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ABSTRACT

The objectives of the research “The Study of The Image of Plastic Surgical
Services in Thailand: A Case Study of Forgign Tourists in Bangkok” are 1) to study the
foreign tourists’ aftitudes about the image of plastic surgical services in Thailand 2) to
study about SWOT of plastic surgical services in Thailand 3) to promote the plastic
surgical services in Thailand for foreign tourists

Representative sample comprises 400 foreign tourists in Bangkok who were
interested in plastic surgical services in Thailand. Sampling technigue was Non-
Probability Sampiing by quota sampling. An in depth interview of & of Surgecns or
people involved in plastic surgery was conducied for qualitative research. Data
collection included questionnaire and structured interview. For data analysis, the
researcher used conient analysis, descriptive statistics and inference statistics such as
Independent T-Test and One-way ANOVA

The resulis showed that most foreign tourisis in Bangkok who were inlerested in
plastc éurgical senvices in Thailland knew a litile bit that Thailand has expertise in plastic
surgical services. In addition, overview of the image of plastic surgical services in

Thailand is quite good.





