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This research’s objective is to study the comparison of socio-economic status between clients
at Queen Sirikit National anvention Center and those at International Multi-Purpose Arena
Conveation Trade and Exhibition Center Mueng Thong Thani. Moreover, this research is also studied
the service area of those Centers as a target point by using the Survey Research. The researcher
randomly selected the president groups who were the clients at Queen Sirikit National Convention
Center and International Multi-Purpose Arena Convention Trade and Exhibition Center Mueng
'lhong Thani, by accidental selection from the clients who were at the exhibitions at Queen Sirikit
National Convention Center at the amount of 600 people from those 3 exhibitions, and also the
clients at International Multi-Purpose Arena Convention Trade and Exhibition Center Mueng Thong
Thani with the number of 600 from 3 exhibitions. In conclusion, these would be exactly 1,200 people
combined from those 2 centers. Those 1,200 clients were questioned by asking about the population
vehaviour—social, economicai ways, and the information about the transportations, and distances.

The researcher used the analysis system by dividing into groups, enumerating the frequency,
and statistical analyze them with Chi-square, altogether with handiing the map of expansion of the
clients using the service of those 2 centers. It shows us that most of the clients who used the service
of Queen Sirikit National Convention Center are mostly from Klong Toey district; on the other hand,
those who used the service of International Multi-Purpose Arena Convention Trade and Exhibition
Center Mueng Thong Thani are from Park-Kret, Nonthaburi, which is harmonious with the target
theory that customers will get the service at the target place which is close to their residents.
Moreover, we found the population, social, and economic value analysis from those clients of 2
centers pretty much alike, and those 3 values would set control the clients. And the analysis of the
transportation and distance value, we found that most of the clients will get there for buying some of
cheap things, and the distance would be around 1 to 25 kilometers, and the time using would be

around 15 to 30 minutes.



