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Abstract

This participatory study was aiming at analyzing the ecotourism potential of Sub Lungka
Wildlife Sanctuary, analyzing the media use for ecotourism promotion, developing the public
relation strategic plan and media for ecotourism promotion. The findings stated that Sub Lungka
Wildlife Sanctuary had a strong potential for ecotourism development as it was a great home with
a balanced ecosystem for numerous flora and fauna and spectacular scenery. However, many
travel-related services and participation of local members of the community should be highly
encouraged. According to tourism promotion, the implementation of effective public relation
planning is required to boost up tourism activities through powerful media plan. The three types
of media: pamphlets, tourist handbook, and website were produced. To the media content,
“Experience Wild Nature of Sub Lungka” was designed as a main theme, “Sub Lungka: The last
remaining forest of Lopburi” was a media topic, and the representation of Sub Lungka as a forest
area with balanced ecosystem was used as a central idea. In addition, the awareness raising
session for ecotourism found that members of local community realized the significance and
impact of natural environment destruction. Nevertheless, the understanding of the role of host
community as a direct stakeholder who would be the first one directly effected by the

environmental impact was not fully recognized.
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