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The objective of this qualitative research is to study the decision processes as well as
communication factors influencing the decision to consume dietary pills among female youth in
Bangkok. This research is conducted under pherfiomenology theory and by collecting data through in-

depth interviews of 23 female youth who consume dietary piils.

After conduction the research, the fcllowing are found :

i. The decision processes of femals youth in Bangkok fcr dictary pills consumption are
divided into three periods which are "pre-decision making®, "decision making" and “"post-decision
making®. In pre-decision making, this period comprises three steps which are finding choices,
weighing choices and considering ccmmitment. In post-decision making, this period comprises four
steps which are changing oneself, finding negative response, finding reasons to support the decision
despite obtaining negative response and confirming the decision to continue consuming dietary pills.

2. The most influential person to the decision for dietary pills consumption among female
youth are their friends. Meanwhile, the role cf mass media only stimulates the vogue in slim figure and
clothing fashion but does nct have any influence on the decision for dietary pills consumpiion ameng
female youth.

3. The messages that affect the decision to reduce fat are threatening messages, messages
causing angry and shy as well as messages showing well-intention. The messages that affect the
decision for dietary pills consumption among female youth are those that only show the examples of fat
reduction after taking dietary pills and efficiency of dietary pills. This includes the message that shows
the solution which mostly responses to the needs.

4. Receiver factors that are influential to the decision to consume dietary pills are thinking
that female youth have to themselves, the saying of friends or closed persons, actresses and artist's

models as well as other messages about fat and slim figures.



