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The analysis of market power of para rubber market’s merchants is a case study of Udonthani and
Nongkhai’s para rubber market. The objective of this study is to study the market power of merchant
middleman in para rubber market and to find out the appropriate market strategies for agriculturist in

order to decrease the disadvantages from selling para rubber to merchant middleman.

This study inquires market power measured by the formula: M = H/ | n| , H = Herfindahl
index, | n | = the market demand elasticity. This study analysts two kinds of para rubber market, cup
lump and sheet market, because these products are popular for Nongkhai and Udonthani agriculturist.
It was 93.49 percent for cup lump and 60.87 percent for sheet. In Nongkhai province the researcher
focuses on cup lump because the merchant middlemen in this area are always buy this kind of product
whereas in Udonthani province the merchant middlemen are interested in para rubber sheet.
Moreover, this research will study about the competitive qualification between agriculturist and

merchant middlemen in order to know the strategies that each side plays in the game theory.
The result of the study is as follow:

The market power value of merchants both cup lump and sheet in para rubber market in
Nongkhai and Udonthani in 2007 were 0.0358 and 0.1834 respecttively, which were close to zero. It
means that the competition mﬁong ﬁlc merchant middlemen was severe. They did not concern much
about return, but they were interested in the greatest possession of para rubber or might be called
| quantitative competition for quota exporting to trade countries. It caused each merchant iiddlemen
had low market power to set price and quantity which came into line with the consumption of para
rubber in world market in 2007. It had 345 excess supply metric tons during third quarter, and 77
metric ton on first quarter in 2008, These caused price of para rubber increased steadily. In addition,
the number of inventory in world market was stable, which showed that para rubber trade in 2007
was without hoarding. Furthermore, the market power’s comparison between cup lump and sheet

market found that two great merchant middlemen in sheet market had higlier market power than the
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four great merchant middlemen in cub lump market. These details showed the number of merchant
middlemen in the market influenced market power value. If the number of merchant middiemen

increases, the value of power market will decrease.

For market strategies of agriculturist in sheet riarket in Udonthani found that the popular
strategy for agriculturists, who were members of cooperation and sold para rubber sheet for their
cooperation that they managed a bid themselves, was the agriculturist decided to sell para rubber
sheet to the merchant middleman who won a bid on that day and bought para rubber sheet within that
day. It was about 60 percent of agriculturisf who played with this strategy. In a case of the
agriculturist who did not only sell product for their cooperation which they managed a bid
themselves, but they also sold in general market. The popular strategy that they usually used in
general market was direct deal with merchant middlemen to sell their product. Besides, they would
check information about the price from central market in order to bargain with merchant middlemen.
When they got the pleased price, they would contact the purchaser directly, and they always sold
product to the merchant who paid for deposit previously. It was 87 percent of agriculturist who used

this way.

For market strategies of agriculturist in cub lump market in Nongkhai found that the
popula{llstratcgy for agr_icuimrists, who were memf)ers of cooperation and sold para rubber cup lump
for their cooperation which they managed a bid themselves, was the agriculturist decided to sell para -
rubber cup lump to the merchant middleman who won a bid on that day and bought para rubber cup
lump within that day. It was about 58 percent of agriculturist playing with this strategy. In a case of
the agriculturist who did not only sell product for their cooperation which they managed a bid
themselves, but they also sale in general market. The popular strategy that they usually used in
general market was selling the cup lump to the merchant who won a bid on that day, and purchased

the cup lump within that day. It was 44.40 percent of agriculturist who used this way.

For the competition analysis between agriculturist and merchant middlemen found that each

side used mixed strategy. It means that they did not have the best strategy for the competition, and
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each side had to mix strategies in different proportion in order to get the highest benefit and to lose
the lowest return. The value of competition éame in cup lump market was 25.86 percent and the value
of competition game in sheet market was 38.7 percent. The value of game was positive. It showed
that in 2007 the agriculturist got an advantage from the competition. They had higher bargaining

power for para rubber trading than the merchant middlemen.





