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Abstract

The objectives of this study were to study the consumers' demand in applying water hyacinth
with other meterials basketry format and to develop and make new format products from water

hyacinth with other meterials and to study the opinion in developed water hyacinth basketry products,

The participants in this study were water hyacinth basketry consumers and distributors at
Jatujak Market that were chosen by purposive sampling and divided in 2 groups. The first was 100
water hyacinth basketry consumers who were asked to finish water hyacinth with other meterials
basketry applying requirment questionaire. And the last was 100 water hyacinth basketry consumers

and 100 water hyacinth basketry distributors who were asked to finish product questionaire.

The instruments in this study were requirment in applying water hyacinth with other
meterials basketry questionaire, product design and develoment specialist interview and questionaire,
3 steps. And analyzed data with SPSS for window 9.0 to evaluate percentage, mean and standard

deviation.
The conclusions of this study as follow :

unit 1 : The consumers' demand to consume water hyacinth basketry product by emphasis on
product format and pattern 54.3%. Satisfying sort of dye/gloss water hyacinth basketry 66.9%.
Approving of water hyacinth with other meterials basketry applying 75.00% and applying water
hyacinth basketry product with cuir could make the highest added-value. And 39.6% requiring to

apply crossbarred waterhyacinth basketry.

unit 2 : The specialist's opinion with water hyacinth basketry bag by descending order. The 3

firstling were format 3 mean 5.00, format 6 mean 4.66 and format 1 mean 4.33, respectively.

The specialist's opinion with water hyacinth basketry bonnet by descending order.

The 3 firstling were format 2 mean 5.00, format 8 mean 4.66 and format 4 mean 4.33, respectively.

The specialist's opinion with water hyacinth basketry basket by descending order.

The 3 firstling were format 4 mean 5.00, format 10 mean 4.66 and format 7 mean 4.33, respectively.



unit 3 : The water hyacinth basketry consumers and distributors' at Jatujak Market opinion in

order.

Bag product, format 1 mean 4.55, standard deviation .50 and format 5 mean 4.40,
standard deviation .51

Bonnet product, format 3 mean 4.64, standard deviation .52 and format 3 mean 4.70,

standard deviation .48

Basket product, format 2 mean 4.59, standard deviation .49 and format 2 mean ,4.70

standard deviation .48
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