UNAAEID
T153217

.
Aot

o ; a,d S A =2 J a
N3 NATILlIAY sz asAtieAnyIan MIaz o seneunBnsnalunis
Funazui laavnasdeyanndomaruvessn noyaduly 5 Sawdarouau
9 Y (] ar t (] © s et [} o (] (]
mala TaolFnquaAled W IINEUIUARITIMIU 500 AL AI0TTAITGUAIDINDIN
wvnszrinshidluym Inoyeduitiaounmmudiauang vindaniailaatil
B ] =3 t o \ as
$21 UTIENA aa wazadval MIMsinULeyaINNUAIBINAIUMs Fun Tl

b4

udniwmvsanseulunuuiuiindeyanisito  ideyaumlszuiauas
Siseiie ludfdeline HastFuMmn Tawansitonun anmnssuias
vilaninastayanndeurasuvessinoyedulu 5 Simdaneuauninld
aqil 1wail

L anmmisiiniesdegunsdlunsiunseusinatnmsdeyannde
10T 1Y Lﬂ?ﬂﬁuﬁmyﬂﬁm:‘mqns:mmﬁqu wazingInsvied Tindessulunseu
aspufiounnthu Taoiidasuadods=uta 1.7 nsesnenseuni wazfindeady
ﬁf,yapm’mqm:i:wu?mumfn'nﬂ?m%’uﬁaggm%wamﬁe@%mfau

2. aanmsiunazus InavnasYeyasinantiiing Insvmi nquan
agntoniutazus InaninyneoriludsemsInsuazuaaiisnysemeaua
Gy aonilingInsvienin 145 unuiionnniiqate aonii3ngInsvimizes 3 seaq
wuflugee 7 $995 909 9 Fo9 11 uazFoIBUA WA (BN NAITY uazdug)

3. anmnuiuvuazui lnasnmsdeyanndertavalszanmiide

a  J o < CV - P o < ‘ ar
WUWI0IU uUJJ‘Hud’dE]WJJWﬂ‘izm’nUﬂﬂuUu(Popuiar Newspapcr)lﬂﬂﬂ'ﬂ?’iﬂd’c"’?ﬂ

a J <t o ; N o
‘le‘ﬂﬂﬁzlﬂﬂu’IﬂijTu(Standard Newspaper) )Jﬂ“li‘iUlﬂuﬂiQﬂiTJiIQﬂ’Nﬂ”lS'i'U



o ° W M Y- CV - U d Y c:; Vs a .:;
Audszdr  wiladetaniInegdlumisdefiniseiuildsunnudismnniiga
<1 s M a ¢ aa Jd a v A a dd'dd\ d' o
sosaauuuniledeRuvindiing  uAvu uay wisdeRuinivesuq mudiy
s a v Y P A a o J
4. aamnsiu sazuilanvnmsteyanndemavulsuandod s
dszian 21ses wieliasms wazilszanldmaes wisenmsurdulds eglu
. 4 - 4 4y y
zavthunaadienSsufisuiudewtarudsuanduq damdwanmnslinn
:& P U 4' q' a 4 v =Y [V (Y] L% 4'1 P
iwenenpTadINNHWUN v Ineyaduly 5 SwmYanauaumaldlinnuiede
' A a oa da o P | ¢
Asdpdsuviiuvemaniamsmniiga sesasuuiluveamaensy nazess
AIMINABMARITY MUBINY
5. amwmmsiuuazyilanvnmsdeyanndeinavutlszan nwenszate

