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Virtual Community of Football Cultural Group in Webboard is the analytical
research. The objectives of this research are to study formations, signs, codes and collective
identities of football cultural groups in webboards. Data was gathered from webboards in
www.pantip.com, www thailandsportsonline.com and www liverpool.in.th. The textual analysis was
used to study signs. codes, collective identities of football cultural groups in webboards. Besides, in-

depth interview was used to study the formations.

The findings indicate that the football cultural groups in webboards are virtual
communities which locate on the spaces established by webmasters. These spac__és are the center of
informations and opinions about foothall and the other stories. Eacih user has tner needs which
stimulate them to be a part of the virtual community. Users have to communicate under the rulas
provided by webmaster. Some users form their sub-gioup which is the beginning. of the

communication in the real community and so the synergy to aid people.

Most Football signs communicated in webboards are from mass media. The rest
are created by users. Besides, the users also use the signs which can be communicated by not-

football cultural group.

The football cultural groups In webboards present their collective identiics.
concerning the love of football national team. the love of football club. the love of football player and

the fove of football betting.



