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Acive Ingredient: Nicin,

L-carnitine Inulin Amino

Acid Callagen Calcium Active Ingredient Analysis
Q10 Fiber Omega Vitamin

Peptide Magnesium

Marketing Mix (4P’s)
Marketing Strategy

1. Product: Marketing

Strategy Consists of

Size Package

8]

. Price: Market Price
Marketing Factors Analysis
3. Place: Supermarket
Convenience Store
Discount Store G-store
Traditional Store
Restaurant

4. Promotion: Ad Budget

Magazine/Radio/TV
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