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Abstract

This study aimed to analyze confirmed cause of customers’ loyalty government banks and to check the
harmony. Confirmed cause of customer’s loyalty, government banks. Assumptions with empirical data. Sample of
this research was the government banks customers total of 640 using multistage sampling method. The research
instrument was online questionnaire. Statistics used in data analysis were descriptive and Confirmatory Factor
Analysis (CFA). Research results found that the index of harmony of the confirmatory component Cause customer
loyalty with empirical data on corporate social responsibility. services’ quality Image And Customers’ Loy of
government banks found that the harmony, consistent with the empirical data.

Conclusion and suggestions : The customers’ loyalty of government banks had been influenced by the
corporate social responsibility, service quality, bank image and bank trust. Therefore, the customers’ loyalty should
be considered as a holistic of all variables. The management of the government banks should be a quality
management system and be updated with information technology and digital technology in order to improve service
properly, quickly and efficiently. Moreover, the stake holders should have the opportunity to participate in bank

activities.

Key words: Corporate Social Responsibility, Services’ Quality, Image, Trust, Customers’ Loyalty
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