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The objective of this descriptive research is to study the prevalence of alcohol use disorders and related
psychosocial factors among employee of brewery. The sample consists of 938 brewery's employee. in this study,
the instrument was a set of questionnaires that consisted of 4 parts. Part one, demographic questionnaire was
used for collecting subjects’ background information. Part two, Suanprung stress Test - 20; SPST 20. Part three,
Sensation Seeking Scale; SSS Form V. Part four, The Alcohol Use Disorders Identification Test : AUDIT. Data was
analyzed by SPSS for windows. Statistics utilized consist of Mean, Percentage, Standard Deviation, Maximum,

Minimum, Chi-square test, Fisher's Exact Test, and Stepwise Multiple Regression Analysis.

The study found that 73% of the subjects are men and 27% are women which 44.1% were between 30 —
40 years old (mean age are 33.2 + 7.15). The prevalence of alcohol use disorders among employees of brewery is
44.67%. Correlation analyze revealed that the factors related to alcohol use disorders {p < 0.1) are sex, education
level, working system, psychiatric disorders, smoking, legal record, attitudes toward alcohol drinking during a
party, the belief that alcohol drinking may help solving problem or attract the opposite sex, alcoho! drinking for
supporting assertive behavior, alcohol drinking history, alcohol drinking within family, family with mental health
problem, alcohol selling around residential area, drinking and purchasing at the shop nearby residential area,
closed friend persuade to drinking alcohol, advertisement influences the need to drink alcohol, the present of
alcohol in advertisement makes people think that alcohol is 2 normal behavior in society and that alcoholic drink
has no effect on both physical and mental heaith, stress, and sensation seeking. For the factors that related to
alcohol use disorders p < 0.5 are domicile, extra work, and relationship with colleagues. By using Stepwise
Multiple Regression Analysis, the most salient factors at p < .05 which can be predictive variable for
approximately 64.8% (R* = .648) sex, smoking, legal record, psychiatric disorders, family with mental health
problem, drinking and purchasing at the shop nearby residential area, close friends with alcohol drinking, drinking
volume at a time (cc.), attitudes toward alcohol drinking during a party and advertisement influences the need to
drink aicohol. The best factor that can predict alcohol use disorders are drinking at the shop nearby residential

area.