=

1 - ' v v Y . 4 a vy oy
U172 ¥30 [@IMUMENY N agluszdunsutiam nie vSlaaneutnavien sz
o, 4 e 'l - Cow 4 S
Hugeninszawlhimtmagury  druinuzdedemavulsuaniinui ¥1n
= s [y Y < Vo A 44 d Yos [
Tneyadulu 5 Samfanouaumaldniun dhudefifivsslowi maldsumssams
finlinoumw iinsdaedasiaiiies iaziinszaensunnyury
? daa a ' A w s ; v -
6. onilizraviiiianswanenismeniy uazuilanvnmsdayasinde
! a o s k'Y 4 3
marunnazdszianvesynayadulu s Sandanouauninldwudi eaes
M 1] 1 J
Yszneuam mnniudsiifinniudeiegs uazesdlszaeudiu nisiiam
(v} c’,z'q 4' o 3 o e a' 1 \J QU a A e
anuaMAvesdenIayy 1uesndszneudminaiordnanenisaaaula@ensy
o 1] 3/ 4'1 \
wayuSlaninmsteyanindemarunnasilszinn
é 9/ 4“ :-:;dq o U -~ (v - )
7. sandszneumeluauiiemansy filisntwasemstieniy wieuslan
v %3 o w o 174 s: Tar s 1
nmsveyavey i neyadnly s Simameouaumald Juegivsznoussae
i
5 4‘1’ d’qq a \ L= %4
7.1 dszanveaiemmsz ¢ tlemmsznNenswanen1siensy
ay 1 7 a v [ 9/ L\
uazuSlanunmsdoyavesyidineyadulu s SmTameauaumalénun
LY A 1 &4 o < a1 v
anvazmeluveuiemmse Usuan Anmaieafluesnszneufidenadents
[y o ! o ' ¢ o_as o a
@endunazu3lananniiga sesasuuilu viuazmamsailszdriu  msthuiia

v G a :
Mg YnuazigMseitiesdiu ¥1InsAnM msnanseunan  miserdw



T 153217

WIOIATHIND  AIHIIUTY HIDTUMWBUY Haz V1IN MUSWHY  dIUve
d‘ = [ [ Y a =) LY
nan 1 Ineyaduly 5 Jamdamouaumalalidszneulumishiarsanmensy uas
a 4 1'% G 1 ¢ o w A o, °
v3lan wun mguacu undYszlavy diagiige sesasuuily munsain
[ YV v = 1 A <y
wilszavanusevivesauld  fimansznuaAsauminiedenuvesau  iina
LR q’/ ) o N G v Qs a
nsznuaediantiall Aanuaaiuaemgnisel waz IMautwiie ayn
WAAINAY AMEIAIEA MNEIAL
3 ¥ 3 © é &4
7.2 asndszneudiumu ¢ mwilslumsinaueifemimsznioe
1 Y 4' d'da a \ =y (v o ' 9/ 1
N5V ave TR UNNBNENasieM BN S UNAzUSIAAI TSR WU
d' © A of A & 1 & o o
mnalslumsinaueiidumumuaignais isnsnanemsiaeniuuazuilaninn
- & v Y a
fga sesasn il anlnenare muinedndld swueeiestu azaimn
s °o_ ¥ ¥ as Yy A L s/
Ine-uagluiu maddy aupadnuuzmsly vieszauvesmisidnwilums
1 8/ q. [ ) d‘
Wuae wud veuamsiEmnaiumnasgiu (mydow) nnfiga 5933
Wy muga sazmunaumumay
¢ N 9/ v d' P Y] d' 13 . Y
7.3 anlszneumunnuyuyedalualae : ssnlsznoudiuniiuy
' d' 24 o d' q'da < 1 ~ o a ' 3/ 1 M k4
ruyedslumidenisnEinanemsieniuazy3lanimteyanyn Y1msde
d'd 1 44 ) [ Yos ' 4; - d' [ ]
yariimsszyunasiinedataou lasuainsetemniiga sesasuuily 417

1 =='< 4 | :; q';
VOININITTNT ‘lﬂ?‘ﬂllﬂ1ﬂ‘1]‘§zﬂﬂi]!‘ﬂ@ﬂﬁm ua 111’371‘51{13114161211]5:151%14113

T4 1a5umslvianui e tamud ey

3 d'da a T LY a ] 97 d'
8. ssnlsyneumenennienswanemssu nazuilanuimsteyasinde
o s s Y A as dv
1IYUVRIT 1 Ineyaaulu 5 Samdamnaumale Naal
3 o . °
8.1 aandsznpumumanuzInveIyAnasaUdI Wy msuuzii
4'1 Y o$ d Ada a U A v
veuNau uazd131wms ussnilsznsumenesnnilionswagenemsaeniy uaz
a 1] v d'! A
y3laaviamsdeyanindenrarulszinneg
13 v 1 d'd [ a 1
8.2 sandszneudiuna wud nanilenmaiunazuilaniiims
9/

