T 149152

4 ) f A w v I t Ao

msfnutes matlszduyasidaiumnmsvesniudaiFoslmi Tiaguszasd
Wdigde 1) AnumgAnssumsvsdinn luaaudaivesinveuiorna’ine 2) Usziigyasm
a s o o ] st o
MmN veEuTaiFoeing 1003T Travel Cost Method (TCM) 3) Anmfaseey
WirnundveniavisafiaiifidensuSnsvesmudaiFualmi 4) ﬁnmmmmmms'lumums
TuSmsvesaudaioslmiluownn

lumsinnndedl TRfuswswdeyanminneufioafinfersandad
Foalnaii oy 400 feti Tﬂuimuuaaunmsflumsamﬂumismﬂwau‘,a Yoyan 14
° a ¢y o o o < + Yad anl ¥ ¢
innimswinillsunsudiSegdndaumeans  spsspc” TaoldiEmsnieada ldun
aa a - o o J Py = -
adarmssanmsiaseideyalugilad fesaz Aunds wazmisimsannsnd

; - - z 4

1duAsy (Multiple Linear Regression) iomiledoiidansnadad urunselumsuuiiois
audadiFoaln

nnndszakanuuuuineiuunsiunsssRuyane . wuh giluny

23 3 P @ &t (] . =) v aet
aumsglasnveamsnsunorvesdudaidoslmioglusyl inverse form laeditlasedi
a a [ ) o’: P o Ot 1 * a
onswansinunilunmindmosumudaiFudmildun dunums@umalasmne
] 8 a o 9/ [ 1 : @ ) ar ] 9/ Q =< o/
aldnglums@umesulaun aniuiu mlaoes saudusudia wosssdumsinuiszay

L 4

issudnuaoullaeniedszmaiioiasindniudu e ednisdiiy o szduai
4 o aa o c’;’ <t a ! o L’ = o
Wolumnadd  95% Tasidunlsiaedinadavdosaunsslumsindivisuaudal
Foalmi wazaunsednnayamdnuiudul Tnanseyasugaiumnms I8ty 244.980
kg
amum

uazmsdszuramaamuuuiassduuMsAuUnIzAun wun deinna

E 4 [
AsiuaTweImsiEuManeIsuaudaliFoslmivetlsemnsluseuszoznan 1 3
Tausdunums@umaisaudsunioludosve  uazaunsaduamamduiu

AuiTaanSoyanuFaiununs 18midu s4.630 duum
wamsfneil aunsoi hiludeyadszaeumsdadulufeaduTnsamsen q

o &a vl a 4 v v da ' o ¥ ay v
vosmudaidulminezfiaiuluownald  wozmudadFolmicunsaideyaildn

Uiulzamsliuinmssuszdiunagnsdrdglunsdsgainveufisauaz msmius uha



ABSTRACT
TE 149152

The main objectives of this research were to study travel behavior of Thai people
visiting Chiangmai Zoo, to evaluate the recreational values of Chiangmai Zoo, tc find out
tourists’ level of attitudes towards services provided by Chiangmai Zoo, and to find out tourists ’
needs for services to be provided in the future

The data was collected by means of questionnaires from 400 tourists visiting
Chiangmai Zoo and analyzed by using the SPSS/PC' for Windows, and the statistics used were
frequency, percentage, average and multiple linear regression.

By using the Individual Travel Cost Method, the recreation demand function was
found to be in an inverse form. Travel costs included admission fees and education (high school)
were negatively related to visiting frequency at a confidence level of 95 percent. The estimation
of the recreational value was found to be 244.980 million baht.

With the use of the Zonal Travel Cost Method, the factor affecting visiting frequency
was the average travel costs included admission fees. The estimation of the recreational value was
found to be 54.630 million baht.

The results of this study can be used for making decision on any project of Chiangmai
Zoo in the future, as well as for improving the provided services to attract more tourists and to

increase admission fees.



