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The Purpose of this research is to study the correlations among information exposure, knowledge,
attitude and behavior toward e-leaming among students in Bangkok. Questioimaims were tised to collect the data
from 400 randomly selected samples. Frequency, Percentage, Mean, Pearson’s Product Moment Correlation
Coeflicient and Multiple Regression Analysis were employed for the analysis of the data. SPSS program was

used for data processing.

The results of the study were as follows :

1. Most students in Bangkok were exposed to information about “ e-learning ™ from mass media
at low level, exposed moderately to information about * e-learning ” from interpersonal and specialized media.
Their knowledge about “ e-learning ” was also moderate . They had positive attitudes toward * e-learning”,
and used online learning moderately.

2. Exposure to information about  e-learning ” from mass media did not correlate with knowledge
about “ e-learning .
3. Exposure to information about “ e-learning ” from interpersonal and specialized media
negatively correlated with knowledge about “ e-learning .
4. Exposure to information about “ e-learning ” from mass media correlated with attitude toward
“ e-learning .
5. Exposure to information about “ e-learning ” from interpersonal and specialized media
did not correlate with attitude toward “ e-learning .
6. Exposure to information about “ e-learning ” correlated with “ e-learning * usage.
7. Knowledge about * e-learning ” correlated with attitude toward “ e-learning ™.
8. Knowledge about  e-learning ” did not correlate with “ e-learning ” usage.
9. Attitude toward “e-learning ” did not correlate with “ e-learning ” usage.
10. Exposure to information about * e-learning ” from specialized media was the variable best Able to

explain “ e-learning ” usage.



