T 152772

nsAfeefeiidunidedennnm ﬁffmqﬂﬁzmﬂ'w‘v'ﬂﬁm:mnqsoias‘m’tuﬁmmsmuamuﬂm
swinginde uazdfudne Tunsudnansadisinisdossnsaiauay, Anvnszuounisudnanzaia
auiifinssinres uazAnwidetssarsadauauiiinainnissiases nelfuunAndasnsaaunu uas
siesacluernaty wadadeansfudamstdnmnanstnssim waRnesgaunisnl Ananduiieanin
LATSITNTNRTONINTI WUIAAGEINTEIIUNITBRANTARUAENIEN 3891098 9AR WuDARGIALAY

ANNYINRY

-~ a | 1} 1 x ' k Yol - - J L] Eag
#an139emwudn finsrinsesFeansamuguiiemszningdrdaussFudraiaauiunasugn
aspdAuAus 5 neu Tnulfecdiiszneuaainissioses 3 Ussimie 1. mesasssuunda faNNITOd

- X . - - 5 «o X '
quiig 2. Mesiasaaiiann 3. merieseanaia launissiasaeia 3 Ussumillilduenaniulae@uida s

-l 4

finssiesasluselsznauniie eradauluclignisrasasBnasdlsznauvils
o, - ) -~ dd‘d ] . . : - - - z
FMFUNITUINNSHARANIARTEN I TA098 WudTinnsriesedluyntunaunisuda A Tunau
AUNNINAR (pre-produstion), TUMBUNNINAR (oroduction), TUMBUUAINNILAR (post production)uss
v s R "X ot -
TURBUNLINOW AITIRRDLNUNAR (review) (aeANT9510580RATLILIUAOUNITNLNIY RIIADLITLLAR
- - oy - 1 - e O ' 4-1"‘.2 P
wniige dissndirdnldilontadiuiiomansansad snfunissesesdaisauluduneui
;-1 PP R . - o 4 - v © X i
WHEMIIDIANTARTINARINNTAETEY AntsilRsuuaisludelasairoianuateiiamiay
d‘ . X R , J |> .
WarwulsaamizmaarBurundiuseuilow uidoulugiunmsufsulaudanfifunsasdon
¥ v . . . .. . Xy v . n
10vlev Milllassairvdnuealiawidiaeg unsuidnaziinsseseaiatusauiduneunounisuan
um’mmmmﬁuﬁwuﬁmq"lujﬂu:mméﬂﬁﬁawuﬁmmndmﬁw Tefimuiufioendn gaunisniuas

9ruTIATRNIn1 AR inssaseinisruRNman



TE152772

This thesis is a qualitative research. Its objective is to study negotiation and content control
that took place between sponsor and Khon Jon academic documentary producfion unit study the
production process that negotiations occurred, and study the documentary contents that are the
results of negotiation. This research uses the following theoretical framework: control and negotiation
in Mass Media theory, Television production sponsorship théory. ideology theory, professionalism

and journalism theory, documentary production and storyltelling theory, and poverty theory.

This thesis finds that negotiation and content control between sponsor and production uhit
had taken place in all five episodes. There are three types of negotiation: ideological negotiation,
content negotiation, and technical negotiation.  The three types of negotiation are not totally

separated. They are intertwined. One type of negotiation can link to another type of negotiation.

Negotiation also takes place in all phases of production: pre-production, production, post-
production, and review. Most of the negotiations took place in reviewing phase since the sponsor

was able to see the total form and content of the documentary.

Negotiation that took place in Khon Jon documentary ranges from a total restructuring of
documentary structure to minor changes. Most of the negotiations resulted in minor changes while
the original structures remain intact. Even though negotiation has occurred since pre-production
phase, the production unit, with its journalism background and professionalism, tried to re-negotiate

all through the production process.



