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The purpose of this thesis is to study factors affecting client satisfaction with
auditing. In addition, regulatory agencies’ perceptions:of the factors that influence the
satisfaction with auditing are also studied. In th«s study, nine hundred and nine
questionna@res were mailed to audit committees and controllers of public companies to
evaluate their existing auditor on certain attnbutes and to rate their overail level of
sétisfactioh:with aué‘iting. Questionnaires were als¢ sent to officer in regulatory agencies
such as Board of Supervision of Auditing Practices (B.S.A.P), SEC, and SET to rate the leve!
of satisfaction wiih auditing cn the auditur attributes. audit p'erfovrr"‘n'ance, and aidit firm

factors.

The results indicate that the factors that effect on audit quality, completing the audit
on time, giving advice and informing about new accountmg ‘knoWl-edge,'Commumcanon
between auditor and audit client, good human ro!atior{, and overall reputation of audit firm
are ,.the factors that related to client satisfection with auditing signiﬁ.cantly; On the 5ther hand,
the regulatory agencies perceive-that professional éom'petence ,of‘audfirto,(s,- broféséiona!
skepticism, professional ethics, combiiance with professional standard, appropriate éudn

planning, and quality control procedures have a greater effect on satisfaction with auditing.



