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The purpose of this research was to examine the self-fuliilling prophecy in male perceivers who
either believed their internet chatting partner was attractive or unattractive and in the corresponding
female targets. After chatting with a complete stranger for 10 minutes, 108 male and female participants
from undergraduate classes in Chulalongkorn University reported their satisfaction with and their
evaluation of their partners. Records of the conversation between each pair of participants were rated by

judges blinded to the conditions.

The results are as follow:

1. Male perceivers who believed they had chat with an attractive female target have
significantly more positive impression of their partners than those who believed they had chat with an
unattractive female target (p < .05.).

2. Blind judges clo not evaluate dialogues from male perceivers who believed their partners
were attractive and those who believed their partners were unattractive as significantly different.

3. Blind judges do not evaluate dialogue from female targets whose partners believec they
were attractive and from those whose partners believed they were unattractive as significantly different.

4. Male perceivers who believed they had chat with an attractive female target are
significantly more satisfied with the conversation than male perceivers who believed they had chat with
an unattractive female target (o < .05).

5. Female targets whose partners believed they were attractive are significantly more satisfied
with the conversation than those whose pertners believed lhey were unattractive (p <.05),

6. Male perceivers who believed that their partners were attractive do not differ from those
who believed their partners were unattractive in the desire to be in touch with the partner in the future.

7. Female targets whose partners believed that they were attractive do not differ from those

whose partners betieved that they were unattractive in the desire to be in touch with the partner in the

future.



