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The objectives of this research are to understand audiotex policy making and its
implementation in relation with the criteria set by the Telephone Organization of Thailand,
including the consequences of audiotex policy. Basically, this is a quelitative research,

using concepts relating to policy-making process as guidelines for data anzlysis.

The findings of the research are as follows. There is no definite policy for audiotex
service. It is loosely governed by the criteria specified in the contract. Under such
circumstances, all 9 partners and investors are obliged to abide by the audiotex criteria. As
a consequence ,there are a great many service items involved, for example , forecast ,
sports, conversation, ring-tone and logo downloading as well as other general public
services. Furthermore, it should be noticed that the content of audiotex is similar to that of

the mass media providing personal services.





