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Abstract

The purposes of this research were to 1) evaluate the operating level of
casual factors including entrepreneurial orientation, marketing orientation, service co-
production, information technology adoption, human resource practice and impact
factors including service performance, service innovation of tour business in the
South of Thailand with three areas consisting of Andaman coast, Gulf of Thailand
coast, and border areas. 2) investigate the conformation of Structure equation
modeling of Antecedents and Consequences of service innovation and empirical
study of tour business in southern Thailand 3) study the phenomenon of casual
factors including entrepreneurial orientation, marketing orientation, service co-
production, information technology adoption, human resource practice and impact
factors including service performance, service innovation to describe the variables in
quantitative research of tour business in the South of Thailand with three areas
consisting of Andaman coast, Gulf of Thailand coast, and border areas. People and
study sample in this research were tour business in southern Thailand covered
Phuket, Suratthani and Songkhla. The mixed research was employed as a research
methodology in which quantitative and qualitative research was combined.
Consequently, the data collecting process and data analysis process in the same area
were implemented simultaneously. Research Methodology was divided into 3
process 1) quantitative research; the data from 340 tour business were collected
through questionnaires 2) qualitative research; detail and information were obtained
through in-depth interview and observation with 9 entrepreneurs and 3) the

comparison of study results of both methods.
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The result of quantitative research revealed the high operating level of
factual factors, impact factors and service innovation in the study areas consisting of
Andaman coast, Gulf of Thailand coast, and border areas. Measuring model of
Antecedents and Consequences of service innovation which includes 7 Latent

Variables and 17 Observed Variables was conformed to empirical information at a

proper level (X2=147.592, df=98, p=<.001, RMSEA=0.036, CFI=0.985, SRMR=0.010)

while Structure equation modeling of Antecedents and Consequences of service

innovation also reveal an equivalent appropriate level (X2=155.142, df=109, p=<.002,
RMSEA=0.035, CFI=0.986, SRMR=0.010). The result from developing Modeling of
Antecedents and Consequences of service innovation express the mutual relationship
among 3 external factors; Entrepreneurial orientation, Service Co-production and
Information Technology adoption. Nonetheless, service innovation under the
circumstance of tour business in southern required the consideration of some other
factors such as policy support from government, factors affecting customers’
satisfaction and personnel training factors. The major threats of service innovation
improvement was human resources administration in organization especially service
mind, whereas the service innovation development for advantage in competition,
entrepreneurs and administrators accepted that service innovation can attract
customer’s attention and expand business. In terms of qualitative result, the
employed variables were conformed to the result of quantitative study. The result of
the comparison of the conformation between quantitative and qualitative result
revealed that Structure equation modeling of Antecedents and Consequences of

service innovation conforms to empirical data.



