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This research was purposed to investigate organization choices and the effects of personal needs and genders
on them. The subjects comprised 216 undergraduate students of Chulalongkom University. All of them were senior. They

were supposed to fill out the 7 point skales questionnaires of personal needs and organization choices.

The results were found that the subjects most prefered organizations where were collectivistic, low power
distance, and feminine. They prefered an masculine organization to a weak uncertainty avoidance one. And they had
passive preferences on organizations where were strong uncertainty avoidance, and individualistic. Anyway they did not

prefer a high power distance organization so much.
It was found that personal needs had effects on organization chnices.

Compared subjects high and low in need for achievement, organizations where the subjects high in need for
achievement significantly more prefered than were the subjects low in need for achievement were low power disiance
(Ms = 6.23, 5.86, o5 (10945 = 3.01), feminine (Ms = 6.18, 5.88, t; ,\,, = 2.43), masculine (Ms = 5.65, 5.02, t ,,,, = 4.77), and

weak uncertainty avoidance (Ms = 5.23, 4.75, t i ., = 3.54).

Compared subjects high and low in need for affiliation, organizations where the subjects high in need for affiliation
significantly mcrz prefered than were the subiects low in need for affiliation were cnlilectivistic (Ms = 6.31, 6.00,
tos 2y = 2:43), low power distance (Ms = 6.30, 5.80, t g, = 4.14), masculine (Ms = 6.23, 5.85, to a6 = 2.11), and
feminine (Ms = 5.57, 5.13, t o ,,, = 3.26).

Compared subjects high and low in need for power, organizations where the subjects high in need for power
significantly more prefered than were the subjects low in need for power were individualistic (Ms = 3.55, 3.23, tos 205y = 2.30)
and hign power distance (Ms = 2.07, 1.65, t; 5,05 = 2.96). But the high need for power subjects less prefered a

collectivistic organization than were the low need for power subjects (Ms = 6.00, 6.30, o5 205y = = 2.16).

Male and female subjects had no differences in organization choices except for a weak uncertainty avoidance

organization (Ms = 5.12, 4.80, t ., ,, = - 2.21). Male subjects had passive perferences on it, but female subjects perfered.

Male and female subjects who had the same for each personal need (n-Ach, n-Aff, and n-Power) did not have

differences in organization choices.



