Thani Province, was
at high level (u=3.81) and the satisfaction level for the plaster souvenirs from the Supreme Artist

Hall, Pathum Thani Province, was also at high level (u=3.80).





