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In recent years, the beverage market has witnessed intense competition
with large numbers of entrepreneurs seeking to maintain market share in a
market whose overall value may well be as much as 10,000 million (ten
trillion) baht. Functional drinks are health drinks containing substances which
in the correct quantities can be of benefit to different parts of the body,
including the brain, the nervous system, the visual system, and the epidermis.

In recent years, there has been a trend in which more and more
consumers have become conscious of the importance of the consequences for
health of consuming various products. As such, functional drinks now enjoy

the highest rate of growth in the beverage market. The growth rate is 150

(7)
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percent with a concomitant market value of 2,000 million (two trillion) baht in
2009. In 2010, political factors affected economic growth rates. Nevertheless,
this market still expanded by 100 percent with a market value greater than
4,000 million (four trillion) baht. With a constant growth rate, entrepreneurs
in this market have launched new products and have embraced the full
panoply of marketing strategies in order to generate greater sales volume.

In this research investigation, the researcher (1) analyzed functional
drinks on the basis of the allegedly healthy ingredients or substances they
contain as the fulcrum of analysis; (2) analyzed functional drinks from the
perspective of marketing mix; and (3) compared marketing strategies
embraced by entrepreneurs marketing functional drinks.

The researcher collected data concerned the types and amounts of
allegedly healthy ingredients or substances contained in 34 products on sale in
Bangkok Metropolis. Marketing data were collected from documents and
marketing journals. All data collected were transformed into data that could
be analyzed using the cluster analysis technique in the form known as
connectivity cluster analysis involving the construction of a hierarchy of
clusters. In measuring the distances between each pair of cases, the researcher
used the square Euclidean distance metric. Ward’s minimum value method
was used to determine the least value of variance in each case. The mean
distances within clusters and between clusters were compared and used as the
criteria dividing groups such that a dendrogram or tree diagram could be

constructed for purposes of close analysis.
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Findings are as follows:

The researcher found that these products could be divided into three
typological groups using the amount of allegedly salubrious ingredients or
substances purportedly conducive to health contained in the beverages as the
criterion for the tripartite assigning of the beverages under consideration. The
first group had fourteen types of such ingredients or substances with fiber
constituting the largest amount in the contents. Next, in descending order of
quantity, were inulins or fructan fibers, collagen, and chlorophyll. The second
group had only one such ingredient or substance, viz., peptide. The third group
had five such important ingredients or substances with collagen constituting
the largest proportion of the contents. Next, in descending order, were fiber,
vitamin C, vitamin E, and zinc (Zn) in proportion to overall contents. In each
group, however, the amounts of each of these ingredients or substances
differed.

When grouped according to the marketing mix of the products, the
researcher established that there were three groups. Group A used the product
marketing strategy. The products were bottled with contents in the amount of
50-180 milliliters with a rather high price when compared on the basis of one
unit per total volume. In regard to place, there were many places or points of
distribution. However, not all localities were covered in the distribution
networks.

Group B also used the product strategy. The containers were bottled or

boxed with contents in the amount of 350-365 milliliters for bottles and 180-

)
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200 milliliters for boxes. In regard to price, it was found prices were lower
than was the case for Group A when compared on the basis of one unit per
total volume. In regard to place, places or points of distribution were similar
to those found in respect to Group A. However, the places of distribution were
expanded so as to include spas.

Group C used a product strategy similar to Group A with the volume of
the contents of containers being in the amount of 365-470 mulliliters. In regard
to price, it was found that the products were cheaper than those in Group A.
However, sale promotion strategy was not conducted as level as Group A in
view of changes in the appearance of the products.

In comparing marketing strategies, the researcher determined that the
groups produced beverages containing more or less the same ingredients or
substances. They emphasized marketing strategies in lieu of stressing benefits
that would accrue to consumers if they consumed their products. Few used the
strategy of the health importance of the substances or ingredients contained in
the beverages that are allegedly conducive to health. This could have been
used as a selling point to enhance competitive edge in view of high levels of

competition in this currently highly competitive market.

