221626

wiimn Inoeainy 2552: msdanergaamassudm e ludssmeing
= i i . = ™ - = o
Vyanfiadmaasumiiudia (§simsinuas) a1vgsnamsinbas MAIIATEINAATINGAT

o 5 - = o L) y
lazninenns e1915ERUE e inniinuiudn: seamaasiosdmiia hideu, ma. 122 nih

Saguszasdvesmsfnmluaded ilefinuiferzungsvvesgaamnsaudninanimly
Yszine Ing ﬁmi1:%"1l.mu'q1]‘3:mﬁrﬁwﬁﬂuaza'aaaﬂ-ﬁ’w';Twﬂmwuiiﬁ;nﬁzﬂmﬁﬁﬁﬂﬂuamﬂhn
dnn 4 Uszmaldun Usznene ausgensn diusa #m3 Taolduusiaes Boston Consulting
Group Matrix (BCG) Lﬁaﬁﬂy1ﬁ1umiqmmmmm‘lum'iNﬁﬂua:fhﬂaﬂi‘l’ﬁﬂﬂﬂnﬂuUﬁﬁnizﬂaqﬁq
TudalSinauasyammsdeoon TianeianuldnsouTaenfonfouvessunaduiauasddeen
1 Twannuussynszies Telmquiinw 8oy TaenSouidfoufilang oFouiouinn Ty
anwansalumsdeesndnInanaussynseilowealszimadraauas deeandandr o 4291 w.a.
2545 _ 2550 HagainT i msnAsundasdunwainansiivesduduazd Inannuussynszilesineg
Tusaadindriidey 18us Yszinrauswerandng Sade wazdjilu Taolfuunsnesdntnma

a9t Taeraa 1) w.er. 2545 -2547 1ag 2548 -2550

pamsIaTIEHszuuTInvvesgamuassud Inanuludsemeng wuh szuvdosileds

a da ar v a g P LY} 4 o ¢ A wr &
msmARRTaNRAeszuugsAvin Inanmumnniigaluflegiiu fe wiaaiug diewniugdnine
yrdaugaduduiialumsfanndudr i Tnanwlflganmuazduiidoimsvesgnii

.’; nl’ 1 -ow o 3/ Lt w " a8 = od o
amaTan Miinsdeeensaniaundnn Inannuves Insineglugduuumsfudiwaaiiunan

rams A uiszmadnaauazdeoend1n Tnanamuussgnsziles nudh ludalina
wazyafitmyaeon 9991 . 2545 - 2547 Uszmenoeg o AT Question mark uazAFNIUMS
deoentiiudunneg o Aunis star Tugaed wat. 2548 — 2550 daumamsdnsizraildilTeuTa
Wisuivudnaauasdeoendn Tnananussynseiles lugadd wa. 2545 — 2550 wud dszneing
anonim s tazdam’ fanwidnSouTaenfoudisnlumsdeeen Tnoszms Inouaze e
ﬁumTﬁ'umm"lﬁ'tﬂ‘%wTﬁmﬂ‘?ﬂmﬁwiumiﬁmamﬁwﬁu druanigewinuardam3ndulinua Ty
o ldiioyTanBoufiouanns dmfumamsiinsimsdsunlasdnmnisaendivedining
mmm‘sqnizﬂm"lm“luﬂmwﬁﬁu%ﬁmuﬁq 3 szing WU umhmiﬁmﬂnﬁlﬁufuqaqmﬁﬂmnwa
YOINTNTLIILADN 1'?‘;ﬁmm]rr%’mg,ﬁﬁm"rifhaaﬂ‘mﬁn%u 51.03 Anuviogansy 5091 Ao HawIN

msuaadu ldTyammsdeesniindu 2036 Anumdogyaniy



221626

Tanisa Thaijongrak 2009: An Analysis of Sweet Corn Industry in Thailand. Master of Arts
(Agribusiness), Major Field: Agribusiness, Department of Agricultural and Resource Economics.

Thesis Advisor: Associate Professor Sanit Kao-ian, M.S. 122 pages.

The objective of the study aims to review the sub-system in sweet corn’s business in Thailand. To
analyse some competitive canned sweet corn production and export countries of Thailand, United States of
America, France and Hungary during the period of 2002 — 2004 and 2005 -2007 in order to explore their
quantity and value of export by the apply Boston Consulting Group Matrix Model (BCG Matrix). The study
explores the competitive advantage by using the Reveal Comparative Advantage Index (RCA Index) of
canned sweet corn export among those 4 competitive countries in 2002 — 2007. The study, moreover, analyses
the Constant Market Share (CMS) of Thai canned sweet corn importers in United Kingdom, Russia and Japan

during 2002 - 2004 and 2005 — 2007,

From the study, It was found that a sweet corn seed was significant to production factor in sweet
com industrial development. Furthermore, Thailand has suitable land and climate for growing sweet corn.
Therefore, in terms of private-label’s processing, the good quality of Thai’s canned sweet corn has appreciated

by importers.

From BCG Matrix Model application, Thailand has been ranked at “Question mark” in terms of
quantity and value of export in 2002 — 2004. Meanwhile, from factor of quantity analysis found that its
position has raised to “Star” in 2005 — 2007. Upon the study of RCA, it was found that Thailand and France
trend to have a competitive advantage increasingly in exporting the canned sweet corn, contrary with United
States of America and Hungary whose trend were decreased. The study, moreover, analyses the CMS
indicates that the most important factor affecting the import value was increased from market distribution and

Pure Share of Competitive Effect among those 3 Thailand’s import market.





