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Abstract

The objectives of the understanding and the acknowledgement through the supply chain of
longan breeds project were (1) for studies the attitude and the behavior of the consumers to fresh
longan (2) for studies the understanding and the acknowledgement through supply chain of fresh
longan (3) for studies the marketing factors that are influential to the making a decision to buys fresh
longan (4) for set the marketing strategy of fresh longan by an expert. The researcher divides the
examples that related to the production and consuming longan are 5 group be the longan farmer group,
the longan collector group, the longan retailer group, the consumer group (divide the consumer
follows by provincial of Thailand be the North, the part is middle, the northeast and the South) and
tourist foreigner group) can conclude the education has as follows;

The education of the attitude and the behavior of Thai consumer to the longan breeds found that the
consumers can not separate the physical difference of the longan from the figure, the color of the shell, the
crisp and flesh longan tone but they can separate longan breed has from the sweetness and the smack. The
longan breed that the consumers is satisfied most be Dor (mean= 3.47) next be Beaw Keaw, Heaw and pink
(mean= 3.28, 3.13 and 2.82 respectively) that be the breed that convenient for to eat. While the foreigner
tourist cannot separate the difference of each longan breed from the figure, the color of the shell, crisp and the
flesh tone of each longan breed but they can tell about the sweetness and different smack of the longan has in
each the breed by the overall image, the foreigner tourist is satisfied the Heaw (mean= 3.23) the next be Dor
(mean= 3.16) but they satisfied pink longan and Beaw Keaw longan in the average (mean= 2.63 and 2.58
respectively)

The longan farmers have the knowledge and the ability to separate of each the longan
species and all of them grown the Dor longan because of there are required in the market, produce
regularly, bear fruit fast, big fruit, the meat is plentiful and grow easy, withstand the disease. Some of
them are grow the other longan breed (Pink, Beaw Keaw, Heaw). The Dor longan give a result
produce average 169.26 a kilogram/tree. There are 2 sale format, they are sell by oneself (54.00%) and
take all of a garden (45.00%).

The longan collectors can separated longan breed from the figure, the color of longan shell,
crisp, sweetness, flesh tone and the smack of the longan (more than 93.33 percentages). The longan
breed that they wants be the Dor longan (the maximize is 100 ton per day). They will take buy in

bouquet and fallen. The collector takes to buy the longan follows the breed and the grade of the breed.
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The longan collectors will perform are the locality collector. Theyv have the problems in the price of
longan doesn't be stable, high capital and the longan quality.

The longan breed that all of the longan retailers know be that are Dor longan next be Pink
longan (88.07 %) Beaw Keaw longan (58.72 %) Heaw longan , (57.80 %). The longan retailer
(76.67%) sell the Dor longan just one breed and the other retailer (23.33%) sell the other longan
breed. The retailer thinks that the longan price should different in each the breed particularly the Pink
longan is supposed to high price more than other breed.

The marketing factors are different from the consumer has the relation with the making a
buy decision in the longan breed. By the overall, the marketing factor are affects to consumes fresh
longan of the consumers in mush level (mean= 3.89). When consider the marketing factors in each
side, the consumers thinks that every side of the marketing factor affects to consumes the fresh longan
in mush level by arranged the factors that is valuable topmost be products side (e.g. flavor, freshness,
size, sweetness, brittleness, not residual chemical, color of mzat, color of peel) and price side (mean=
3.99) next be place side (mean= 3.90) and public relations side (mean= 3.69). The factors that have
the relation with to buy the longan breed at , 0.10 level statistics significance are smell , crisp of the
meat, the produce is seasonal (the longan in the season ), there is sell in the department store, the
longan package, sale character and the longan festival.

To create the marketing strategies of the longan breed should divide the strategy are 4 a side
as follows (1) The products strategy; be supposed to set longan bouquet which it's can enhance the
price of products, there is quality guarantee and the sale on the middle and high-end should specify
products detail on the package (The longan breed name, weight, including the origin of the longan).
(2) The price strategy; should be supposed to consuming and build the acknowledgement to the
consumers and have the pricing follows the dominant feature of longan breed that the consumers have
been like for the price of the Pink longan and the Beaw Kzaw should be higher than the other breed.
(3) The place strategy; the longan which distribute in middle and high-end market and should be on
the package that is appropriate. Should have the longan promotion for encourage consuming. (4) The
promotion strategies and the public relations; should have the public relations go together with to

build the Thai fruit consuming trend build the food safety anc. without the chemicals left in the longan.