(10)



Aaanssulszma

a a d 9‘o < Y 4 =
’J"Vlfﬂu‘W‘Ll‘ﬁﬂ‘]J‘lJﬁﬁHﬁ%Ulﬂgfﬁﬂﬂ’ﬂuﬂ§iﬂ1ﬂl@\‘l'§@ﬂﬂ1ﬁﬂ§1%ﬁU AT TENNITINY
an a = A 4 4 A Aaa
ARREG! ﬂ§$‘51‘uﬂ§iiJﬂﬁ“WlJ?ﬂH'l'J‘VIEJ'IU‘WH‘ﬁ 59IATNITINTY AT. WUAT WIS
Y 4 (% £% [ @ A a a s
Llﬁgﬁj‘ﬁ’lﬂﬂWﬁ@iWﬂﬁﬂ 3. VIYVY UillﬂﬂW@MHﬂﬂﬂW ﬂﬁﬁﬂJﬂ"liTl‘iJ‘iﬂﬂETJﬂfﬂu‘WU‘ﬁV\

v
a2 o Y

Yo o R Y ' A ' A g s
nianldduuzihsom I¥augiumae sniedeiauanuza o nituilse loy
) 9 ' o Ya a J @ dyd d 0o ' 9
uaum“hmmuﬂmawumﬂmmmwu‘ﬁa‘uuuummawﬁmuazamaqma"lﬂ‘lﬂ
Yy ay v g ) =
PN mwmmmmmmmmaawszﬂmtﬂuamaqa ) Tamau
A o @ Q‘{ [ 4
éﬁ‘ﬂﬂﬂlﬂﬂl@ﬂﬂmW§$ﬂm3ﬂﬂﬁ1ﬁ@31%135ﬁﬂﬂﬂﬂ LU ﬂi%‘ﬁﬂ«lﬂiiuﬂﬁ-

By a <

a a P Yy Y o o A g S A a 4
AOUINIUNUT m‘lﬂﬂgmflmaﬂﬂmuuazmuuwmnJmJazTwummmuwuﬁ
Yya o
VOIHIVY
Ya o J a @ o ' Ay Y yq ¥
@’J%EJGU'E)‘UEJ‘UW?Zﬂmfﬂ%15UN‘HTJ'ﬂfﬂaUi13Jﬂ"ILLW\3‘1{]ﬂV]1u1’]\1ﬂN'€]‘IJﬂ’313J?jclﬁ

. o 1 Ad 2 S q o o g =
AVLUTUHUINN 9 ﬂlﬂu‘ﬂiziﬂ%uﬁjuﬂﬂiﬂﬂ’nulau@@lﬂﬁﬁﬁﬁa@ﬂ§$ﬁ$L331ﬂ13ﬁﬂB1

9y ¥
A Ya v =}

UONIINHAITIVO VD UAMNDU ) TnsemsuSmgsnauviusind s uAIANS-
gl J1 9 W 9/8 poihudviasnmMiia nazidalaiiildnuaaonn

VINFIVOUNTZAN D ARl ATEUATI LAzl ) NAY Huauanurly

o w Y o <2 Y b4 o
wouidalanaz I msmivayumsanyvestind i InoaaoaaunIzmidugg
o Aa a do ' Y =
Aanoinusduiagans ldea
v
gateidmiveveunsEAMAULYSMITIN PHIINOIT WA NN

FdlaTomalumsansd s o

1UE UaegNING

(11)



LARILY

Y
ni
UNGEUO N 1N T, e ............ S ernoreeecoe O W Bl s (4)
YT A O TEDHD. ... L . MBS .. N Tig.. (7)
AR UL, ... B L. . L N R ... e N (1)
QRErLr e el WO  N —- on T (14)
QO TIERY S IPERIRNT| i S W e — T (16)
Unn
b T e TR, 8 P ol R ... T 1
MAZANUARNYVDITUI Y oo 1
@ o av
AT T e V... R T WP ... 4
VOUIUAUDINTTIVY oo eeeeeeeseeseeeeeeenssssese s essssessssssesesa s 5
TOTUFNITIRINIL oo eseenssssses W
P ' @
U5 TOBINAIATIVZLATU s 8
T TR o TSR S 1, YENR .~ - 9
2 UUIAA NYBE HAZIMUIVITINOITON oo 10
a 9 a [ A A J @
uuIRALAZIYANEININTOIANTAATU s 10
[ ' Y a s
wqyﬁmimnqumﬂmﬂuﬂ Chister ANalySis g - --missramessossas 24
aw aa Y
AIUITUTUROIVDL oo sserssmssesssasss e sssssseseesisasassssssssns 29
3 SEATAUAISING. ... S S ... 48
] d‘ Y
L RY LT R PTEa o N R - B — 48
Fan)5 10015 T ... N R, S ... 49
AN I TUMITHATIZHVOUD oo 50
4 HAMITIATIETVOUD oo 55



