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The objectives of this research were 1) to find out motivation for commercial
production of herbs by farmers in Sansai district, Chiang Mai province; 2) to study their
production and marketing processes; and 3) to find out problems, obstacles and solutions to
the problems. The data was collected from 22 samples of herb-producing farmers in Sansai
district, Chiang Mai province, chosen by chain sampling or snowball sampling. The tools
used in this research were non-structure interviews, informal interviews and in-depth
interviews, including participant observation and non-participant observation. The results
were as follows:

1. There were 2 types of motivation for commercial production of herbs by
the farmers in Sansai district, Chiang Mai province: basic motivation and main motivation.
Basic motivations were caused by 1) the farmers' desire to help villagers and other people to
recover from illness; 2) economic situations; 3) sufficiency economy and self-reliance; 4) the
farmers' interest in herbs; and 5) other people's and local leaders' advice.

Main motivations were caused by 1) distribution channels and marketing
opportunity of herbs; 2) support from governmental agencies; 3) economic returns; and 4) the
farmers' interest in herbs, resulting in awareness of their values and usefulness.

The farmers motivated other people to commercially produce herbs by
1) creating consciousness of values and usefulness of herbs; 2) encouraging target people to
use herbs to cure or relieve their illness; 3) requesting governmental agencies to create
interest in herbs among children, youth, adults and elderly people; 4) transferring knowledge
of herb production to target people; and 5) allowing target people to take part in herb-related

activities.
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2. The commercial production process of herbs by the farmers was the
combination of local wisdom and the systematic procedures, resulting in the farmers' ability
to produce dried herbs and other forms of herbs such as pills, capsules, powder, boiled herbs
and herb juice. For the marketing process, there were 3 levels of markets: 1) local market,
‘2) wholesale market, and 3) retail market. These three markets deal with consumers, middle
men, shops selling herbs and factories manufacturing medicine. After the production process,
the herb products were distributed by middle-men, underwent marketing activities, and then
reached consumers in good condition at the right time and the right places. Sometimes the
farmers distributed their products by themselves. They put their products on sale at a club or
association in and outside the village, at an agricultural fair and perhaps, on Internet, in the
future. |

3. The problems facing the farmers and ranking from the most serious to the
least were 1) obtaining permission and registration from the Food and Drug Organization;
2) commercial herb-production knowledge and potential; 3) marketing of herbs; and 4) high
investment cost.

The ways to solve these problems in the view of the farmers were 1) the
government and related agencies should improve procedures of obtaining permission and
registration from the Food and Drug Organization; 2) the government and related agencies
should provide knowledge of herbs and support on capital for producing herbs to the farmers;
3) the farmers should create confidence in consumers and middle-men by allowing them to
observe the herb production process; and 4) the farmers should form a group to create

bargaining power.



