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The purpose of this research is to understand the diffusion of Japanese teenage
culture through media in Thailand. in conducting this research, | employ qualitative

methodology, i.e. , documentary research, indept interview and content analysis.

The result of this research shows that the diffusion of Japanese teenage culture
through media in Thailand is impacted by both inside and outside media organization.
Business system is an intemal factor that has the most influent on the diffusion of
Japanese teenage culture through media in Thailand. In addition, extemnal factors are
also found to have great impact on the diffusion of Japanese teenage culture through
media in Thailand. Such factors are market needs, sponsers, current situations in
society and compettitors. They are probably different in detail depending on

organization's identity.

Among Japanese teenage culture, music is the most diffused culture through

Thai media.