= Y tas é ‘2; o s < a ¥
doyaminnigalauniu qns mniiga sesasuuilu Tums — erfiad uaznaina

INMINUVRINNIUMNNAY



ABSTRACT
TE 153217

The purpose of this research was to find out the conditions and the
influencing factors on selecting and consuming the messages from mass media of
Thai Muslims dwelling in S southern bordering provinces of Thailand. A 500
samples were randomized from 20 Muslims communities in the urban and
silburban areas of Pattani, Yala, Narathiwat, Satun and Songkla. The data were
submitted and analyzed in both of quality and quantity aspects through
interviewing and questionnaires to the samples. Then the data were reviewed
analyzed and statistical manipulated by using SPSS. The findings are shown as
follows :-

1. The statistic number of holding the mass media broadcasting - receiving
equipment, such as radio receivers and television receivers were at high
proportien. The proportion of the-holding was 1.7 unit per a sample. The
households with television receivers were more than the radio receivers.

2. The samples were most preferred to select and consume the programs
frcm Thai television to the channel 3, and step-down preferred to the Thai
Television channel 7,5,9, 11, and the other stations.

3. The samples were tending to prefer the popular type of newspaper than
the standard type of mnewspaper. Condition of holding the newspaper of the
samples were being non-permanent consairers more than the permanent and
most were being loyal-branded consumers. The most preferred was Thai Raht
(uan.ne$yg), and step down preferred to Daily News (uaw.iadiiad), Matichon
(HaNW.uAY¥YH) and the other brand names availauble in the southern part of
Thailand.

4. The status of selecting and consumption to the journals, ragazines,

posters or leaflets, were less than the newspapers and at medium level if
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compared to all type of mass media. The samples tended to trust these kinds of
mass media which produced by the governmental organizations more than of the
private sector’s and NGO. agencies.

5. The status of selecting and consumption to the village’s news
transmission tower (‘Haﬂizmmin) or the in-house Audio P.A. intercommunication
media (@eanmme), were at low level if compared to the other types of mass
media. The rationale was because of these type of mass media were not facilitated
to rest of the villages in 5 southern bordering provinces. If these types of mass
media were facilitated to every village and were being well managed, it is believed
that they would have more influence on the dwellers.

6. The influential factor on selection and consumption of the news and
information of the samples was the internal factors of each media. The internal
factors were the sense of being trustworthy, preferable and good image of
each source.

7. The internal factor of the message which influencing on selecting and
consuming to the mass media were found as the following :-

7.1 Type of the message, the most influencing type of the message from
mass media which influence on selecting and consumption of the samples were
the Political News. Step down influencing were General Daily News and Events,
Entertainment, Local News and Events, Educational News, Documentaries, or
Fictions or Articles, Vocational and Economics, Health and Hygiene and Sport
News. The rational based c¢n the selection and consumption to the news and
information from mass media were orderly ' from the value perspective to
receive, to gain more knowledge, impact on him or herself and the society,
being the hot and update news or information, and be able to entertain.

7.2 Type of the Language, the most influencing iype of language used

by mass media which influence on selection and consumption of the samples were
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the southern Thai dialect. Then step down influenced were the standard Thai
language, the standard Malay language, mixed Thai - Malay language, and Malay
dialect. For the style of using language, the samples most preferred to the
standard style more than spoken language and dialect style.

7.3 Samples tend to trust any news or information which clearly
shows the news or information source. The most trusting source was any source
of news or information which can illustrate the picture of the event , then
followed by the governmental agency , and the last was general people ( not
being any an official news reporter).

8. The external factors which influenced on selection and
consumption news and information to the samples were found as follows :-

8.1 The suggestions of the other people to select or consumption any
news or information. The most influential was the close colleague, followed by
the government officers.

8.2 Time factor which influenced on selection and consumption any
news and information found was individual free time. Friday was the most

influencing followed by the weekend and leisure times.



