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The objectives of this research are to examine the making of hero representation,
similarities and differences of the hero image construction process, and factors that affect
the construction of representation of popular newspapers. Two methodologies employed
are the content analysis technique which is used to study four cases of hero news coverage
and the in-depth interview with three journalists.

The findings indicate that in constructing the hero irﬁages. the popular newspapers
categorize hero attributes in much the same way and select the issues which are consistent
with those hero attributes that they have constructed.

In addition, all of the four newspapers have the hero image construction process
similar to one another. The process b'dm;:;rises these foliowing steps: 1) The newspapers
use their conceptual framework about hero, and then put the qualified persons into that
framework 2) they cover the news by emphasizing the heroes' personalities and works and
3) they report the news according to times and situations.

Moreover, the factors that influence the news process are news values, namely
interesting, prominence, timeliness, and impact. Nevertheless, the news coverage has to go

through the selection process of the news editors or the gatekeepers.





