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This research aims to study the influence of patriarchalism in women's magazines. The sample
brand of these magazines are Dichan, Kwanreun, and Kusangkusom selected during the period from
1981, 1986, 1991, 1996, and 2001. The total amount of selected magazines are 360 copies (120 copies per
brand). The objective of this research is to study the complexity of sexual power relation and the
reproduction of patriarchalism through women's magazines pertaining to male superiority and femalc

inferiority.

This research findings are as follows; while women's magazines represent the images of feminin
identity which imply sexual biases as product of patriarchy. These images affect the system of meaning
and values of female and femininity. With regard to research framework, the representation of images o
feminine identity is categorized into private and domestic, public, sexuality, and beauty. These reflect th
discursive struggling as subordination and inferiority of femininity. Besides the complexity of patriarcha
practices made women's 1nagazines, as media for women's consumptions, be the tools for subordinatin

women.





