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KHEMWALAI THEERASUWANNAJAK : MYTHS ABOUT POWER RELATION IN

TELEVISION NEWS. THESIS ADVISOR : ASSOC.PROF.JOOMPOL RODCUMDEE,
174 pp. ISBN 974-17-6970-9. '

The research “Myths about Power Relation in Television News” aimed at analyzing myths about '
power relation appearing in television news, logics and myth encoding process of news producers as
seen on TV programs. The research contained two parts of data including the contents of TV news
recorded during prime time from 12 to 25 of May 2003 by the Thai TV Color Channel 3, Royal Thai Army
Radio and Television Channel 5, Bangkok Broadcasting & TV Channel 7, Mass Communication of
Thaitand Channel 9, Thaitand Radio and Television Broadcasting Channel 11 The Govermnment Public
Relations Department and ITV Television Broadcasting Station and the data on interviews with news
producers consisting of editors, political and economic news reporters and photographers. The data
were analyzed using content analysis,

The research found that the TV news producers possess myths about power relation in trendy
news, myth on presentations of individuals at the forefront and myth on self protection to avoid adverse
effects on careers and organizations through news selectind, sequencing and presenting period. News
producers placed importance to trendy news, news related to the Government and country’s influential
individuals by frequently selecting such news to present on a continual basis for a long period of time
and positioning at top priority with a heavy exposure in order to respond their myth on power. Trendy
news headlines found during the research period include gangster suppression by the Government,
political debates by the Opposition parties and the chaotic situations in the three southern provinces.
The news irrelevant to the trendy news, influential people or the news idle to the power plays were
marginalized at low priority or even ignored to present. Besides, the order of individual presence
indicated the myth on power of TV news producers featuring unequal placement for influential
individuals in society.

In addition, the broadcasting news contents communicated myth about power relation to

audiences. The news contents, especially trendy news, reflected power relation and power execution of

various groups and individuals. ‘
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