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Developing Organic Market Models in the Area Maejo Municipality
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Abstract

This qualitative was a survey for finding factors related to a model and a
guideline for developing an organic farming market the area. The objectives of this
study were to : 1) synthesize operational conditions of an organic farming market in
the area of Maejo municipality; 2) find factors and conditions in the construction of
the organic farming market in the area of Maejo municipality; and 3) find a guideline
for developing a model of organic farming marketing which would be applied
appropriately by Maejo municipality. Data employed in this study included secondary
data (printed materials, documents, textbooks articles on website of concerned
agencies) and primary data (participation in concermed activities, participatory
observation, focus-group discussion, in-depth interview, and questionnaire). Key
informants in this study consisted of 157 people from various sectors concerning with
organic farming i.e. Maejo municipality administrators and staff; representatives of
those concerning with the extension of Maejo university organic farming market;
Institute of Sustainable farming Community; organic farmers producing and selling
organic products; and organic consumers. Obtained data were analyzed by using
descriptive statistics (content analysis). Inspection of data quality was done by using
triangulation in tums of data collection method and theories.

Result of the study revealed that the following sold organic farming products
in Maejo municipality : 1) Wednesday organic farming market at Maejo University
(cowboys market); 2) Organic farming market at the Faculty of Business
Administration, Maejo University; 3) Green market at Kasetsart University Radio
station; 4) Organic Sunday market at Baan Pa Lan community; 5) Oh Ka Joo
restaurant ; 6) Chabunaki restaurant; 7) Baan suan salad Maejo restaurant and 8)
Organic Farming Cooperative of Chiang Mai Province. An analysis of market channel
and from in the area of Maejo municipality comprised two main forms : 1) direct
distribution channel from the producer to the consumer and 2) distribution channel
from the producer to the middlemen and then to the consumer. Factors and

conditions in construction of organic farming marketing in the area of Maejo



municipality could be classified into 7 main factors : 1) production organic farming
products of farmers; 2) organic farming area and workforce; 3) promotion and support
on production of organic farming of concerned agencies in area; 4) marketing and
selling organic farming products; 5) factors effecting product selling in organic farming
market ; 6) needs and opinions of consumers about organic farming market; and 7)
collaboration and coordination of organizations group and concerned agencies in the
area.

A model and factors of organic farming market operation in the area had an
effect on operation of agencies promoting consumption of organic farming product in
the area. This helped determine a guideline for developing an appropriate model of
organic farming marketing in the area of Maejo municipality. This aimed to be
guideline for the development coordinated by all concerned sectors which included
the following : 1) the establishment of the center of marketing and organic product
shops; 2) collaboration between Maejo University and Maejo municipality for steering
on the recognition of organic product standards and safety; 3) production planning
and organic product selling in the area; 4) the establishment of organic food center
at Maejo University; 5) managerial administration of organic product market which
would be done by concerned agencies and producers; 6) operation and
collaboration of organic product group networks of student and people; 7)
construction of perception and awareness on organic product consumption of
students and people in the area; and 8) managerial administration in the form of
occasional market or direct sale from the produces to the consumer.
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