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ABSTRACT

176378

The purpose of this research aimed to develop a training curriculum
entitled: choosing to buy food products for village public health volunteers of Khai
Bang Rachan District, Sing Buri Province and especially aimed in accordance with 4
steps of curriculum development, i.e. 1) study basic data about problem states and
methods of choosing to buy food products of the people in Khai Bang Rachan
District Community, Sing Buri Province, 2) develop a training curriculum entitied:
choosing to buy food products, 3) curriculum tryout, and 4) curriculum evaluation and
revision. The curriculum tryout was used with 30 village public health volunteers of
Khai Bang Rachan District, Sing Buri Province.

The instruments for this research comprised 1) basic data interview form,
2) group discussion recording form for developing curriculum, 3) training curriculum
entitled: choosing to buy food products for village public health volunteers of Khai
Bang Rachan District Sing Buri Province, 4) supplementary handouts for training, 5)
a knowledge test concerning choosing to buy food products, 6) a questionnaire on
opinions of the training process, and 7) behavioral evaluation form of the trainess on
choosing to buy food products.

Data was analyzed to calculate percentage, mean ()_(), standard deviation
(S.D.) and content analysis.

The findings classified according to the research steps:

1. basic data: people bought substandard food products and village public
health volunteers needed training in choosing to buy food products.

2. result of training curriculum development: The volunteers learned the
training contents comprising knowledge of food products, hazards from consuming
substandard food, food labels and choosing to buy food products.

3. a three-day curriculum tryout with 30 village public health volunteers of
Khai Bang Rachan District, Sing Buri Province.

4. result of curriculum evaluation and revision:

4.1 village public health volunteers trained had knowledge in choosing
to buy food products higher than that before training at .05 statistical significance.

4.2 the behavior of the trained volunteers in choosing to buy good
products: The first thing 93.33% of them did every time before choosing to buy good
products were to look for the produce date and the expiry data followed by 86.67%
who looked for neatness on cleanliness of the food container; 83.38% looked for the
food and drug logo on the food label, and 76.67% looked for the food producer and

address on the food label respectively.





