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Standard Development of Public Relations in Thailand is a research and
development project (R&D) for setiing the standard of public relations to be suit for
social context of Thailand. The research design combined qualitative and quantitative
methods with three objectives that are: 1) to set the standard of public relations; 2) to
evaluate the acceptance from putlic relations practitioners; and 3) to apply the standard

in the organization.

The research results showed that the standard of public relations was composed
of 11 activities: 1) publicity; 2) intemal public relations; 3) image building; 4) community
relations; 5) media relations; 6) knowledge provision; 7) public relations for marketing;

8) crisis management; @) public issues management; 10) fund reising; 11) sponsorship.

The standard of public relations was set in the concept of system theory, which
consisted of input, process, and output. It then was summarized into 11 statements:
each was divided into the indicators for evaluating the public relations of organization
and criteria for setting the standard of public relations. The standard of public relations
will support and bring the acceptance of public relations from the public. This is to rise

up the standard of public relations in the future.



