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ABSTRACT

The author wrote “Creative Economy” by reviewing and synthesizing academic
articles from “For Quality Magazine”, which the author has presented the various concepts of
creative economy such as view on economy crisis for new generation industry, step to creativity,
innovation and new class of creative socio-economy, creative class: human being is a creative
person, creative economy and misunderstanding of creativity. A creative person is capital of cre-
ativity, creative industry, knowledge-based economy, pre-creative economy, informative
society. The author indicates that creative economy development and increase of creativity
content will lead to circle of prosperity. Whenever human beings use more their competency
and creativiry, the factor will contribute to more high-quality products, and more income of

business, more wage and better cost of living.
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