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AND TRAVEL BEHAVIOR OF WORKING PEOPLE. THESIS ADVISOR: ASSISTANT
PROFESSOR RATAYA TOKAVANICH, 219 pp. ISBN 974-17-5716-6.

The purposes of this research were 1) to segment working people based on their lifestyles,
2) to study their information seeking behavior, 3) to study their travel behavior, and 4) to determine
the relationship among lifestyles, information seeking and travel behavior. Questionnaires were

used to collect survey data from 420 working people aged 20 — 45 years old in Bangkok.

The results were as follows :

1. Lifestyle of working people were segmented into 9 groups; Competition - loving group,
Next generation group, Conservative group, Up - to - date group, Nouveau leadership group,
Family - oriented group, Self;indulgent group, Trend follower group, and Independent group.

2. Working people with different gender, education, and monthly salary had significantly
different information seeking behavior. Working people with different age, education, and marriage
status had significantly different travel behavior.

3. Next generatAion group, Conservative group, Up - to - date group, Family - oriented
group, and Trend follower group had positive correlations with infonna[ion seek}ng behavior.

4. Next genération group, Cpnservativ‘é gro-up, Up - to - date group, Nouveau leadership
group, and Trcnci follower group had positive correlations with _travel behavior.

S. Travel behavior had positive ‘correlations with Ainfonn::ation seeking behavior and
lifestyle of working people. In addition, the use of inforx'nalion seeking, psychographié, and
dcmograpﬁic variables all together could explain travel behavior better than the use of information

seeking and psychographic variables.



