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Abstract

This quantitative research aimed to study the format and effectiveness of the public
relations media of the Sufficiency Economy Villages in Uthai Thani Province and to be used as
the data for the government agencies and Local Administration Organizations in devising the
development plans for the Sufficiency Economy Villages according to the way of life in each
locality. In-depth interviews and participant observation were thus employed in this research. The
sample group consisted of the community leaders, Sufficiency Economy leaders, farmers and
local people from 8 villages (Khlong Haeng Village, Samor Thong Village, Ravaa Village, Pong
Khoi Village, Nong Phakphaew Village, Pa Bua Village, Khlong Wai Village and Pu Men

Village) in Thong Lang Sub-district, Huay Khod District, Uthai Thani Province.

According to the research results, the format of public relations media of the Sufficiency
Economy Villages in Uthai Thani Province included the personal media, printed media,
specialized media, electronic media and modern media. In this regard, the Sufficiency-Economy
lifestyle leaders became the model who used those media for dissemination purpose under the
government support and involvement. Particularly, Samor Thong Village was the model for the
implementation of Sufficiency Economy Philosophy, e.g. cost-of-living reduction, income
augmentation, economizing, learning, natural and environmental conservation and expression of
sympathy. With respect to the effectiveness of the public relations media of Sufficiency Economy
Villages, the positive development was found enabling the local people in Uthai Thani Province

to benefit from them, especially for their way of life in a sufficient and efficient manner



