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This research aims (1) to study the developmaent of the advertising education in Thailand and (2) to study
factors that influence in the development of the advertising education in the country. Historical research methodology
framework was utilized to conduct this study. Data were collected by gathering related documents and in-depth
interviews of 7 senior professors and respectful instructors, as well as, 5 academic people and advertisers, who
played their significant parts in initiating and establishing the advertising education in Thailand including their

comprehensive understanding of the development of the education in the field.

From the research, it was found that the development of the advertising education in Thailand could be
divided into 4 perioqi,_ The first period is the Period of Establishment (1948 - 1975 A.D.) The history of the advertising
education started in ihe year 1948 by adding the subject named the Theory of Advertising in the Journalism
Curriculum in the two-year certificate level of the Faculty of Arts and Science, Chulalongkom University. It was exactly
when Thailand encountered the economic depression resuiting from the instability of the government and the World
War ll. Later, when the advertisement evolved itself to be the industrialized business, the advertising education,
then started to grow steadily among institutions. The second period, the Rapid-Growing Period (1976 - 1987 A.D.)
the advancement of the industrial sections together with many supporting factors, the advertising education
simultaneously rose its rapid development. The third period, the Renaissance Period (1988 -1997 A.D.), this period
was the golden age of the advertisement in Thailand since both industrial and educational sections reached their
peaks to the highest point ever recorded in the history. The advertising education was expilicitly improved in both
quantitative and qualitative. The fourth period, the Contemporary Period (1998 - 2005 A.D.) commenced with the worst
economic depression after the end of World War Il. Then, after the economy began to recover in the same time that
the govemment instantly developed all departments, the advertising industry consistently expanded. This pushes the

academic section forward to educate and improve the quality of their advertising education to serve the market needs.

It could be inferred from the study that there are five factors that have essential impact on the development
of the advertising education in Thailand. They are the advertising industry, economic situation, the advertising
education abroad, Information and Communication Technology, and the govemment's policy. These factors are ail

impacts on the advertising education in Thailand more or less depending on which period.
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