E

=

=0,
e

ni
@ ' a a o v A d [
msdanguamusiatazlsmaumsdagniudiuneaylu
A cg d @ Y = :
1N 0IAUTINTY AINALIA Cluster Analysis............coovvrverrrrrereonnee. 57
a d (% v A A J v i '
M3NTIEHNITIANGUIAT0IANTIAYU) functional drinks (
amurianazdsmamsding luyuuedraauazdusina ... 64
@ ' o a o s A A Jd @
MITANFUAINNAYNTNNMIAAIAVBIHAAN UNIAT BIANTIN T
b a .
AN AUA SmsTer Analgisis o % el RN ... BLE. . 65
a L4 [ J A A Jd @ . .
m‘:nmﬁwwmsmﬂqmmmﬂuﬂaﬂw) functional drinks (91134
4 Yy a Y a
NAYNTNIAAIA TUYNUDIANAALAZAUT AR oo 75
5 agUnan13Ive 0T IONA HAZTDLTUBIUL oo 80
APERY TV . R ... W e VSR 81
DL NIND ......... (AL S ......... . 83
(ool ... . el D 85
MARNUIN
a a o s A A Jd o 3 o
N 510a2I9IARANHAANNIATOIALTINFU (functional drinks) ............ 88
a o o o 3 a J
v wam3delaoldldsunsumsmuimdusegl msans iz
L% A o 4 =) L= o Qo d' d‘
msvanau laverdortiaunazUTnamsd Ay UounIToaN 118
av o °o a J
a wamsdvelalyldsunsunmsdiuudusogy msnnsizy
=% ' % "4 d' d.
M3ianau T Aol aTeNIIMIADIAVBUATOIAN oo 132
a o b o 0o a 4 U
1 wamivelagldldsunsumsiiunuduseglmsunsgrmn
Minimum, Maximum 1182 Mean U84 Cluster ¥UA nazalsum
o @ 4 4 Y . .
mimﬂiymmm?mﬁuﬁaﬂw (functional drinks) ....c..cccooimimnieniennnn 147
UTTUNYRMITU covvvrrrresesesssseeesesssssamsrssessss s ssssss s sssnssss s 151
UTETRABIAUIU. oo oeeeeeeermrsenecssre s s 156



ATTN

1

10

11
12
13
14

15

AVYNIIN

amwaaianiesnuiieansesea lusumealnelull w.ea. 2552

RS UAVATANTT DL IUT TP, 2553 oo

o o W a v &% X
152109 A1810ANIN 1AZAIBE19VBI8IMITHINFY (functional

ANUDUIARDTUAZAUNU oo oneeeeneresssssrsssssesssessoe oo

AZUUUINATTIHVBIAIVDIAADTHAZAUNH oo

fedaveyarianazlTuums Ay T ILTININRINITA

AVUNAUT D IFUTTITTV oo ssesse s snssssseesssssssee e

fretateyariaiazTnumsd iy IUTIWNNRAINAAY

AMUNANIIMTULDTTY (HAIMTUYAINUID) oo
@ U J v a o Jd
maﬂwi’fay,aﬂaqmmqmﬁﬂmﬂ“lutmazwammm Q... e ..

@ ' J 1 a o 4
fotaveyanagniNMInaIn TUIAAZHAAN N (2) .o

@ [ 9 o v a @ r'd
Fretradeyanagninamanaialundazrdadual Taomsld

% 1= ' = =S = %
AV (ll‘lJiJ‘H‘Ll’JEJ) lm%fﬂilﬂ‘iEJ‘]JWIUUGIN‘J\HWD':@'IHLﬂﬂ’Jﬂ‘N (3

POV DY) cooooeeeoeeeeeeeeee e es e e e e seesesesess s ens s st nsese

Y ' o ' a o d o
GI’JE)EJN‘i’J}’f)JJﬁﬂﬁfJ‘Vl‘ﬁﬂ13ﬂ15ﬂﬁ1ﬂ1ullﬂa$Wﬁﬂﬂm“ﬂ Tﬂﬂﬂ"l‘ﬂuﬂ 0

v Q

’ '
=

Y s o Y A
Hnuvayan tuy HAZMIHUA T UNUUBHANY

v

a o d v P o
'swm‘swammmmﬁmﬂﬁﬂmmmu DARTREIT)) T
a ' A A Jd o
ﬁwazmammmuNammmsmﬂnﬂaﬂ%u .........................................
! @ U A A o @
Cluster Membership UDIN13 ﬂﬂﬂqulﬂiﬂ\‘iﬂuﬁﬁﬂ%u .............................

