T160919

o -y - < o Ad J ) 1] s

MWUNW lﬁﬁqqi'l\l?f : ﬂwtmnwaﬁemsumam%gamamwmé’%u:mszmwuswms
unuugud ( FACTORS AFFECTING INFORMATION SEEKING AMONG THE
WINNERS IN QUIZ SHOW PROGRAM “FANPANTAE”) 8.#1f3nw1 : 5a. 9152y una

Tnea, 145 v, ISBN 974-17-6200-3.

vy ¥ v
msvaselifiumsiFudedna  laoifagilszrsdiednu 1) msuaaemideyainisvesd

o o ad o ' @ & o o :
w:msu'uwuiwmmﬂuwuﬁuﬁwuanum:meﬂsz‘mnmmnmqnu 2) ANUTUAUDISHNIMTUAIN

foyavnmsfuanuiameloluinms  3)  mwdwiufsaninmaumendeyainnsiums 4
tszlomivininms 4) snvduiuisendiuns1$dss lomlnndnasfuanmae v lusnms  s)

Dedvifidvswademsumamdeyainasvesdruzmsussiurumsuruiugust

t o (] ~ 9/ ‘o o~ o d 9 o & =y ¢:'01 [% -3
NQUATEON B FrUTMsuiatuswmauduiugud $1uau 120 au wiesiied I lumsifude
Yo fe unvaevow  odanldlumsile fle Ardeuar  AURGY  ttest One-Way ANOVA

o Py o o o - o o
fudszAnFanduiusuivuieidu uasnsiinszdnnuonoeowygu  1szinanalaeld iusunsudds

71 spss

HamMsITENWUN

9 1 o o o st'q ~< -1 . a = b3
L grusnmsusstusiensuduiuiuiniieny  rmsAny en3w uazsioldaedu insuaade
yavnmsuandwiuednihivdwignuada dudruznisudsfusonsuruiuiudifiing deduiing
urrrasmdeyaiams hinandafu
9/ 1 g g a1 & o o < .
2. MUaTNYIWBYaT IR MINduiaruuazfeynna Tauduwuisuauianelelug s
dudemizis Wilanududdfunnuiee lo lusas
3. maumandeyainmsvinderasuazdoynna Tarwduiuiiums 9uss Tevdong
13 ﬁ?uﬁamwwﬁv1ﬁﬁﬂ'nm?'uﬁuﬁ'ﬁums'l%’ﬂiﬂwﬁ%m«u’nms
& 4 [ o a o t
4, ms'hﬂlszItmm1mmmsﬂﬂ'nuﬁuwufﬂummﬁawahiwnms
Y 3 v’ - o oo G & -
5. edomardszyns 18ud ey TN WUNNUUT A WY e Ny uaziladusangAnssu
9 4 ) o Adote a ) ] LY
dunis 1se Tomfnngnas - n’fhn“]ﬂwnuamwaman1mmqmﬂ’fayaﬂmmwaaé‘nu:msmwusw

o ¢ ¥ b o daa a 3 [ 5
NISUAURUGUN mmmﬂumuﬂswuemwamaﬂnummﬁwamamsmnﬁq&)



TE160919

## 4685060328 : MAJOR DEVELOPMENT COMMUNICATION

KEY WORD FACTORS / AFFECTING / INFORMATION SEEKING
CHANTIMA LERTURAIVONG : FACTORS AFFECTING INFORMATION SEEKING AMONG
.THE WINNERS IN QUIZ SHOW PROGRAM “FANPANTAE". THESIS ADVISOR

ASSOC.PROF. JARANAI GLAEGOSOL, 145 pp. iSBN 974-17-6200-3

The purposes of this research are to study 1) the quest for information among the winners in
the quiz show ‘Fanpantae’ with different demographic characteristics. 2) the correlation between
information seeking and information gétiﬁcation . 3) the correlation between information seeking and
information use. 4) thc correlation between information use and information gratification. 5) factors

influencing information seeking among the winners in quiz show program Fanpantae.

Questionnaires were used for data collection from a total of 120 samples. Percentage,
mean , ttest , One-Way AMOVA |, Pearson’s product Moment correlation coefficient and multiple

regression analysis are statiatical techniques used hypothesis testing.
The results of this research arz as follows :

1. Statistically, the winners in fanpantae quiz show program with different age education
occupation and income are different in seeking information while those with cifferent gender are not.

2. Seeking Information via mass and interpersonal media correlate with information
gratification v/hile particular media does not.

3. Information seeking for mass and interpersonal madia correlates with information use.

4. Information use correlates with information gratification.

5. Factors influencing information seeking among the winners in Fanpantae quiz show
program ,are age, occupation information use while age is the most influencing dynamic to

information quest.





