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The purpose of this research were : (1) to study brand gﬁ%ﬁ;gjgg local
brands of high (Mobile phone) and low (Toothpaste) involvement products, (2) to
examine consumer's purchase intention of global and local brands, and (3) to study a
correlation of brand equity and consumer's purchase intention. Questionnaires were

used to collect data from 400 working people aged 20-45 years old in Bangkok.

The resuits showed that global brands (Nokia and Colgate) had higher equity
scores than local brands (I-mobile and Twin Lotus) in both high (Mobile phone) and low
(Toothpaste) involvement products. Moreover it was found that brand equity had a

positive correlation with consumer’s purchase intention at significant level at 0.05.
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