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The objectives of this research are : to study the image of the Chulalongkorn
University as perceived by the people lIiving in Bangkok metropolitar: and to study their
media exposure and attitude toward Chulalongkorn University. Questionnaires were
used to ccllect data from 400 samples, from people living in the metropolitan Bangkok.
Percentage, mean, standard deviation, T-test, one-way analysis of variance and
Pearson's Product Moment Correlation Coeffcient were used for an analysis of the
data. SPSS Program was used for data processing.

The findings were as follows : the distinguished image of the Chulalongkorn
University as perceived by the people living in the metropolitan Bangkok is proficient,
splendid and highly qualified in teaching and iearning. Besides, it is the first and leading
university among others Thai universities. Whereas, the other image of Cihwulalongkorn
University is the university for the rich and the luxury. The graduates are less in helping
and donated to the public.

Media exposure about Chulalongkorn University was at the low level. The most
media exposure was newspaper, personal media and television respectively. The
attitude toward Chulalongkorn University was moderate. Media exposure positively

correlated with the attitudes and the image.