Y ' A A Jd @
Dendogram mmmmﬂﬂqmﬂsmﬂuﬂaﬂ%u ...........................................

Aunao mdige Masgavessnams niaeglunaui 1 ngqu 2

' a A A Jd v
tagnqu 3 ﬂ?ll“]fﬂﬂﬂl@ﬂ!ﬂi@ﬁﬂuﬂﬁﬂ‘ﬁu .................................................

(14)

12
28
28

50

51
51
51

52

32
55
57
58
60

61



AT N

16

L7

18

19

20

21

42

23

24

25

= AR A o 4
3'\8613L'PJ‘(’Jﬂell'ENﬂﬂq%ﬁﬁﬁuﬂigﬁuﬂ13ﬂ1§ﬂﬂ1ﬂ ﬁlmwammm ...........

d 1
EWUQZL%EJWU@QﬂaQ‘l’l‘ﬁﬁ'JUﬂi?éﬁiJWWQﬂWiﬂaWﬂ S?huﬁ“’ﬂ ...................

SwazBuavenagnialszAuNIIMIAAIA ATLFEIN

1T T T ST N oo reeeese s sas s nebs e sa s

a Jd ' a
ﬁ18)%’13L@Uﬂﬂl@\‘lﬂﬁﬁ!ﬂﬁﬁﬁluﬂﬁE’JffiJ‘V]ani@]%ﬂﬂ gﬁ‘\«!ﬂﬁﬁﬂlﬂﬁn

ﬂﬁ"\leJ”t’l%‘l@SﬁHI%‘Hm"l ...........................................................................

% v 4
Cluster Membership ‘Uﬂﬂﬂ'ﬁ%ﬂﬂquﬂaqcﬂ‘ﬁ‘ﬂ%jﬂWﬁ@a'lﬂ"llﬂ\?

A o s A A Jd @
Wﬁ@ﬂm"mﬂiﬂﬂﬂhﬁﬁﬂ‘lﬂu ......................................................................

1 U o Aa o J
Dendogram "U@\‘ifﬂﬁﬂﬂﬂ@llﬂﬁq‘ﬂﬁ“fnﬂﬂ"ﬁﬂﬂ"lﬂsl]aﬂwaﬁﬂmcﬂ

d‘ d' Jd v
s ndn T . L T e RS ...

msnfSenioulumsldnagnidulszaunmamaaalusas

1 a o 4
AN A, B HAZ C ATURBARMI...ooooororrrirsnessnsrrs oo
~ =1 9 g '
_manﬁzmmfm114mtsGlcnﬂaqmmuﬂﬁzaumamsmmaluumg

AU A, BUAY C AT I oo

=) Jd v T
msnBeuioulumsldnagnidnlszaunamaaalunaas

AU A, B DY C AUTUTTUMITUID oo

= )=} Jd v
msnls UumU‘UGlumsﬁl%’ﬂaqmmuﬂimumqmﬁmmimmax

U A, B 1AZ C AUADIUTTATIMUI o

(15)

66

67

67

69

71

72

72

73



NN

astmwilszneu

' A A @ )
y,aﬂmmﬂmﬁm@mﬂaﬂ%uuaiuﬂszmﬂ"lm .......................................
1S BTN DB Uenovveseeeeesssessseesamsasessessassasesasassessiass s s s nabe s samssssasse
Country clusters (based on demographic-economic and distribution-
PrOMOtON diMENSIONS)...o.vvrvuusemssrrissssesssssresssemss s
D IIENIEU DENAOGIAIN cvvevvevrssssssssssssssssenereresssssssssssssssssssssnsssssaseses

a o PRy ' a a o @ ' '
wammmmﬂﬂqummumazﬂimmmﬁmﬂiyllﬂag“luﬂqu

4 '
ﬂaqwﬁmﬂmmmﬂmuﬂqu A, BBOY Cli....oooomps daggipessoeresannegnodhoessecs

(16)

8

B3

f





