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ABSTRACT

TE140430

The research aims to investigate the television viewing behavior, attitudes,
satisfaction, and the expectations of Thai youths in five southernmost provinces of
Thailand. Different effects of television medium on personality, gender, religion, and
language usage, as well as the relationship between consumption and the effects of
television medium are also studied in order to develop an appropriate approach to

future policy-making of the Thai television industry.

The research method involved a research survey, using a structured
questionnaire for multi-staged random sampling of students at the middle and high
school level of regular and pondok schools in Songkla, Satun, Pattani, Yala, and

Narathiwat provinces. The sample population comprised 843 students.

The findings revealed that the students surveyed tend to be active television
viewers rather than passive ones. That is, most of them are among the first people in
their homes to turn on the television. Mostly, they select programs of their choice and
switch channels when commercials begin. These students view programs almost every
day, for an average of 3-4 hours per day during weekdays and 6-7 hours per day at
weekends. Thai-speaking students have longer hours of television viewing than Malay-
speaking ones. Most of the sampled subjects spend more time viewing television with
their families than with friends or alone. They watch television for the sake of relaxation

and entertainment.

Moreover, while most of the sampled students have a good attitude toward the
television medium, they strongly agree that television programs have become a major
resource for teenagers who follow celebrity fashion. The type of program most
frequently viewed is the prime-time soap opera shown after the evening news. Most are
satisfied with comedy, music, and music video programs. Nonetheless, many of them

wish to see more documentary and educational programs.

The data analysis also shows the difference between the personalities of the
samples in terms of program preferences. The more . outgoing they are, the more
positive the attitudes they have developed toward television and the longer time they

spend on television viewirg each week. The students from wealthier families tend to





